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IF ARE CONSIDERING “AEROSOL PACKAGING? 
FOR INCREASED PHARMACEUTICAL” SALES... 


PFIZER HYDROCORTISONE, NEOMYCIN, POLYMYXIN AND VITAMINS WILL INTEREST YOU! 4 


Firmly convinced that aerosol dispensers can open new ddors t6 pharmaceutical sales, Prizer ae 
continues to cooperate closely with the pressure packaging industry. — = 

The purpose: To develop. formulations that will permit pharmaceutital pre ecwrers to use 
most profitably the advantages inherent in pressure-packed containers.) > | 

Typical findings: Preparations utilizing Pfizer Hydrocortisone, Neomyéih, Polymiyxin and vitamins 
are enhanced by the natural ability of pressure containers to maintain formulations completely free 


from atmospheric contamination. 
The stability of liquid vitamins is substantially increased because the preparations are overlayed 


by inert gas for the life of the container. 


Write to Pfizer for reprints of the interesting report “Pressure-Packed Pharmaceuticals.’ Tech- 
nical Bulletins on Pfizer Polymyxin, Neomycin.and Hydrocortisone are also available on request. 


PFIZER BELIEVES THAT AEROSOL DISPENSERS WILL OPEN 
NEW DOORS TO PHARMACEUTICAL SALES. i 
HERE ARE SOME REASONS WHY 
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3 Dosage may be controlled | 
Se Pacourately with metered valvesamg 


BA dhig can cover an injured area 4 ; 
“more peaveertly. x 
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Manufacturing Chemists for 
Over 100 Years 


Pfi zer ss 4 
Science for the world’s well-being - 


CHAS. PFIZER & CO., INC. 
CHEMICAL SALES DIVISION 
630 Flushing Avenue, Brooklyn 6, N.Y. 
Branch offices: Clifton, N. J.; Chicago, 

ll; San Francisco, Calif.; Vernon, 
Calif.; Atlanta, Ga.; Dallas, Tex.; 
treal, Can. 


a Pain Eaabed by direct contact 
‘ with the injured area is 4 
eliminated. ye 


No intermediate-applicator 
» waste is incurred. 
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spray valves 


Sales successin aerosol products depends 
as much on the performance of the package 
as on the quality of the product itself. How 
important, then, to exercise extra care in 
the selection of the spray valve—the most 
important factor in pressurized packaging 
performance! 


A-R-C Spray Valves offer you the industry’s 
widest choice for every application. Three 
basic types—expanded into hundreds of 
specific variations with stock components— 
give you the exact valve for your particular 
requirements ... at no premium in cost. 


To ensure successful sales of your aerosol 
package, specify an A-R-C “Customized” 
Spray Valve—meticulously engineered and 
manufactured to the highest quality- 
control-standards. 


Write, wire, or phone today for information on A-R-C 
“Customized” Spray Valves for your product or problem 


Jierosol Research (Company 


743 South Circle Avenue ¢ Forest Park, Illinois 
Phone: FOrest 6-4880 e Cable Address: AERESCO - . 


licensees in: Créteil (Seine), France ©* Barcelona, Spain .* Mexico, D. F. 
Nirnberg, Germany ¢ Bournemouth (Hants), England 
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The contract packager had the answer .. 


SR 


* 


meet your new 
aerosol 
research staff ! 


You don’t have to overload your own research and 
production facilities to market a _ successful 
aerosol-packaged product. You can turn these func- 
tions over to the expert sales, testing and production 
team at Peterson Filling and Packaging Co., and 
concentrate on marketing. This Danville, Illinois, 
firm has helped manufacturers of drugs, cosmetics 
and many other products to cash in on the 
profitable aerosol market. 


A well-equipped laboratory and a skilled research 
and testing staff at Peterson assure you of exact 
adherence to your formula . . . or expert help in 


ISOTRON 


The Key To Modern Living 


Pennsalt 


Chemicals 


peti 


reformulating your product for aerosol use. To 
insure proper quality control... filling lines, blend- 
ing and refrigeration operations are in separate 
rooms. Ample warehousing and drop shipments are 
other reasons why Peterson is well qualified to take 
over your aerosol planning. 


Among the many services offered by the contract 
packager, selection of the right aerosol can, valve 
and propellent for your product is vital. Many 
packagers always specify ISOTRON®.. . the 
original factory-sealed propellents that are extra- 
pure and extra-dry. 


Isotron Department 320 
PENNSALT CHEMICALS CORPORATION 
Three Penn Center 


ESTABLISHED 1850 Philadelphia 2, Pa. 
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THIS MONTH’S COVER 

The first aerosol permanent 
wave was officially put on the 
market last month by Cary! Rich- 
ards, Inc., New York. Called 
“Aero Wave,” it was developed 
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pressure packaging 
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FIRST ALUMINUM AEROSOL CONTAINERS INTRODUCED IN CANADA... 20 


LEGISLATION FOR TV COMMERCIALS URGED BY FCC................ 22 
PROPELLANT CARTRIDGE WINNING NON-AEROSOL PERFUME HOLD- 


by chemists of the marketing 

= Ramee and by those of its cus- OUTS 
tom filler, Aerosol Techniques, 
Inc. Bridgeport, after two years 
of research. Rayette Co., of 
St. Paul, earlier introduced an 
aerosol neutralizer. Container is 
aluminum unit by Peerless Tube 
Co., Bloomfield, N. J., and valve 
is by Precision (with special 
adapter designed by Caryl Rich- 
ards). Additional data on the 


Se 
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THE BEST REASON TO TRUST PRECISION WITH YOUR PRODUCT 


100 
BILLION 
SUCCESSES 
WITH 
THIS 
VALVE 


PERFORMANCE-PROVEN ON EVERY 
TYPE OF PRESSURIZED PRODUCT 


7 * Calculated on the basis of about 100 actuations per aerosol 
tb ...from the 56 uses of an air sanitizer through the 198 times 
actuated tooth paste container, not including foreign production. 


6 


On October 18, 1959 at 10:25 in the 
morning, Precision Valve Corporation 
produced its one billionth aerosol 
valve. Ten years of research, study and 
experience went into its creation and 
in those same ten years, the aerosol 
package came of age. 
Today, almost any product that can 
= poured or powdered can be dis- 
in an aerosol ... always 
dispensed with greater ease and more 
convenience, usually at less cost. 
PrecisionValve Corporation’s Research 
Department will be happy to help you 
build a better package for your prod- 
uct with the valve of proven quality. 


PRECISION VALVE CORPORATION 


700 NEPPERHAN AVE., YONKERS, N.Y. ° ZURICH 
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Doing Something 


cc OO Ow Sle 


with the 


NIGK 
Dual 
Synergist 
System 


¢ LAUGHLIN 


ING/ ¢ 


ALF} Vise WY 


1715 S. E. Fifth Street / Minneapolis, Minnesota 
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Qualified entomologists and impartial tests 
by independent laboratories prove that 

the use of the MGK Dual Synergist System 
with Pyrethrum, in insecticidal sprays and 
aerosols provides a higher rate of kill of 
flies and roaches resistant to chlorinated 
hydrocarbons and organic phosphorus 
compounds at equal or lower cost. 


a 


McLAUGHLIN GORMLEY KING COMPANY 
1715 S.E. Fifth Street, Minneapolis, Minnesota 
Gentlemen: 


Please send formulation, labeling and marketing 
information on aerosol mixes, crawling insect sprays, 
plant sprays, and pet sprays. 


NAME 


ADDRESS. 


City STATE 
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Exhibiting at “Interpack” Fair, 
Dusseldorf, Germany, April 20-27, 1960. 


Our production machines and laboratory 
units are in world-wide operation. 


Druk Pak Announces New Models! 


‘cts wa AEROSOL PRESSURE 
FILLING EQUIPMENT 


For all production requirements (small, medium, large) 


e Fully automatic — up to 40 units per 
minute. 


e Semi-automatic single machines — 
up to 30 units per minute (product 
filler, valve clincher, propellant 
charger). 


e All equipment is fully pneumatically 
operated. No electrical controls or 
connections. The ultimate in safety. 


Also offered are all auxiliaries, propel- 
lant pumps, accumulators, purgers, 
unscrambler tables, conveyor tracks, 
coders, tank type or fully automatic 
magnetic chain link belt test baths 
for semi-automatic or fully automatic 
lines. 


For catalogues and prices write: 
ee 


Manufacturer — Sales Representative — 
Johann Waldherr, O.H.G. Druk-Pak Inc. 
162, Kaefertalerstrasse 36, Merkurstrasse 
Mannheim, Germany Zurich 7/32, Switzerland 


AEROSOL AGE, March, 1960 


AE 


> - gee le 5 -_ TP ri  - ae oak ae) 47) eee ee ee Vi ae | ie 
2 wae . a ; i , a f — i AS [° pe i Ser Se Ook ae ) 
ae a 
ae 
ie 
= 
Ql 
he 
oe 
ri ee 
> 
8 
ri 
co 
bes 
ad : 
i 

. 

ve ‘ 7 2 —— 2 i= eee oa oe - 4 i 
4 ’ ee = — is 3 
/ » . : a gees: us ¥ x. ty ae 4 i a 

+ ei ; \ i a Pee on ‘ ra 

.] ; % 2 . » a4 xa aie ia ath 
iu ss | ee 
$ Ee ' aa (Sagres : 

a . si ais 4) : Sale 
: : ; iF — | ae ae 
be ie . . aes Sar ae > eee 
« J 3 | in 

i% 5,2 ' ~ \ oe ee a 
bic Cane ee Pe } 

tp , cS = . ae om oe neh Ei ; ae 

‘ 3 i ae By BA. 
a e | < $ : 

, ; \ My: % :. 

e | | a. 

'r ‘ . | ; ‘ata: fe 

ihe : ‘ s } / 4 te : 
=O a ’ ’ ae 
ee i. ‘ My . ars a: 

uy x ; (¢ bf q YY 4 oe ee! - 
. , aS a) ee 
mm Sf ae a 
a fi z meres i 9 
‘ 7 ye ~ ee cee ae 
| 4 EC aS : 
: .\i2 a 3. bs 2s 
L ‘4 ‘i * aa * ey cme . 
a t < sz ot Seed. i i aw tee. 
3 - om, 2 “Sr 
B a 4 s ao ne se a A 
= a : —s - ee 
: ~ a E a cam 
| ~«G . a 
; : a ; Por. aan 
: tL. eae 
: $ é * ii 4; ea - ‘ 

a e - Fi a ’ - Ui cl al 
aa. ; a te | okt Soren 
Py Se ‘a “ ei Ve 
7 s ~ = 3 bs 2 es ca 4 

; e ' ‘ & : — 
¢ a oil 
= _ pes -_ 
| ‘ = - ll 
A , 
Po 
Pi 
t4 
4 
; PO 
; 

f ee 
= Ee Sk  « DBM ee 
% * 

Fin 
ql 
B's 
ig 
a 
Pita 


ARE YOU CAUGHT 
IN THIS 
AEROSOL TRAP? 


. A fine aerosol-packaged 

product, a good potential market, 
but a fragrance that falls just short 
of being the ideal, trouble-free 
perfume for your particular product. 


If that’s your problem, then 
we’re sure we can relieve the situation. Here’s our suggestion: 
Send us two samples of your packaged product with a separate 
sample of the perfume compound now being used. We will put 
these through our laboratories for an exhaustive series of tests. 
We will determine the seat of the trouble—be it discoloration, valve-clogging, 
fading or instability of odor—and submit for your consideration 
a revised perfume formulation designed to remedy any of the 
deficiencies our laboratory studies may reveal. While you will incur 
no charge or obligation, this will afford us an opportunity to prove the 
efficiency and helpfulness of dependable FriTzSCHE SERVICE. 


So... escape this aerosol trap Topay! 


FRITZSCHE SROTHERS, Inc. 


Branch Offices and *Stocks: Atlanta, Ga., Boston, Mass., *Chicago, Il!., Cincinnati, Ohio, Greensboro, N. C., 
*Los Angeles, Cal., Philadelphia, Pa., San Francisco, Cal., St. Louis, Mo., Montreal and *Toronto, Canada; 
*Mexico, D. F. and *Buenos Aires, Argentina. Factories: Clifton, N. J. and Buenos Aires, Argentina. 
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GCrittle 
Extract 
of Cube... 


General purpose garden sprays and pet sprays 
based on Penick Brittle Extract of Cube sell 
better for two excellent reasons: 


1. This well-known insecticidal material is out- 
standingly effective against a wide variety of 
aphids, caterpillars, fleas, beetles and other 
chewing and sucking insects. 


2. Brittle Extract is safe to use...has low 
toxicity and won't build up harmful residues. 


Penick’s experienced processing and control 
of raw materials, right back to natural sources, 
assures you of consistent extracts, retaining 
a maximum of active components. Our Brittle 
Extract of Cube contains 25-40% rotenone, 
plus other active rotenoids, granulated for 
easy formulation. 


We will be glad to send samples, recommended 
uses, suggested formulations and other tech- 
2 nical data on request. 


| PEN (h 


‘ rm Chemical and Insecticide Division 
8.8.PENICK &4 COMPANY 


100 Church St, New York 8 * 735 W. Division St., Chicago 10 
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the beauty and elegance of RICHFORD‘s 
aerosol containers give your products that 


eye-catching “plus value” to insure retail sales. 


STYLE #1 a STYLE #2—AERO-MESH 


New LOW .. . LOW priced 
quality stainless-steel 
container with plastic 
basket weave protector. 


Wide choice of color and color 


combinations in refillable plastic 
® Wide choice of colors 


® Foolproof—cannot spray 
accidentally! 


containers. Available in 2 styles 


of spray heads with brass shell 
@ Ready to use—nothing 


} to remove 


in polished or design background. 
® Refillable container 


You'll be amazed 


Write now for samples and prices 
at the price! ! 


AICHTOR 


OFFICES AND PLANT SHOWROOMS 
ere as aA er ere 3618 Oceanside Rd. ® Empire State Bldg. 
Oceanside, N. Y. 350 5th Ave., N. Y., N. Y. 


Sales offices in all major cities throughout the world 
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FAMOUS 


THE NEW KLM DC-8 JET CARGO SERVICE. The original “4088” was 2 
French boxcar during World War |. The boys in the A.E.F. knew it as their Pullman to the 
front. After that ride, it was all on foot, through the mud to the trenches. The “40&8” took 
its name from the load capacity stencilled on its side . . . 40 Hommes & 8 Chevaux . . . 40 
Men & 8 Horses. It was and is the most famous boxcar in history. But now, KLM whose own 
history dates from World War 1}, introduces another “40&8,” destined to be just as famous 
in its own right. On its 40th Anniversary, KLM introduces its new DC-8 Jet Cargo Service, 
soon ready to carry your products to the selling fronts the world over. It will deliver your 
shipments in a few hours or overnight to any market on the globe. It will reduce your 
inventory and handling costs, open up vast marketing areas to increase your profits. For 
more information on the new KLM “40&8,” contact your freight forwarder, cargo agent or 
KLM, 609 Fifth Avenue, New York 17, N. Y. — PLaza 9-2400. 


ROYAL DUTCH 


THE WORLO'S FIRST AIRLINE 


SS 
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NEW FROM CONTINENTAL: 


Major step 
forward in 
Pressure cans 


Continental perfects ‘‘PRESSURE TAB”’ side seam 
with improved soldering method. New can permits 
higher pressure than any other 3- piece aerosol. 


Continental's improved aerosol can represents a major step 
forward in this rapidly expanding industry. Here is an 
aerosol container that really takes pressure—more than any 
other 3-piece can being manufactured. The can’s unique 
pressure tab side seam, together with Continental's im- 
proved soldering method, form greater bond stability— 
and that means higher pressures than ever before possible. 


But that’s not all—The new can provides greater protection 
over longer periods...holds higher pressures at elevated 
storage temperatures...increases the range of propellent 
mixtures useable in pressure containers...paves the way 
for expansion in the aerosol industry. 


For the full story about how you can benefit by using this 
new aerosol, get in touch with your Continental represen- 
tative today. 


EC CONTINENTAL CAN COMPANY 


Eastern Division: 100 E. 42nd St., New York 17 

Central Division: 135 S. La Salle St., Chicago 3 

Pacific Division: Russ Building, San Francisco 4 
Canadian Division: 790 Bay Street, Toronto 1 
Cuban Office: Apartado 1709, Havana, Cuba 
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- INDUSTRY 
MEETING 
CALENDAR 


14 


Society of Cosmetic Chemists, 
New York Chapter. Hotel New Yorker, 
fe March 2 


Congress for Pharmacists, St. 


John’s University College of Pharmacy. 
eee March 17 


Chemical Specialties Manufac- 
turers Assn., Meeting of Board of 
Governors, Executive Boards, and 
Committees, Belleview-Biltmore Hotel, 
Se DO wccnccsces March 21-23 


National Packaging Exhibition, 
Convention Hall, Atlantic City. N. J.. 
Kogncebectesesseesucnel en April 4-8 


American Chemical Society, 
national meeting, Statler-Hilton, Sher- 
aton-Cleveland Hotel, and Cleveland 


seldort. Germany ........ April 20-27 

American Society of Perfumers. 
6th annual open Essex 
House, New York .......... April 28 


Toilet Goods Association, sci- 
entific section, spring meeting, Wal- 
dorf-Astoria Hotel, New York, May 
ll. 


Packaging Institute. Seminar on 
Aerosol Packaging, New York. .June 1 


Chemical Specialties Mfrs. 
Assn., first annual golf outing, Knoll- 
wood Country Club, White Plains, 
Wl Gv asdh+evaxeaanee June 16 


Toilet Goods Association, an- 


nual convention, Poland Spring 
House, Poland Spring, Me......... 


Chemical Exposition U.S.A., 
Society of Cosmetic Chemists, 


French Packaging Institute, First 
Show. Paris, France....... Oct. 14-23 


Toilet Goods Association, 
scientific section, fall meeting, Wal- 
dorf Astoria Hotel.......... Nov. 30 


Chemical Manufac- 
turers Assn. 47th annual meeting. 
Hollywood Beach Hotel, Hollywood. 
GE. vcascedevecsecesevcesd Dec. 3-9 


e First Aluminum Containers Produced in Canada .. . 
An important event in the history of Canadian aerosol devel- 


opment, debut of the first aluminum aerosol container, is 
covered fully in this illustrated article beginning on page 20. 


e Aerosol Movie Device . . 
operation and critical reaction to “AromaRama,” first attempt 


. Further specifics on the 


at expelling odors to coincide with scenes in a motion picture, 
are given in an Aerosol Age exclusive on page 27. 


e Technical Fire and Safety Considerations . . . Just how 
aware is the aerosol industry of its fire and safety responsibili- 
ties with a wide range of products, many of them highly flam- 
mable? Pete Clapp, vice-president of Western Filling, gives his 
views on this question on page 33. 


© Spray Can Handle . . . In an article beginning on 
page 37, a discussion is offered on the pros and cons of using 
a special handle to relieve user fatigue for a variety of common 
household products. 


© Propellant Cartridge for Perfumes . . . In an interview 
on page 23, Aerosol Age discovers that non-aerosol holdouts 
are showing keen interest in an aerosol-related device which 
employs a propellant cartridge separate from the perfume. 
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IT’S 
WHAT'S 
ON 
TOP 
THAT 
COUNTS... 


Count On Newman-Green Valves For Finer, More Uniform, Mistier Spray Patterns 


Newman-Green's exclusive spray head design produces a uniform spray pattern that is finely 
atomized and evenly dispersed. The unique two-tone spray head assures quick, positive identi- 
fication of the orifice opening. Direction of the spray pattern is always immediately apparent. 


Newman-Green can also color-match your package. Adds to the eye-appeal of your product, 
whether it is hair spray, cologne, lotion or any other low-pressure formulation. 


The built-in quality of Newman-Green valves attest to the thorough inspections and control 
methods, necessary to providing the pressurized packaging industry with the best valve obtain- 
able. Its dependable operation sparks consumer acceptance and that’s what counts! Call your 
nearest Newman-Green representative today for pertinent help in solving any of your aerosol 
packaging problems. 

SALES OFFICES: 


WESTERN DISTRICT EASTERN DISTRICT MIDWEST DISTRICT 
1144 East Meda Avenue 415 Lexington Avenue 151 Interstate Road 
Glendora, California New York 17, New York Addison, Illinois 

MAdison 6-9980 MUrray Hill 7-7147 Kingswood 3-6500 


NEWMAN-GREEN (oudtive Avroaol Value Engimering | 
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The Cap tits 


~~ 300 times 
; a minute ! 


; Now you can average up 
y wor 4 ede aaa to 300 perfectly snug 
Chute Escapementon metal or plastic clo- 
— phn ag sures a minute with the 
(up to 300 a aimed Consolidated H-O-F 
with perfeet fit. Capper. That means 


extra profits—quickly ! 


An important feature is the escapement mech- 
anism. It automatically holds back your 
fitment supply and rolls each fitment on 
carefully and exactly. No container, no 
cap device. 


The H-O-F Capper complete with chute escape- 
ment, is equally fast and efficient with aerosol 
containers, odd or conventionally shaped 
over-caps. Also adaptable for ointment and 
shoe polish cans and other types of slip-fit 
closures. Easy changeover from one size 
container to another. 

Ask our packaging specialists for complete 
information about the H-O-F Capper and 
the H-O-FV Valve Applicator for the drug, 
cosmetic and aerosol fields. 

Write sales manager: 


1400 WEST AVE., BUFFALO 13, N. Y. 
A Subsidiary of International Paper Company 


« ‘ 
<> 


that have esi 


effectiveness in the 
eyes of the 
st selling industrial 


and consumer products 


no, 31 30 
@ OIL BOUQUET FLORAL 
no. 3576 


LABORATORIES, 
INC. 


EXECUTIVE OFFICES 


900 VAN NEST AVE., (80x 12) NEW YORK 62, WN. Y. 
CHICAGO 6 @ LOS ANGELES 21 

BOSTON e CINCINNATI e@ DETROIT e@ DALLAS 
NEW ORLEANS e@ ST LOUIS e@ SAN FRANCISCO 
Florasynth Labs. (Canada Ltd.) « Montreal « Toronto e Vancouver «Winnipeg 
Agts. & Dist. in Mexico-Drogueria & Farmacia Mex. S.A., Mexico 1, D.F. 
Sales Offices in Principal Foreign Countries 
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The Schrader Engineering and Laboratory Staffs are ready to design the valve that will dispense your product efficiently 
and dependably, regardless of rate and size of spray, spray material, propellant, etc. Schrader can help you by quan- 
titative and qualitative analysis of your product. Our modern laboratory equipment is at your disposal upon request. 


e divisionof SCOVILL 
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erosol 
alves 


A. SCHRADER’S SON 
Division of Scovill Manufacturing Company, Inc. 


470 Vanderbilt Avenue, Brooklyn 38, N. Y. 
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#301 #100 #201 #200 #400 
For all “211” For 6 oz. “202” Grips outside rim of all “202” For all “202” fabricated For all 1” valve cups - 
‘ fabricated cans Crown extruded cans fabricated cans; with positive cans; cap grips valve cup 
“i snap fit for all valve styles an 

As a pioneer in plastic packaging, Gilbert Plastics has always concentrated on creat- = 
; ing new products to meet the most advanced demands of the packaging industry. th 
; Gilbert was first with the unbreakable plastic stack cap . . . first with a complete range sh« 
; of plastic caps for every standard can . . . and Gilbert will continue to be first in . 
; plastic caps no matter what the future form of aerosol packaging. Write today for : d - 
4 complete information, samples and prices. co 
Some sales territories still available to qualified representatives. do 
$ LB Ow ex 
fo 
ILBERT 11 Boright Avenue « Kenilworth ~ 
/PLASTICS. Inc. New Jersey - BRidge 2-6400 

Al 
Canadian distributor: Twinpak, Ltd., 6525 Somerled Ave., Montreal, Quebec, Canada © British affiliate: I-TO-I PLASTICS, Bridge Close, Romford, Essex, England 
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The Gun Points At Advertising 
uN the past three months, the advertis- 


ing industry has sustained severe buffeting 
by Congressional committees, the Federal Trade 
Commission, and other governmental bodies. Two 
leading aerosol marketers, Revlon and Colgate,— 
in headlines all over the country—have been ac- 
cused of either involvement in the television quiz 
scandals (Revlon) or of misleading advertising 
of its products (Colgate). Despite much backing 
and filling by advertising executives, plus some 
half-hearted attempts to justify this type of ad- 
yertising, the opinion left with a large segment 
of the public seems to be that all advertising is 
suspect, and at best advertising claims should be 
looked upon with a jaundiced eye. 

If this crackdown on advertising practices 
alone were able to capture the major share of 
headline space, it might not be too significant. 
But advertising must share the news pages with 
charges of the use of carcinogens in lipsticks, with 
considerable agitation swirling about the Food 
Additives Amendment, with Senate Committee 
hearings indicating that drug companies are mak- 
ing excessive profits from their retail drugs, and 
even charges of price fixing by drug companies 
in violation of the Antitrust Act. Reliable re- 
ports indicate a favorable consumer reaction to 
all these exposures (Aerosols in Review, page 
48), so favorable in fact that people who study 
such things believe they see the beginnings of a 
consumer revolt! 

Whether or not all this does in fact, indicate 
any kind of consumer revolt would be tough to 
argue conclusively at this early date. But the fact 
that such an observation validly can be made 
should be cause for real concern in the aerosol 
industry. ; 

In fact, marketers of aerosol products would 
do well to reexamine their advertising claims, for 
exaggeration or outright falsehood; their product 
formulations, for safety of ingredients; and their 
marketing or distribution practices, for inequities 
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in price allowances. Preventive measures would 
be advisable to ward off any direct attacks on 
aerosol advertising or on the ingredients of aero- 
sol products. For now it seems likely that this 
widespread crackdown will get worse before it 
loses any momentum. 


Aerosol Publicity Program 


Every year at this time the Publicity Committee 
of the CSMA’s Aerosol Division begins a drive to 
collect funds for its continuing aerosol publicity 
and product promotion campaign. With a mod- 
est expenditure of $25,000 per year over the past 
three years, the program has succeeded in spread- 
ing the word about aerosols to the consumer press, 
to television, and to the influential retailing press. 
Major feature articles extolling the benefits of 
using aerosols have appeared in leading consumer 
magazines, and many more are in preparation. 
Newspapers in out-of-the-way places all over 
the country have been printing stories and photo- 
graphs of smiling women using aerosol products. 

All this has been accomplished with an expen- 
diture, actually an infinitesimal fraction of the 
half-billion-dollar aerosol market, gathered on a 
subscription basis from the member companies 
of the CSMA. This program deserves the whole- 
hearted support of every CSMA member with a 
vested interest in aerosol packaging, whether he 
be supplier, marketer, or in some less easily de- 
finable category with only a fringe interest in 
pressurized packaging. 

An aerosol publicity program is particularly 
significant this year because of all the adverse 
publicity suffered by aerosol advertisers, market- 
ers of pharmaceuticals, and marketers of food 
products. And when one considers the fact that 
publicity is still the forgotten business activity in 
the aerosol industry (with the exception of good 
efforts by the propellant, valve and can suppliers, 
and by one or two fillers) this program can be 
seen in the light of its being essential in gaining 
increased consumer acceptance for the aerosol.* 
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The extrusion press punches out 
the basic container shape. 


NSTALLATION of the first impact 

extruder in Canada late last year 
spearheaded the introduction of 
aluminum aerosol containers in that 
country. Modern Containers of To- 
ronto, in business since 1916, has 
already produced over one million 
aluminum aerosol containers through 
use of the new extruder. According 
to Charles Hill, vice-president and 
director of the company, “We have 
only just touched the edge of the 
market for this product.” 

Aluminum aerosol containers are 
competing on a straight price basis 
in Canada. Modern Containers’ in- 
terest in the product actually dates 
back two years to the company’s first 
experimental runs. The first alumi- 
num containers in Canada were the 
purse-size type, providing handbag 
portability for perfumes, distributed 
by Modern to show Canadian pack- 
agers what could be done with the 
impact extruded aluminum product. 
At the same time, work was proceed- 
ing on the production of a 214-ounce 
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‘Lruumung and cleaning is done 
on this automatic unit. 


ae 


a 


unit, which like its smaller brother, 
was the design of the Peerless Tube 
Co. of New Jersey. The 244-ounce 
container eventually proved to be the 
first aluminum aerosol marketed 
commercially in Canada. 

The Rexall Drug Co., Ltd., To- 
ronto, was the first company to order 
a production run of aluminum aero- 
sol containers in Canada. Rexall’s 
requirement was a Canadian “first” 
of some significance, and called for 
cans 13@ inches diameter and 334 
inches tall, lithographed for five 
different products. The historic quin- 
tet of hair spray, foot spray, shaving 
cream, tooth paste, and insect repel- 
lent is shown in the accompaning 
picture. Valves were supplied by Pre- 
cision Valve Co., Yonkers, N. Y., and 
custom filling was done by Connec- 
ticut Chemicals in Toronto. 

Modern Containers’ aluminum sup- 
plier, Aluminum Co. of Canada Ltd., 
gave support to the company in the 
form of technical service and assist- 
ance with data on such matters as 
corrosion, shelf-testing, etc. Alcan, 


Can aperture is rolled and shoulder 
is formed on container. 


through its association with the Aero- 
sol Division of the Canadian Manv- 
facturers of Chemical Specialties 
Association, and its international 
affiliates in every major market in the 
world, was able to act as a source of 
comparative marketing information. 

Hot on the heels of the Rexall 
order, Modern Containers landed 
other orders from a variety of other 
customers and the cans now bear 
many well-known names in the cos 
metic field. Products already going 
into aluminum aerosols for these 
companies include cologne and hair 
lacquers, some produced by butane. 
But the big bright future that Mr. 
Hill sees for his products is not con- 
fined to these lines. Real volume is 
expected to come when tooth paste 
and shaving cream are packed in the 
six-ounce aluminum cans. That is why 
Modern Containers is impatiently 
awaiting the delivery of a new press 
in the fall, which will be able to 
handle the larger can. This press, on 
order from Herlan in Germany, is 
said to be the latest word in equip- 
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Aerosol containers are decorated on this 
equipment. 


ment for aluminum work. Known as 
the “P-8” model, it will allow Modern 
Containers to diversify and expand 
its production into a number of new 
lines. 

The aluminum aerosol container 
first came into its own in Europe, but 
it is rapidly taking hold in North 
America. When it is sold on a straight 
price basis, as with the Rexall order, 
aluminum needs to do no more than 
match the quality of its competition. 
It does, in fact, a spokesman for 
Modern Containers points out, offer 
important additional advantages of 
its own. Impact extruded aluminum 
aerosols are of seamless construction 
and in the small sizes offer a wider 
range of shape possibilities. The fact 
that aluminum is one-third the weight 
of steel, they assert, offers obvious 
economies in shipping and handling. 
The bright appearance of the metal 
has natural merchandising appeal 
which can be supplemented by color 
anodizing or a high lustre vacuum 
finish. 

Supplying mass-consumption mar- 
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This line of five containers for Rexall are 
the first Canadian-made aluminum aerosols. 


kets is not new to Modern Containers. 
Operating since 1916, the company 
at present supplies well over half the 
collapsible tubes sold from Canadian 
store shelves. 

Modern Containers, occupying a 
new plant at the corner of Bichmount 
and Modern Avenue in Toronto’s 
thriving North-East, is everything its 
name implies. The company operates 
twenty-two automatic, conveyorized 
lines which take the metal from slug 
stage, through extrusion, trimming, 
printing and coating. The four impact 
extrusion presses will soon be joined 
by a fifth, the “P-8” model to be 
installed this year. 

In the Canadian container business, 
the name of Charles Hill has become 
synonymous with that of Modern 
Containers. Joining the company in 
1946, he began his career managing 
the Ottawa plant, which was sold 
when the present site was bought in 
Toronto in 1952. His company is a 
member of the John Dale group of 
companies, whose president, W. E. H. 


Jones, of London, England, is also 


the chief executive of Modern im 
Toronto. As part of a rapidly expand- 
ing group of companies working in 
one of the most dynamic fields of the 
packaging industry, Mr. Hill sees a 
bright future ahead. Pioneering the 
aluminum aerosol container in Ca- 
nada is an example of an aggressive 
business approach bringing new pnen- 
efits to the Canadian packer and 
consumer.*® 


Charles Hill 
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EGISLATION which would au- 
thorize fines of up to $5,000 and 
imprisonment for one year for decep- 
tion on radio and television programs 
was strongly urged last month by the 
Federal Communications Commission 
amid growing indications of an even 
tougher government stand on all 
phases of television advertising. The 
FCC proposal followed similar pro- 
posals by the House Special Subcom- 
mittee on Legislative Oversight and 
Attorney General William P. Rogers, 
both of whom advised that the FCC 


Legislation on 


and the Federal Trade Commission 
already have ample authority to 
stamp out most of the deceptive and 
corrupt practices uncovered by Con- 
gressional investigations. 

The suggested new legislation is 
aimed at networks, advertisers, pro- 
ducers, sponsors, station employees, 
and other categories over which the 
commission contends it has no juris- 
diction. The specific FCC proposals 
were similar to bills introduced in 
the House of Representatives by Rep. 
John B. Bennett (R., Mich.). 

Earlier in the month, Colgate- 
Palmolive Co., a leading aerosol 
marketer, whose toothpaste and aero- 
sol shave cream advertising had been 
cited by FTC, replied that “false, mis- 
leading, and deceptive” advertising 
was being used by other marketers 
of toothpaste. Colgate contended that 
none of its own advertising “when 
read or viewed in its entirety” makes 
the challenged representations directly 
or by implications. On the other 
hand, the company charged: 


“The claims of prophylactic or protec- 
tive properties contained in the advertising 
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and television commercials or (our) com- 
petitors for dentifrice products, upon in- 
formation and belief, have not been and 
are not based upon, nor warranted by, 
clinical or laboratory tests; have been and 
are false, misleading, and deceptive; and 
have had and now have the capacity and 
tendency to mislead members of the public 
into the erroneous and mistaken beliet 
that such claims were and are true, and 
into harmful dental hygiene practices and 
the purchase of competitive dentifrice 
products, of little, if any, qualities or ac- 
tion protective against tooth decay or the 
development of cavities in the teeth.” 


The FTC complaint against Col- 
gate’s toothpaste advertising alleged 


TV Advertising 
Urged by FCC, Others 


as Tumult in Press Continues 


that its claims for “Gardol” unfairly 
diverted trade from competitors and 
substantially injured competition. 
Colgate denied this allegation, con- 
tending that its Gardol claims “have 
been and are to the benefit of the 
public and improved dental hygiene.” 
A major portion of the company’s 
defense to the charges lay in the fact 
that Colgate had repeatedly submitted 
advertising samples to the FTC, and 
that the Commission had expressed 
no objections over the period of at 
least a year. Since issuance of the 
FTC objection in November, Colgate 
has dropped the “protective shield” 
in its advertising, but in television 
advertising has kept in situations 
which are reminiscent of the previ- 
ously objectionable situations, i.e., a 
boy with a bow and arrow about to 
shoot it at the announcer. 

Denials were issued immediately by 
Lever Brothers Co. and Procter & 
Gamble Co., two of Colgate’s chief 
toothpaste competitors. Lever Broth- 
ers, marketer of Stripe, Pepsodent, 
and Chlorodent, declared that “We do 
not believe that the statement in ques- 


tion relates to any advertising of the 
dentrifices made and sold by Lever 
Bros. We have always taken great 
care to make sure that the claims 
made in our advertising are accurate 
and have been substantiated by com. 
petent scientific tests or clinical eyj- 
dence. We have also been careful tha 
nothing appears in our advertising 
which might mislead the public nor 
which could tend to encourage the 
public toward anything but good 
dental hygiene and practice.” 

Procter & Gamble, marketer of 
Crest and Gleem, called the Colgate 
statement a “curious shotgun kind of 
statement.” A spokesman for the 
company, quoted in The Wall Sireet 
Journal, said that Procter & Gamble’s 
“Claims are fully supportable and 
proof of these claims is available to 
any Government agency that has 
reason to review them . . . We are 
quite sure the Colgate statement does 
not refer to any P & G product.” 

The American Dental Association, 
which has long been an attacker of 
advertising claims used for toothpaste, 
appeared to be delighted by the 
crack-down, which it attributed partly 
to “an aroused public.” In a special 
information bulletin, the ADA told 
its 94,000 members that “it is safe 
to assume that more dentrifice firms 
and their advertising agencies will 
continue to take a long and careful 
look at their advertisements.” 

As if Colgate didn’t have enough 
troubles with its two FTC complaints, 
one against Gardol and the other 
against use of sandpaper to advertise 
its aerosol shave cream, Ted Bates & 
Co., its agency stepped into the pic- 
ture to further stir up the situation. 
In a full-page advertisement in The 
New York Times, The New York 
Herald Tribune, the Wall Street Jour- 
nal, The Chicago Tribune, the Wash- 
ington Post, and The Washington 
Star, the agency took FTC Chairman 
Earl W. Kintner to task for accusing 
companies of deceptive and dishonest 
advertising. In an analysis of the 
results of the advertisement, which 
was addressed directly to Mr. Kint- 
ner, The New York Times termed it 
“About as big a blow to the agency 


(Continued on Page 70) 
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HOSE non-aerosol holdouts among 

prestige-conscious perfume mar- 
keters may soon give in to packaging 
their perfumes in aerosol-related de- 
vices which employ a separate pro- 
pellant cartridge. This would sidestep 
the somewhat touchy area — with 
perfume marketers — of having to 
alter the basic structure of their sec- 
ret, highly valued perfume formula- 
tions. 

This fact was revealed by Marcel 
Franck, distinguished president of 
Ets. Marcel Franck, the French 
Atomizer Co., (U.S. subsidiary), and 
a number of smaller companies inter- 
ested in the field, in an interview 
with Aerosol Age. Ets. Marcel Franck, 
a leading producer of conventional 
atomizers, a custom filler, and now 
a manufacturer of aerosol valves, 
recently developed a cartridge-type 
dispenser aimed specifically at the 
non-aerosol perfume marketer. In this 
somewhat expensive device, first in- 
troduced in a U. S. package by Par- 
fums Marcy, Inc., New York, a glass 
cartridge of propellant 12, attached 
under the valve housing, “bleeds off” 
the perfume through a dip tube. 


Propellant Cartridge Device 
Reported Gaining Acceptance 


for Non-Aerosol Perfumes 


Since it is designed so there can be 
no direct physical contact between 
propellant and perfume (except at 
the instant it atomizes the perfume 
into a mist) the perfume does not 
have to be altered to provide for long- 
term compatibility with the fluo- 
rinated hydrocarbon propellant (as it 
‘usually does for the regular aerosol 
container ). 

With an obvious eye toward the 
luxury rather than the mass market, 
M. Franck’s firm has spared little to 
give the device a high degree of per- 
formance and an appearance to rank 
with the cost of the perfume. For in- 


The Marcy “Replique” package, showing a detail of 
the propellant cartridges. It retails for $50 plus tax. 
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stance, the entire mounting on the 
Marcy package is gold-plated, and 
the interior gasketing is of high- 
grade natural rubber. Each valve 
produced at his Paris plant is tested 
repeatedly before being installed in 
the gold-plated mounting. Filling of 
the propellant cartridges, done on 
Marce! Franck’s aerosol line in Paris, 
provides that each cartridge be run 
through a hot water bath (60°C.) to 
test for leakers and other imperfec- 
tions. The glass cartridges, supplied 
by Saint Gobain, leading French 
producer, are each examined through 
a polaroscope to catch minor, and 
even microscopic bubbles, or other 
imperfections. 

As is hinted above, the gold plating 
and all the added quality control fea- 
tures put the unit beyond the realm 
of the mass consumer-marketed prod- 
uct. Marcy’s “Replique,” for instance, 
retails at $50 plus tax for just three 
ounces of perfume (plus two extra 
propellant cartridges). Marcy’s 
“Plaisir” in the same size container 
sells for $60: In France the dispenser 
unit, with cartridges, costs the per- 
fume marketer about 6,900 francs 
(approximately $17). 

M. Franck acknowledges that the 
price is the principal limiting factor 
working against the possibility of the 
dispenser “filtering down” to use by 
marketers of perfumes not in the lux- 
ury class. His company plans a 
cheaper version, in plastic rather than 
gold-plated metal, which could com- 
pete with conventional dispensers and 
possibly even more expensively pack- 
aged aerosols. Such a unit has al- 
ready been perfected by Franck’s 


(Continued on Page 76) 
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England 

After experiencing a record year 
of something close to 25 million units 
in 1959, the English aerosol industry 
is looking forward to an expansion 
to about 35 million units, or an in- 
crease of 30°, for 1960. Component 
manufacturers (valves, cans, propel- 
lants) appear to be in general agree- 
ment on this estimate. However, some 
of the more optimistic among the 
suppliers are setting their sights even 
higher. 

Consumer prices in Britain are 


tainers, particularly those of tinplate. 
However, owing to a relatively high 
price differential, England’s alumi- 
num cans are not enjoying such wide 
use as such containers are on the 
Continent. This may be more prop- 
erly attributed to the relatively lower 
price of tinplate cans rather than to 
a high price of aluminum containers. 
At three pence per unit for six-ounce 
tinplate containers, finished, with an 
attractive lithographed body (six cents 
U.S.), they are even lower in cost 
than corresponding containers from 


its own. A subsidiary of Midland 
Aerosols has put out Aerosol Re. 
search “K-38” types and has also 
put on the market something closely 
resembling the VCA valve, both ad. 
vertised as “quick gassers.” 

For the somewhat slower pressure 
filling machines manufactured locally 
in England these designations do 
have commercial significance for very 
small runs. SAFCA also has a domes. 
tic-made valve, but it is used prin. 
cipally for paints, lacquers, and vis. 
cous products where controlled dis. 


Notes 
From 


Europe: 


down—very much so, in fact—and 
competition is keen. Some British 
aerosol executives believe this may 
indicate a “weeding-out” period, such 
as occurs with all infant industries. 
Everyone hopes this assumption is 
so, since if quality should be sacri- 
ficed for price, the result could be 
disastrous. 

Last year British propellant pro- 
ducers revised their price schedules, 
but the advantages mostly went to 
large tonnage users, namely, the con- 
tract loaders. In larger quantities, 
propellant prices are comparable with 
those in the U.S., but the smaller 
loaders are put under perhaps unfair 
economic pressures. With the market 
expanding and number of smaller 
loading stations on the increase, U.S. 
propellant producers who have been 
canvassing the Continental European 
market might do well to take a second 
look at England. Indeed, the oppor- 
tunities for supplying the Outer Seven 
from England may be even better 
than those in the Inner Six. 

After a slow start, Britain seems 
now to have taken the lead in con- 
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U.S. companies. 

British container manufacturers are 
already exporting in volume and, 
should higher can and tinplate prices 
result from a new round of steel price 
increases in the U.S., they will seek 
an even larger share of the overseas 
market. Indeed, so far as we have 
seen, the alert young management of 
Metal Box seems to set the pace for 
the entire European aerosol container 
field, not only for tinplate, but for 
aluminum. On Baker Street in the 
center of London, Metal Box operates 
its own self-service retail store, where 
it merchandises its customers’ prod- 
ucts for market analysis and research 
purposes. U.S. and Continental pro- 
ducers’ who go in heavily for con- 
sultants could well take a leaf from 
this book. Incidentally, Metal Box is 
also the British licensee for Precision 
Valve, but purchasers can buy their 
cans with or without valves, which- 
ever they prefer. 

As to valves, England currently has 
three major types, with a fourth in 
the offing. Precision, which leads by 
far in volume, is more than holding 


European Industry Completes 


Best Year of Production 


charge rates are not too crucial. Aero- 
sol Research has a new English licen- 
see which will shortly bring out the 
“K-74” and other advanced types, but 
little is known as to production facili- 
ties and when these valves will actu- 
ally be on the market. 

Probably the most impressive as- 
pect of the British aerosol picture is 
that the heretofore dominant contract 
loader position seems to be breaking 
down. More and more of the larger 
companies are seriously considering 
private loading and many more have 
reached the point of merely flirting 
with the idea. 

When an individual company’s re- 
quirements reach close to one million 
per year and the contract loader de- 
mands lengthy advance scheduling 
(sometimes with no possibility of 
being able to take care of peak de- 
mand oversights), the marketer tends 
seriously to consider filling his own 
requirements under his own roof. 

In the container field, a new ex- 
truded aluminum can with sloping 
sides (greater diameter at the base 
than at the shoulder) has been intro- 
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duced. For this type packagers are 
going in widely for an aluminum pro- 
tective stacking cap the full diameter 
of the new container. A new Metal 
Box eight-ounce container, with the 
same diameter as the six-ounce unit, 
also has very attractive proportions, 
particularly with the large over-cap. 

All in all, the aerosol picture in 
Britain is most impressive. Consumer 
prices are down—possibly too low 
for the good of the industry—but 
competition is keen and there seems 
to be optimism everywhere. 


By Dr. Tom C. Clark 
Druk-Pak Ltd., Zurich, Switzerland 
Aerosol Age European Correspondent 


Germany 


In 1959 Germany had aboyt the 
same production increase as Britain 
and also produced about tht same 
number of units—25 to million. 
German aerosol experts )look for 
something close to 35 miljpn units 
this year. In range and va¥ggty of 
product quality they are at tf 
Many new products are being shelf- 
tested with typical German thorough- 
ness and will eventually hit the mar- 
ket. Private loading continues to in- 
crease, but the old established loaders 
have also expanded their production 
facilities. 

In April, Germany will play host 
to annual meetings of the European 
aerosol trade associations at the In- 
terpack Fair at Dusseldorf (April 20- 
27). Held only bi-annually, this fair 
is the largest packaging exposition 
in the world. Practically all European 
aerosol component suppliers—propel- 
lant manufacturers, equipment sup- 
pliers, can and valve makers—will 
be exhibiting and demonstrating their 
wares. U.S. aerosol men planning a 
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European trip this Spring should note 
the date on their calendars and be- 
gin making advance hotel reserva- 
tions. 


French aerosol production is enig- 
matically difficult to estimate, espe- 
cially since the one-litre can (equal 
to about six of the six-ounce cans) 
is becoming more widely used. How- 
ever, industry sources seem agreed 
that 1959 production was somewhe 
in the vicinity of 13 million s, 
with 1960 looked to as the yfar for 
the real up-swing. With a lifjeraliza- 
tion of imporgepgrmits, loading facili- 
ties are be expanded ang may 
new stati if’ be in opera Dy 


p good pressuge-f§)- 


hich g& fully de- 
t-rgddy according 
to strict Frenclgsfindards. Many at- 
tractiwexcogtaMers are available, but 
the sll" replaceable glass bottles, 
which fi into the lacquered and em- 
bossed c@ver caps, must be all cold 
filled. Ig France, as in the case in 
wost offEurope, pressure filling pre- 
dontrrfites by about a pine-to-oy 


ratio. 
Italy ¢? 


Aftdf being a leader i 
aer @@ development for 

Ty's aerosol production seems to 
have reached a temporary plateaug@ 
about 15 to 17 million units. In 1960 
a slight increase of from 10 to 15% 
is anticipated. but no expansion plans, 
such as exist in the other countries 
mentioned above, are currently being 
laid out. Insecticides are still the 
leading product type, with sun tan 
next. 


ropea 
y years, 


Switzerland 


With its population of about five 
million, one of Europe’s smallest, 
Switzerland has perhaps the largest 
per capita number of fillers in the 
world. By actual count, there are at 
least 30 stations and there may even 
be a few others in some Alpine val- 
leys or abandoned tunnels which have 


not as yet been heard from. Aerosol 
Service, in Riehnen, near Basel, is 
the largest and by itself has a produc- 
tion capacity adequate to take care of 
the country’s entire annual require- 
ment (somethjag close to 2.5 million 
units.) Agrosol wice is a pioneer 
in theMuropean aerosol Sttmq and 
its Hrector, Mr. Hirschburger,) one 
of Mie leading figures in th pean 
ipgustry. 

What ha@/P¥pduced and cor§inues 
to support fs unique situati@n in 
Switzerlgfd fone which exists §rob- 
ably nfwhepe else in the world? 

Aegsol f}oduction in both Bfitain 
and Qermaky i over on§-half 
can peg capit? ar. France and 
Italy fig, but gill soon approach or 
evenfexceed thgt figure. U.S. progluc- 
tionffincluging all pressurized pyck- 

$, is sompething close to three c\ns 
per cgpitg/per year. Switzerland, oye 

¥the first countries in Europe wi 

an aerosol industry and with no pr¢b- 
lems with war-ravaged industry, ofig- 
inally presented an ideal potential 
market with relatively high purchigs- 
ing power. But it quickly reached} a 
plateau of less than one-half unit ger 
capita and has remained there. Why? 

This unfortunate situatigf is at- 
tributed — and let econompts take 

te — as having its princMal origin 
in he fact that consumer prices are 


00 Neiglly controlled byQgerchant 
OYmanizations. In othgx wepi®, “car- 
els’ \pf & sort ex 7 retail mar- 


eVel. 

ruggists®gnd ‘all retail shops 
usually belongto@MSociations (called 
“Verbande”), which they buy 
their wares at fixed prices and by 
which they are required to sell at 
similarly fixed consumer prices. For 
violations they are expelled from the 
“Verbande,” and their overall source 
of supply is shut off. 

This situation has been thrown 
slightly off balance by competition, 
which has led a small group of re- 
tailers, for example, to set up their 
own aerosol filling stations to produce 
their own products, independently of 
central buying source. These prod- 
ucts, labeled with a natural designa- 
tion without manufacturer identifica- 
tion, are sold at a few pennies under 


—E—E— 


: gs he 
ee 
eee 
se 

and aie 
a 
Re. Be 
* a 
sely 4 
ad ce 
France 5 Ae 
Se key 
ure B ie 
a 
ally é 
« jae 
Re: 
ry eee 
e8- an 
in. rae 
4 Bo 
rs. re 
eG K. 
————— yee 
Pit 
pues" 
a 
4 x 
ih. 
ae 
m eo 
ve this observer, Wess 
“if to a 
’ et e for her p S ae 
Y ais: 
Big 2 
a ' ‘ 
ee ee i? 
ae 
Or 
ae 
. eo 
, cae 
sia 
a = an, 
=e 
a ae 
| me 
s cee a 
| ney 
e 
oe ie 
s 
ae 
ag at 
Be, 
fe a 
& 
! Be) Lon 
ee 
" 3 
# ome: 
oa 
== 
Sp: 
ie. 
es 
ey es 
Ba 
eee 
= 
ee pot 
a eee : 
Z a a ee i i co ais eae re 1" ae oe or eereney 


> ee vs 


— 2) es oe 


Estimated Aerosol Production in Europe by Country 


Country: Range: 
ee .  §00,000 - 600,000 units 
Belgium . . 2,800,000— 3,000,000 ” 
Denmark ....... 800,000— 1,000,000 ” 
England 24,000,000- 25,400,000 ” 
Finland . 1,200,000- 1,400,000 ” 
ss 12,000,000 — 13,500,000 ” 
Germany ............ 25,000,000 -— 27,000,000 ” 
a 4,200,000-— 4,500,000 ” 
_ = 15,000,000 — 17,000,000 ” 
ee 1,000,000-— 1,200,000 ” 
Portugal .......... 300,000 — 400,000 ” 
Sweden 2,800,000-— 3,000,000 ” 
Switzerland .............. 2,300,000-— 2,500,000 ” 
ee 400,000- 500,000 ” 


the controlled price, without fear of 
supplier boycott. 

One group in Switzerland, the 
Migros organization, has long had 
success in its fight against the medi- 
eval Swiss method of merchandising. 
Starting some years ago from a tra- 
veling salesman’s wagon, it now 
boasts over 320 retail store outlets 
and almost an equal number of fully- 
equipped sales wagons which tour 
the small towns and hard-to-reach val- 
leys. About five years ago, Migros 
tried some aerosols, but was forced 
to withdraw the products because of 
leakers and clogged valves (both com- 
mon occurrences during the early de- 
velopment of aerosols in Europe). 
Last year, the group came out with 
a six-ounce sun tan oil in pressurized 
form at a price (2.75 Swiss francs or 
about 64 cents), which is about half 
the price of other such products on 
the Swiss market. Migros’ success in 
the field could be enormous and it’s 
conceivable that they could break the 
backs of the other 30 Swiss fillers 
with a complete range of products. 
The retail outlets are theirs and the 
market exists. 


Scandinavia 


Steady production gains are noted 
in all the Scandinavian countries: 
Denmark, Sweden, Finland, and Nor- 
way, with perhaps Sweden and Fin- 
land leading. For some time Nor- 
wegian production was dominated by 
only one filler, but then an enterpris- 
ing, energetic new company A/S 


Noosol of Oslo, entered the field with 
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92,300,000 — 101,000,000 units 


such success that this year they will 
probably expand their production fa- 
cilities. In Sweden, A/B Aerosol 
Packing, Stockholm, has pushed ahead 
and even in the winter has to work 
overtime to keep up with orders (sun 
tans for skiers). Dr. Loewenberg, 
head of A/B Aerosol Packing, is one 
of Europe’s aerosol pioneers and has 
contributed materially to the indus- 
try’s success, 


The Mediterranean Area 


Italy, the most important aerosol 
country in the Mediterranean is dis- 
cussed above, but all the other coun- 
tries in this area are finding their way 
into pressure packaging. Israel is par- 
ticularly active, with one small filling 
station established last year and an- 
other larger one ready to begin pro- 
duction about now. The latter com- 
pany, Sypholux, of Tel-Aviv, has a 
complete line of market-tested formu- 
lations and could well dominate 
Israeli domestic and export markets 
for some years to come. 

Spain is a surprise, with about half 
a million units estimated for 1959 
and a growing market forecast for 
1960. One limiting factor is high con- 
sumer’ prices, the result of imported 
components (even down to tiny unas- 
sembled valve parts) which must be 
sent over mountain passes or through 
convenient border crossing points 
without bureaucratic detection. Pro- 
pellant quality has improved, and 
containers are becoming readily avail- 
able, but mass consumer aerosols are 
still relatively unknown in Spain. 


In Greece, some well thought-out 
plans should materialize this year. |p 
Egypt, development is relatively stag. 
nant despite the existence of at least 
one fully-equipped filling station. If 
this Egyptian facility doesn’t go into 
operation soon, Egypt, Morocco and 
the other Arab countries could be the 
target for products filled by a new 
station in Tangiers. Algeria and 
Tunisia have so far been supplied 
from France, but if the market de. 
velops substantially, these countries 
will most likely have their own load. 
ing stations. There is only minor 
aerosol interest in Turkey, Lebanon, 
Iran, and Iraq but there could be 
excellent markets in these countries 
someday. 

Although not really under the gen- 
eral Mediterranean grouping, India 
and Pakistan should be mentioned. 
Both look to Europe rather than Aus- 
tralia and Japan for guidance, facili- 
ties, and components; and there are 
indications of an ever growing inter- 
est. To date there are no filling sta- 
tions in either country (every pres- 
surized package being imported) but 
the per capita consumption potential 
is highly appealing. There still may 
be a remembrance of U.S. war sur- 
plus insecticides which found their 
way onto the Indian market. It is not 
unreasonable to look for an easement 
of the component problem within the 
next two years, which could herald 
the beginnings of a sizable aerosol 
industry in these countries. 

In summary, an estimate of 1959 
European aerosol production by coun- 
tries is ventured, as in other years. 
As with previous years, the reader 
should be cautioned that there are 
estimates, and that some may be too 
low and some slightly high. Consulta- 
tions with propellant, valve, and con- 
tainer suppliers provide the basis for 
the calculations listed in the accom- 
panying table. 

To offset further chance of error 
in these estimates, it is hoped that 
the Dusseldorf aerosol meetings will 
formulate a program requiring a sta- 
tistical submission of production fig- 
ures by both product classification 


(Continued on Page 76) 
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“AromaRama”... 


Aerosol Movie Device 


dv how it works 
¥ who developed it 


dv more critical reaction 


UST before Christmas, an unusual 

motion picture premiered in New 
York City. Called Behind the Great 
Wall, it was produced by Continental 
Distributing, Inc., in a process called 
“AromaRama.” As specific scenes are 
shown in the picture, scents are gen- 
erated to coincide exactly with the 
scene in the film, thus giving the 
viewer an additional sense not or- 
dinarily available to the movie goer. 

This picture is of particular interest 
to the aerosol industry because it 
employs an aerosol device to project 
the odors. The process has three 
major components, a triggering and 
timing device, specially developed 
scents, and an electronic purifier. The 
pressurized scent containers are de- 
signed so they release their fragrances 
with predetermined intensity by auto- 
matic cue, and the scent is carried 
rapidly and simultaneously to all sec- 
tions of the theater by an air dis- 
tribution system. The electronic air 
purifier clears the air after each 
aroma injection. 

The scents were developed by 
Rhodia, Inc., American affiliate of 
Rhone-Poulenc. “Freon” aerosol pro- 
pellant is the fast-evaporating base. 
The triggering and timing mecha- 
nism was developed by the Camera 
Equipment Co. and the Industrial 
Timer Corp. A special “scent track,” 


ee 


ei ee ei ei ei i il 


attached to the film in a manner 
similar to the sound track, transmits 
impulses to a battery of pressurized 
scents which propels the aromas 
throughout the theater by means of 
the air conditioning vents. 

As will be seen by the diagram 
accompanying this article, the pres- 
surized scents are discharged into the 
air system from a circular dispensing 
“wheel,” each station of which con- 
tains a separate odor. Each cartridge 
in turn is swung into place, actuated 
for a prescribed amount of time, and 
then removed automatically. Once in- 
stalled, the device requires no other 
attention than replacement of the 
aerosol cartridges after 21 perform- 
ances of the film. 

The different scents cover a wide 
range for the picture: orange, incense, 
streets of Hong Kong, honky tonk 
odors, harbors and docks, fishing 
with cormorants, cordite, meadow 
land, equestrian, torch, tiger, oriental 
evergreen, child’s funeral (burn 
paper and wood), rustic barnyard, 
tea, floral, joss sticks, construction 
(fresh cut lumber and fresh dug 
earth), Chinese banquet, sour wine, 
almond cake, storm (light scent of 
ozone and intensification of wetness), 
flood (moss, dead grass, and mold), 
earth odor, the river, floral procession, 
and fireworks. According to Jacques 


In the January issue of Aerosol Age, there appeared a brief story report- 
ing on critical reaction to the new “AromaRama” motion picture call 
“Behind the Great Wall”. The details of the process, which employs an 
aerosol-type dispensing mechanism, were somewhat vague in the original 
account, and both reviews (from “Time” magazine and “The New York 
Times”) were, to say the least, unfavorable. In order to correct any mis- 
taken impressions on the part of the readers about either the process or 
the general critical reaction to the picture, this second story is published. 
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ARO ARAMA ved, electrical 
SUSTEN...Pile hee extra track which issues cues te console unit (A). When reesei ° 

—t ie sent te turntable (3B). Proper oder can is rotated and discharged inte sir stream (C). Oder is 
disseminated simultaneously throughout entire auditerium and is then removed through intake ducts (D) te pase 
through electronic air purifier (EB). Air in theatre now cleansed for new odor te be discharged on cue. 


P. Leroux, sales manager of Rhodia, 
the toughest of these was exploding 
firecrackers and flowing water. “Over 
2,000 standard chemical odors were 
mixed in various combinations to ar- 
rive at all these aromas, but each of 
the basic scents for this film called 
for odors with which we had never 
dealt before.” 


One major problem in the develop- 
ment of “AromaRama” was how to 
get rid of one scent when it was time 
to propel another. In fact, previous 
attempts at such devices made in the 
1930’s (through conventional air con- 
ditioning systems of theaters), very 
often resulted in a curious and even 
bewildering mixture of scents as one 
odor was introduced on top of the 
preceding one. In “AromaRama,” the 
cues for new odors come in very 
rapid succession, and the preceding 
fragrances are eliminated by an air 
purification system which employs an 
electronic precipitator introduced 
among the baffles and filters of the 
theater's air control system, This odor 
evacuation device was a development 
of the American Statronic Corp. 


The entire “AromaRama” process 
is the brainchild of Charles Weiss, a 
public relations executive who has 
handled a number of entertainment 
accounts. Some years ago he came up 
with the idea of adding aromas to the 
film track as an innovation radical 
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enough to woo away the public from 
their television sets. 


Working with his own consultant, 
he discovered that the problem could 
be broken down into three principal 
categories: scents, timing, and air 
purification. Taking the problems in 
order, he first consulted with the tech- 
nical staff of Rhodia. Then he ap- 
proached The Statronic Co., a firm 
which has a reputation in the air fil- 
tering industry. And finally, he ap- 
proached Camera Equipment Co. and 
the Industrial Timer Corp., both also 
well known in their respective fields, 
for development of a simple mecha- 
nism which could be connected to a 
35 mm. projector to trigger the 
aroma. 


Despite a good deal of enthusiasm 
from all four of these firms, a total of 
more than 11 years of collective re- 
search effort was necessary to find 
solutions to the various problems. 
Rhodia spent three years; Camera 
Equipment and Industrial Timer one 
each, and Statronic spent six years in 
developing its special air filter, which 
was considered the crux of the prob- 
lem of making the system practical. 


Mr. Weiss’s experience, since he 
came out of the Air Force in 1945, 
has been varied. He quit studies at the 
Law School of the University of 
Miami to study theater direction 
under Lee Stasberg. Later, he ran a 


summer theater in upstate New York 
and quit that to enter the public re. 
lations field in 1949. During the en. 
suing years, he handled financial, 
corporate, and entertainment pub. 
licity for such diversified interests as 
Seagram’s and television producer 
Fred Coe. 

The problem of script and adap. 
tation also presented special prob. 
lems. Sidney Kaufman (formerly with 
MGM and Gabriel Pascal) and Tom 
Orchard (a writer, director and pro- 
ducer for the “March of Time” and 
for Louis de Rochemont Associates) 
worked out the theory of relating 
words and images to scents. They had 
to estimate audience aptitude for iden- 
tifying unfamiliar odors, establishing 
what fragrances had to be omitted or 
revised, and finally, to judge the dra- 
matic effect of each scene as a totality. 

They used the technique employed 
by composers of film music, working 
with the fitm scene by scene, inter- 
preting the total effect to be achieved, 
determining the specific scents to be 
used. Each scent, after being devel- 
oped in Rhodia’s laboratory and ap- 
proved by the producers, had in turn 
to be run through the entire appa- 
ratus to be certain that it would be- 
have properly in the theater. 

The motion picture selected for 
adaptation to the new process, “Be- 
hind the Great Wall” had been pre- 
viously recognized for its cinema art 
qualities. In 1958 (shown without 
special aroma effects) it won grand 
prizes at the Brussels Exposition for 
the “best film” and “best photog- 


“BEHIND THE GREAT WALL” 
in 
AromaRama 


An ASTRA CINEMATOGRAFICA- 
LEONARDO BONZI Production 


i emer Leonardo Bonzi 
Directed BY cecccccccccccnmennenecarlo Lizzani 
Text and Artistic 

Supervision by ..........Giancarlo Vigorelli 
Photography................. Pierludovico Pavoni 
Story Ennio De Concini 


Production Manager.........Marcello Bollero 
2nd Unit Photography..Alessandro D’eva 
Edited by.eccccccennnnemee Mario Serandrei 
Music by... Franceso Lavagnino 


IN WIDESCREEN TOTALSCOPE 


Four-track Magnetic 
Stereophonic Sound ........Fox Movietone 
Color by DeLuxe 
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raphy.” At the Venice Film Festival 
the same year it was the winner of the 
“Golden David” statue for best pro- 
duction. Shot in widescreen process, 
in color, it depicts scenes of contem- 
porary life in China not seen in the 
U.S. since the Iron Curtain descended 


on that country. 


ITH the exception of New York 

Timesman Bosley Crowther and 
Time magazine (Aerosol Age, Jan,,. 
p. 29), both of whom blasted the 
process as a “stunt” without much 
artistic values, there were several re- 
viewers who turned in favorable re- 
ports on the picture: 

The New York Herald Tribune 
(Dec. 13), for instance, called it an 
“intriguing experience,” which al- 
though in one sense might be called 
a ‘gimmick,’ indisputably intensifies 
the sense of reality.” Expressing some 
reservations about whether or not the 
Occidental would be able to recognize 
some of the scents, the review con- 
cludes: “Whatever personal 
olfactory equipment, there could be 
no doubt to anyone able to breathe 
that the process was bringing the nose 
into the picture, and, despite the jokes 
that might tumble into mind at the 
idea of smell joined to the arsenal of 
cinematic devices, there is no question 
about its effectiveness in creating il- 
lusions of reality.” 

The influential Film Daily, trade 
paper of the motion picture business, 
was also highly complimentary. “The 
picture is a thorough delight to the 
senses. Much of it is brilliant and 
wonderful to behold . . . it proves a 
highly exciting experience from its 
opening sequence, in which narrator 
Chet Huntley squeezes a lushly col- 
ored orange and the pungent odor of 
the fruit sweeps across the theater.” 

The business of slicing the orange 
was mentioned as the high point of 
the picture’s aromatic experience by 
Archer Winsten, New York Post re- 
viewer, who calls this “a high point 
of conviction never again reached.” 
Mr. Winsten expressed definite reser- 
vations about the whole idea in these 
words: 

“For one who is on the alert for 
the smells, their identification and 
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(Continued on Page 70) 


AEROSOL AGE, March, 1960 


Packaging Show 


is set for 


Atlantic 
City’s 
Convention 


Hall 


URING the first week of next 

month (April 4-7) an estimated 
25,000 visitors are expected for the 
29th National Packaging Exposition 
at the Convention Hall in Atlantic 
City, N. J. Though exhibits cover the 
entire range of the packaging spec- 
trum, from packaging machinery to 
the smallest packaging component, 
aerosols are again expected to cap- 
ture a large share of attention. 

Altogether, nearly 400 companies 
will exhibit in a total area of more 
than 140,000 square feet, all which 
was sold out by early December. 

At least three companies, Fluid 
Chemical, Kartridg-Pak, and Arthur 
Colton, have announced plans to have 
aerosol lines in operation. In past 
years Kartridg-Pak has usually had 
at least two lines on display, in addi- 
tion to its usual laboratory equip- 
ment. 

The General Chemical Division of 
Allied Chemical Corp., will once 
again have an aerosol packaging in- 
formation center, but this year will 
also feature aerosol product demon- 
strations. Such demonstrations may 


also be a part of the booths of the 
major container suppliers. 

Among the many aerosol exhibitors 
are: 


Air Reduction Co. 
Aluminum Co. of America 
Armstrong Cork Co. 
Bernardin Bottle Cap Co. 
J. L. Clark Mfg. Co. 
Continental Can Co. 
Crown Cork & Seal Co. 
The Dow Chemical Co. 
Freon Division of DuPont 
Emhart Mfg. Co. 
Eriez Mfg. Co. 
Ertel Engineering Corp. 
Fluid Chemical Co. 
Walter Frank Organization 
General Chem. Div., 

Allied Chem. Corp. 
Adolph Gottscho, Inc. 
Gray Co., Inc. 
Kartridg-Pak Co. 
Labelette Co. 
MRM Co. 
Markem Machine Co. 
Monroe-Danford & Co. 
National Starch & Chem. Corp. 
Owens-Illinois Glass Co. 
Pfaudler Co. 
Toledo Scale Corp. 
U. S. Industrial Chemicals Co. 
T. C. Wheaton Co. 
S. S. White Dental Mfg. Co. 


The exhibition will be open 10 
A.M. to 6 on Monday and Wednes- 
day, from 10 to 9 P.M. on Tuesday, 
and from 10 to 4 P.M. on Thursday.*%& 
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NOW! ... out of genetron aeroso/ research 


iA new concept 


in aerosols... 
QUICK-BREAKING 


FOAMS 


Unique quick-breaking aerosol foams are 
dispensed on a limited area . . . break into 
liquid when disturbed! Promise important 
advantages for many products, including: 

e After-Shave Lotions 

e Nail Polish Removers 

e Hair Dressings 

e Sun Screen Lotions 

e Cold Wave Lotions 
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In after-shave lotions and nail polish removers, for example, see how new 
Quick-Breaking Foams can be used to make application easier and more convenient... 


Quick-breaking foam in the palm of the hand 


Adab of = breaking foam on the fingernail 


Out of intensive, continuing aerosol research in 
General Chemical’s Technical Service Laboratories 
comes an important new development with dramatic 
potential for product improvement ... Quick-Breaking 
Aerosol Foams! 

These unique quick-breaking foams add new advan- 
tages, new product appeal that pays off in greater con- 
sumer acceptance. With this new principle you may 
overcome application deficiencies of many spray or 
stream-type aerosols; give them the extra touch of 
“magic” that bolsters sagging sales and builds repeat 
business. 

Investigate this new research development now. As a 
first step, mail coupon for free information bulletin. 


40 Rector Street, New York 6, N.Y. 
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. “ . changes to liquid when touched with a cleansing tissue, 
and nail polish rubs off. 


genetron 


aerosol propellants 
Putting the “‘push"’ in America's finest aerosols 


“Genetron” Department 

GENERAL CHEMICAL DIVISION 
Allied Chemical Corporation 

40 Rector Street, New York 6, N.Y. 


Please send free “Genetron” Product Information Bul- 
letin, “Quick-Breaking Aerosol Foam Products.” 


Zone. State 
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for convenience 
and service 


Task-Designed aerosol cans by Crown—pioneer and 


leader in the aerosol field—help put new products on the - 


market and add to the sales appeal of familiar products. 
Aerosol shellac packed in Crown aerosols, for example, is 
always handy, easy to use, and gives outstanding results. 


Crown Cork & Seal Co. was the first to manufacture 


disposable aerosol cans. During the years since, our 
engineers have acquired vast experience in solving the 
problems of aerosol packaging. Crown aerosol facilities 
have been increased to speed service to you. 


Crown aerosols are available in sizes from 6 to 16 ounces. 
May we send you more details? 


for cans + crowns + elosures + machinery 


CROWN CORK & SEAL CO., INC., 9300 Ashton Road, Philadelphia 36, Pa. 
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AFETY is probably the most vital 

consideration of the aerosol in- 
dustry. 

“Aerosol” has become another 
word for “convenient,” which the dic- 
tionary defines as “agreeable to the 
needs or purpose, favorable, easy or 
comfortable to use.” For the enlight- 
enment of those who read Mad Maga- 
zine, the aerosol industry does not 
have barrel-chested behemoths stand- 
ing along the filling line blowing hot 
air into each can. Our technology 
hasn't yet progressed that far. 

The basic principle, however, is 
nearly that simple, since every aerosol 
product is self-pressurized and re- 
leases its contents at the push of a 
button. This push-button contrivance 
separates the aerosol from other self- 
pressurized products, in which the 
contents may be removed through a 
triangular hole or by removing a cap. 

The pressure in an aerosol package 
comes from a variety of gases—the 
fluorinated hydrocarbons and straight 
hydrocarbons being liquefied com- 
pressed gases, and carbon dioxide, 
nitrous oxide, nitrogen, and other 
gases (and even air) all falling into 
the category of non-liquefied com- 
pressed gases. 

It is possible to completely control 
the spray pattern emitted from an 
aerosol by manipulating the valve and 
formulation. Sprays can be produced 
*0 highly atomized that they will re- 
main suspended in the air for long 
periods of time. Space insecticides 
and room deodorants attribute their 
great effectiveness to a particle size 
of about 10 microns (smoke is usu- 
ally one micron or below). It is pos- 
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THE AEROSOL INDUSTRY" 


Technical Fire and Safety 


Considerations in 


By C. P. Clapp* 
vice-president 
Western Filling Corporation 
Los Angeles, Calif. 


sible to produce sprays having spe- 
cific particle sizes to do specific jobs. 
For example, pharmaceutical sprays 
for inhalation therapy can be made 
to penetrate specific regions of the 
lungs; residual insecticides with par- 
ticles over 50 microns are so formu- 
lated to prevent them from remaining 
airborne so that a wider range of 
toxic ingredients can be safely used. 
It is possible to produce a stream or 
squirt to treat animal eye infections 
at a distance, or just wet spray for a 
window cleaner to prevent the wind 
from blowing it away. A foam, heavy 
or light, stable or unstable, may be 
required, or we may just want the 
product to flow from an aerosol can 
as if it had been poured from an or- 
dinary can or jar. Chocolate is one 
example of the latter type of product. 


* From a paper presented to the Southern 
California Conference of Fire Prevention 
Inspectors in Los Angeles on Nov. 10. 


ITH all these products the 
aerosol industry admits to hav- 
ing three areas of potential hazard: 
flammability; toxicity, and bursting 
due to pressure. 

We'll discuss flammability first. 
Many of us have heard stories about 
things happening in fires that sound 
utterly impossible, such as a barrel 
of face powder actually burning. 
Probably no item exists which cannot 
be destroyed by heat or fire (and it 
doesn’t necessarily take a nuclear re- 
action to do the job). The aerosol 
industry recognizes this is one area 
where an ounce of prevention can be 
worth tons of cure. Through the 
various subcommittees of the CSMA’s 
Aerosol Scientific Committee, a num- 
ber of practical flammability tests 
have been devised. Experts from the 
U. S. Dept. of Agriculture and the 
Bureau of Explosives of the Associa- 
tion of American Railroads (who 
compose our shipping regulations 
actively participated as advisory mem- 
bers in arriving at these tests, which 
later were included in the Interstate 
Commerce Commission regulations. 
These tests enable the aerosol indus- 
try to classify products for shipping 
and labeling purposes, and they are 
widely employed during product de- 
velopment to ascertain safety. All 
aerosols must undergo these tests. 

1. The flame projection test: This 
is to take care of the eventuality of 
someone spraying a can near a 
lighted stove. The spray from the can 
is passed through the upper one-third 
of a flame from a plumber’s candle. 
The plumber’s candle is used as a 
standard flame source because it is 
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likely to be found in the usual places, 
and yields a fairly consistent flame 
temperature (about 1200°F.). From 
its source, the extension of the flame 
is measured in inches against a yard- 
stick. A flame projection exceeding 
18 inches from the flame source with 
the valve fully open, or any flashing 
back toward the valve at any egress 
or opening is considered a positive 
test. It is very important that this test 
be conducted in a draft-free area 
which can be ventilated after each 
test. There should be two operators, 
one to spray and one to record the 
results, Spraying time should be 
about 15 to 20 seconds, and the con- 
tainer should be at room temperature 
or about 70 to 80°F. 

A demonstration of why special 
tests must be employed on aerosols is 
shown in the case of a container filled 
with 75° kerosene (with a flash 
point of 175°F.) and 25° propellant 
12 (which is a fluorocarbon, non- 
flammable, and has no flash point). 
One might think such a blend should 
be regarded as quite safe and would 
yield a negative test. Actually it will 
show a positive flame extension, 

This can also be demonstrated by 
another method. Take the case of a 
typical butane-propelled glass cleaner. 
This product is non-flammable be- 
cause of water, but the hydrocarbon 
portion (flash point —75°F., lower 
explosive limit 1.60 by volume with 
air) exhibits extreme flammability 
seldom encountered with other chem- 
icals. Yet this product, in a flame ex- 
tension test, yields negative results! 

If we invert the can and allow the 
straight hydrocarbon vapor to es- 
cape through the syphon tube and out 
the valve, it still produces negative 
results. True, the vapor can be ignited 
at two to three inches from the flame, 
but releasing the valve shuts off the 
fuel and stops the flame. Much the 
same result happens with a conven- 
tional space insecticide containing 
15‘ kerosene, plus active ingredients 
and 85° propellants 11 and 12. But 
with a formula containing 50% 
isopropyl alcohol and 50% propellant 
there will be a definite flashback to- 
ward the valve. This emphasizes a 
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major safety advantage of aerosols— 
the material inside the container can- 
not be ignited, as happens so often 
with conventional unhermetically 
sealed containers. The labeling re- 
quirement in Connecticut for an item 
yielding a positive test is “Warning 
(or Caution) do not use near fire or 
flame.” 


2. The Open Drum Test was de- 
vised to correspond to excessive 
spraying in an open area where open 
flame sources exist. In this test an 
open-head, 55-gallon drum is used. 
It is equipped with a hinged lid which 
will readily open at a pressure of five 
pounds, and has a viewing window 
in the side and at one end. Three cir- 
cular openings one-inch in diameter 
are bored through the base about two- 
inches from the edge in such position, 
that when the drum is on its side, 
one hole will be at the top, one at the 
middle, and one at the bottom, Each 
hole must be equipped with a shutter 
which can be readily opened and 
closed, 

A plumber’s candle is lighted  in- 
side, and the spray is introduced 
through the upper half of the open 
end of the drum for a period of 60 
seconds. Any propagation of the 
flame through the vapor air mixture 
constitutes a positive test. It is very 
important to maintain the drum tem- 
perature between 60 and 80°F. and 
again the test must be carried out in 
a draft-free area which can be venti- 
lated after each test. Tests conducted 
with the same set of test products 
used in the first test reveal that, again, 
only the high isopropanol formula 
will yield positive results. Precau- 
tionary labeling here too should read 
“Warning (or Caution) do not use 


near heat or flame.” 


3. The Closed Drum Test was de- 
vised to account for a situation in 
which someone, while smoking a 
cigarette, might attempt to deodorize 
a group of kids in a telephone booth 
(or in any other small confined area 
where a flame source might exist). 
The same drum is again used, this 
time with the lid closed and with 
the candle burning inside. The spray 


is introduced, with the valve fully 
opened, through the top hole for @ 
seconds. Any explosion sufficient ty 
cause the door to move is considered 
a positive test, and the test is rp. 
peated twice more using middle and 
bottom holes in turn. Drum tempera. 
ture must be between 60 and 80°F. 
and drum must be ventilated and 4). 
lowed to cool after each test. 

The closed drum test will always 
yield positive results on any product 
which yields a positive open drum 


. test; and since the closed drum test 


is the more stringent, it is often pos. 
sible to get positive results with this 
test after obtaining negative results 
with the open drum. The 75% kero. 
sene formula yields a positive test in 
less than 60 seconds. And, though the 
butane-propelled glass cleaner will 
yield a negative test when sprayed into 
the drum in the regular manner, 
when the container with the hydro. 
carbon vapor is inverted and sprayed 
directly into the drum for 80 seconds, 
the results are still negative. Actually, 
there is only one-third of an ounce 
of butane in this can; and it takes 
about one pound to render inflam- 
mable or explosive about 400 cubic 
feet of air, assuming thorough mix- 
ing. The total hydrocarbon content 
in this can will therefore render about 
8 cubic feet of air flammable and it 
will take a minimum of three or four 
minutes of spraying to get it out of 
the can—unless, of course, a hatchet 
is used. Eight cubic feet is a cube 
2’ x 2’ x 2’, which is indeed small. 

If the product yields negative re- 
sults in the above tests, it is consid- 
ered non-flammable for purposes of 
shipping. In the event there are posi- 
tive results, the product is subjected 
to the modified tag open cup flash 
point test. Labeling is the same as 
for the open drum test. 


4. The Modified Tag Open Cup 
Test was devised as the final classifica- 
tion of a flammable product (i.e., one 
that yields a positive flame projec- 
tion, or open or closed drum test) for 
shipment in interstate commerce. The 
product in the can is chilled to a low 
temperature (about —20°F.) with 
dry ice or other suitable chilling me- 
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| NEW "a wl with a VCA valve 


naturally! 


TONE, the new aerosol furniture and appli- 
ance spray with long-lasting luster, adds an 
“extra-base” cleaning power to the Simoniz 
line. To assure maximum reliability and per- 
formance, Simoniz specified VCA valves and 
fitments. 


That’s why TONE features a VCA B-9 fast- 
gassing valve with nylon stem and a specially 
constructed mechanical breakup button with 
stainless steel insert. Because Simoniz, like 
countless other aerosol manufacturers, knows 
the value of having VCA components in their 
lineup. 

VCA’s engineering and research have signifi- 
cantly contributed to the development of 
many aerosols that are now regarded as 
standard products. Whether it is the creation 
of a totally new concept or the improvement 
of an already developed product, VCA has 
the experience to solve your problem. 


Write or phone for samples and prices. VCA 
will be happy to have a representative call on 
you to discuss your product, 


VALVE CORPORATION OF AMERICA, Inc. 
1720 Fairfield Ave. © Bridgeport, Conn. 
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dium. The tag cup and its glycol 
immersion bath are also chilled to 
—20°. The container is then opened 
and the contents poured into the cup 
up to one-quarter inch from the top. 
Caution must be exercised here to 
insure that there is no pressure in the 
container before it is opened and to 
insure against frostbite. The liquid 
in the cup is heated, at a rate of 
2°F. per minute, and a flame is 
passed across the top of the cup each 
minute. If a flash point is encountered 
below 20°F., the material is judged 
to be extremely flammable and must 
be shipped as a flammable compressed 
gas. Such products must be packaged 
in specification containers, or the 
packager must apply for a special 
shipping permit which may or may 
not be granted, depending on the 
relative safety as determined by the 
Bureau of Explosives. A severe fine 
and imprisonment, or both, are the 
penalties for violating the regula- 
tions for shipment of such highly 
flammable materials. 


ESTIMONY of the fact that the 

aerosol industry has nothing to 
hide — from a safety standpoint — is 
the case of a diesel engine starting 
fluid which has to be flammable to 
function. The primary ingredient is 
diethyl ether, which, when introduced 
into the air intake of a diesel engine 
that is rotating, facilitates starting 
the engine. Straight ether is not used 
here because of excess combustion 
shock which could conceivably dam- 
age the engine, and hydrocarbon or 
liquefied petroleum gases aren't ade- 
quate because they don’t contribute 
oxygen to the combustion process (as 
does ether) and hence are not nearly 
as efficient. 


This pressurized starter fluid is 
shipped under a special ICC shipping 
permit with special packaging and 
labeling. The container itself bears a 
label reading “Warning, Extremely 
Flammable, etc.” This product and 
others like it are certainly quite radi- 
cal departures from normal aerosols, 
and are cited specifically to show that 
proper labeling, handling, and pack- 
age engineering — contemplating end 
use first—can be effective. Several 
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million such units have been pro- 
duced and I have not heard of a 
single case of difficulty having to do 
with transportation or end use. 

For precautionary labeling pur- 
poses, a somewhat different technique 
(than those just described) is em- 
ployed for measuring. In this test the 
container is placed in an upright po- 
sition and its top is pierced with a 
fine pointed instrument. In a few 
moments, after most of the gas has 
escaped, the hole is enlarged. Finally, 
the top of the container is cut open 
and it is allowed to stand until the 
contents reach 60°F. The contents 
are then poured into the tag cup and 
heat is applied at a rate of 2°F. per 
minute. As the heating proceeds, the 
test flame is applied until the flash 
point is reached or until the liquid 
level has dropped one-quarter inch 
below the test line. If flash point oc- 
curs first, and temperature is below 
80°F., the test is considered positive. 
If the test is positive, the label should 
state: “Warning (or Caution) flam- 
mable. Do not use near heat or flame.” 


HE second area of potential haz- 

ard for the aerosol product is 
toxicity, which must be considered 
from several aspects. 

Toxicity can result from the chem- 
icals employed and must be consid- 
ered from the standpoint of inhala- 
tion, ingestion, or skin contact. 
Federal regulations which have ade- 
quate protection built in exist, but 
most manufacturers go well beyond 
the requirements of law in safe- 
guarding their products. 

Other toxicity considerations arise 
from spoilage due to possible exist- 
ence of pathogenic bacteria in food 
products. Here again, Federal, State, 
and local health regulations policed 
by inspectors guarantee adequate 
consumer protection. To my knowl- 
edge, there have been no cases of 
serious injury resulting from chem- 
ical or biological toxicity of an aero- 
sol product. 

The third, but by no means the 
least important safety consideration 
of the aerosol industry is pressure, 
without which there would be no aero- 
sol industry. The primary considera- 


tion from the standpoint of safety jg 
that pressure increases with heat and 
the package is hermetically sealed, 
Where excessive heat is applied, the 
inevitable happens — the container 
will burst violently. But what can 
be done in the aerosol industry to 
keep people from getting hurt, should 
a container explode? 

One area emphasized early was to 
advertise-label the products to warn 
against overheating. Very early in the 
development of the industry, the 
CSMA composed a_ precautionary 
label to appear on all aerosols. This 
label has been regularly revised and 
improved with experience until today 
the statement reads: “Warning, con- 
tents under pressure. Do not puncture, 
Exposure to high temperature may 
cause bursting. Keep at room temper- 
ature — away from direct sunlight, 
radiators, stoves, hot water, and other 
heat.” 

This label statement and the vari- 
ous safety tests that have been devel. 
oped are followed almost religiously 
by the aerosol industry, and to this 
must be attributed no small part of 
the credit for the remarkably good 
safety record which has been achieved. 

Manufacturers of aerosols have 
very stringent tests at the production 
level, as well as at the development 
level, to give the maximum safety fac- 
tor possible on these mass-produced 
low-cost items. Testing begins long 
before the component parts and 
chemicals are received. The can com- 
panies consistently sample and check 
container Propellant 
manufacturers also have elaborate 
control procedures and maintain large 
technical staffs to aid aerosol pack- 
aging people. At our filling plant, for 
example, each can, propellant, and 
chemical statistically 
sampled to make sure they conform 
to specifications. Every batch blended 
is carefully checked. Full time qual- 
ity control is maintained on the fill- 
ing line itself; weight control is 
statistical and the actual weight may 
be accurately calculated in 99.7% 
of the cans produced. In addition to 
this, every can is passed through a 
hot water bath and is totally im- 


(Continued on Page 74) 
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Typical uses for the spray can 
handle include paints, insecti- 
cides, window cleaner, and 
special art sprays. Handle 
costs consumer 98 cents, but 
can be removed from one con- 
tainer and used on next one. 


The Spray Can Handle 


New “ease of use’’ for the consumer... 


OMETIMES in the history of a 

fast growing industry, a leveling 
off in demand occurs, often seemingly 
unrelated to other economic condi- 
tions. On closer examination it is usu- 
ally found that a good reason may 
be the fact that some of the less de- 
sirable features of the product or 
package are becoming known to the 
customer. He may even have tem- 
porarily returned to an original prod- 
uct or stopped using the new package 
altogether, pending specific improve- 
ments. 

The aerosol industry’s growth has 


By E. R. Livingston 
President 
Alfco, Inc. 
Culver City, Calif. 


been little short of phenomenal, and 
there seems to be small chance of a 
leveling off in the near future. How- 
ever, customer complaints and dis- 
satisfaction have been with the in- 
dustry since its beginning and some 
of these complaints have been im- 
portant enough to keep the customer 
from purchasing an aerosol a second 
time. In other words, it seems that 
the present push-button device alone 
does not always provide the ultimate 
in acceptance that will assure con- 
tinued purchases. Some of these 
points may be listed as follows: 

(1) Lack of positive directional 
control, necessitating the exercise of 
extreme care by the user. Some cus- 
tomers, either through carelessness or 
lack of intelligence, just do not fol- 
low instructions. It is possible for the 
uninformed to subject themselves to 
a great deal of harm by causing the 
product to be inadvertently sprayed 
in the wrong direction, due to their 


failure to line up the valve properly. 
The result is, to say the least, frustrat- 
ing and can be very serious, espe- 
cially with paints and similar ma- 
terials. This lack of positive direc- 
tional control also works against ef- 
ficient application of such industrial- 
type aerosols as lubricants, oils and 
silicone sprays utilized in plastic 
molding, etc. 

(2) This first shortcoming is also 
sometimes additionally aggravated by 
the inconsistent finger pressure on 
the push-button during application, 
with the result that a varying volume 
of material is sprayed. 

(3) The present aerosol push-but- 
ton package does not provide a posi- 
tive means of insuring that the hands 
of the user will not come in contact 
with the spray material. An article 
published on page 16 of the January 
1959 issue of Aerosol Age discloses 
that women purchase the bulk of 
aerosol sprays and that the five lead- 
ers falling in the category of this 
article are—insecticides, hair sprays, 
deodorants, paints and lacquers, and 
window cleaners. Women character- 
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istically dislike having their hands 
come in contact with many of these 
materials and would be more satisfied 
customers (and generally happier in 
the use of aerosols) if the possibility 
of hand contamination was elimi- 
nated. 

(4) Many of the present-day aero- 
sol sprays are used continuously and 
the constant finger pressure on the 
push-button results in hand fatigue. 
This is also a contributing factor in 
the user not being able to maintain 
a consistent and even pressure. 

Although the aerosol industry does 
recognize these short-comings, it has 
been relatively slow to consider other 
aids that could eliminate these com- 
plaints. 


N interesting example of the fore- 

going is demonstrated by na- 
tional paint manufacturers who were 
initially skeptical with regard to the 
use of a paint roller in the applica- 
tion of bulk paint in the home. How- 
ever, in spite of this initial prejudice, 
in an uphill battle the paint roller has 
revolutionized old concepts of paint 
application. It is now possible for 
“do-it-yourself” home owners, who 
are rank amateurs in the use of a 
paint brush, to re-decorate their homes 
in a professional manner and with 
professional results at a low cost. The 
increased sales realized by the paint 
manufacturers through the home and 
professional use of the paint roller 
have been fantastic, with the result 
that the paint roller is now readily 
accepted by paint manufacturers and 
is distributed by paint dealers through- 
out the country. 

A similar device, representing an 
improvement in the basic idea of 
push-button pressurized containers, is 
the spray can handle. Alfco’s version 
is a snap-on device that converts aero- 
sol spray cans to professional-type 
spray guns and eliminates most of 
the disadvantages previously men- 
tioned. A professional research study 
was done on the consumer reaction 
to this spray can handle and the re- 
sults indicated favorable reaction to 
this type of device as a companion 
piece to many aerosol products. Fol- 
lowing are results of the consumer 
survey taken in California and Texas: 
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(a) TEST: Spray Paints 
97.94% of all testers reported 
positive reaction for use of 
handle. 
2.06% of all testers reported 
negative reaction. 
SUMMARY: As might have been 
anticipated, this test was the most 
successful of all. In fact, the results 
provide sound basis for the recomen- 
dation that any paint manufacturer 
package this handle with spray paint. 
Key advantages cited during these 
tests were: “Easier . . . faster . . 
cleaner.” As a result of the survey 
findings, we believe that this handle 
will create more feminine interest in 
spray painting, mainly because it 
eliminates much of the work effort 
and produces more satisfactory re- 
sults. 


(b) TEST: Spray Insecticides 
96.78% of all testers reported 
positive reaction. 
3.22% of all testers reported 
negative reaction. 
SUMMARY: Many of the women, 
reporting a negative reaction in other 
tests, expressed a positive one to this 
question. Men also were interested 
and impressed. Safety and lack of 
exposure to ingredients in spray in- 
secticides were most common an- 
swers, as was ease in spraying hard- 
to-reach_ places. 


(c) TEST: Spray Window Cleaner 
92.90% of all testers reported 
positive reaction. 
7.10% of all testers reported 
negative reaction. 
SUMMARY: Responses most fre- 
quently brought out in this test were 
concentrated on the obvious advan- 


tage of convenience of spraying with 
one hand and wiping the glass with 
the other. Another advantage cited 
was the ability to reach up higher 
than ever before, without usual sac- 
rifice of control. The spray was said 
to go on easier, therefore, came off 


better. 


(d) TEST: Ladies Hair Spray 
69.63% of all testers reported 
positive reaction for use of 
handle. 
30.37% of all testers reported 
negative. 


SUMMARY: Because better than 
98Co of the entire group executed this 
test and because of the exceptionally 
high positive factor in regard to ac. 
ceptance, this test was judged to be 
highly successful. In fact, we were 
surprised at the unusual acceptance 
these women showed for this new 
way of applying hair spray. They 
definitely liked the advantage of 
more positive control. Many said 
that for the first time they felt like 
they were getting complete coverage 
—front, back, sides and especially 
under and around the neckline, with 
no danger of getting hair spray in 
the eyes. Many also referred to its 
ideal functional use as a much im- 
proved means of application by 
beauty parlor operators. 

It is felt that this market research 
report indicates highly favorable con- 
sumer acceptance for spray can han- 
dies. They eliminate most of the 
problems in connection with applica- 
tion of aerosols and, specifically. offer 
the following advantages: 

a. Instantly snap on and _ attach 
to all aerosol cans, converting spray 
can to professional spray gun. 

b. Provide positive directional con- 
trol to spray better, faster, easier, 
and cleaner. 

c. Consistent finger pressure pro- 
vides more accurate, even spraying. 

d. Keep the hands clean and away 
from possible contact with the in- 
gredients of the can. 

e. Eliminate operator hand fatigue, 
thus maintaining constant and con- 
sistent pressure on the actuator. 

f. Provide labor saving and in- 

creased efficiency for industrial ap- 
plications. 
g. Overcome most current disad- 
vantages of aerosol use and thus fa- 
cilitate continuing acceptance of aero- 
sol products. 

Aerosol marketers will find it to 
their advantage to consider spray can 
handles as a sales tool to sell more 
products and gain better customer 
satisfaction. The Alfco handle comes 
in four-color display packs for retail 
display. They may be purchased in 
bulk by aerosol manufacturers for 
promotional use as a companion item 
to their own aerosol products.*® 
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There’s a fast-growing market 


for your product... 


AEROSOL AGE, March, 1960 


To help you increase your share 
of this growing market, CANCO offers 
the broadest aerosol experience, 

plus the most complete line of 
containers in the industry! 


In 1959, 530,000,000 pressure cans were used to package 
products such as shaving lather, shampoo, tooth paste, 
dessert topping, hair spray, hand lotion, car polish, 
paint and insecticide. 


That’s a big market. And it’s getting bigger. Now is the 
time for you to explore this opportunity with Canco! 
Whatever you pack—remember these important facts: 


e@ Canco offers the largest selection of pressure cans. 


e@ Canco pressure cans have the strongest sideseam 
construction made. 


For more information, call your Canco salesman today. 


New York + Chicago 
Orleans + San Francisco 
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Formulation Concepts for Pressurized Foods 


ren there is no particular 
reason to limit the application 
of the following comments to foods, 
as they could just as well apply to 
several classes of non-foods. How- 
ever, since foods are absorbing much 
of the present-day thinking of the 
pressure packaging field and_ they 
constitute the greatest mass applica- 
tion of the aerosol principle, the title 
is probably most apt. 

Almost all food aerosols will be, 
in some measure, emulsions. As a 
result, there is bound to be consider- 
able confusion in the understanding 
and interpretation of the behavior of 
experimental formulations as they 
are developed, as well as of the long- 
term characteristics of apparently 
finished formulas. 

In their simplest form emulsions 
consist of two immiscible liquids— 
one existing as small discrete drop- 
lets within the other, The portion 
making up the droplets is known as 
the dispersed or internal phase, and 
the portion in which the droplets are 
dispersed is known as the continuous 
or external phase. For most foods, 
and indeed for most emulsions, the 
two immiscible liquids can be con- 
sidered to be oil and water. From 
the preceding generalizations it is 
obvious that two broad classes of 
emulsions can exist—namely, oil-in- 
water and water-in-oil. 

So far nothing has been said of 
permanence or stability of emulsions, 
which perhaps constitutes the major 
problem of all emulsion technology. 
An attempt to disperse distilled water 
in pure mineral oil, or vice versa; 
soon reveals the total lack of perma- 
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nence of the emulsion produced. This 
lack of permanence reveals the exist- 
ence of at least one other factor in 
the production of stable emulsions, 
a factor provided by one or more of 
the products from the class of sub- 
stances known as emulsifiers. Emulsi- 
fiers (similar in theoretical make-up 
to detergents and other surfactants) 
might be called “linking” or “bridg- 
ing” agents, inasmuch as they consist 
of a molecule made up of two parts, 
one of which has an affinity for 
water (hydrophilic) the other for 
oil (hydrophobic). When the emulsi- 
fier is introduced into the oil-water 
system, the emulsifier molecule ar- 
ranges or orients itself to grab water 
with one hand and oil with the other, 
thereby keeping them from separat- 
ing. This explains one primary aspect 
of emulsion stabilization. 

So far, we have achieved a stable 
emulsion only in theory. In practice, 
however, few emulsions will consist 
of such a simple arrangement. In the 
matter of edible emulsions it is not 
possible for us to use just any emul- 
sifier, and a good food product will 
usually require a complex system of 
complementary emulsifying and _sta- 
bilizing factors. 

Soaps, certain proteins, starches, 
glycol, glyceryl, and modified sugar 
alcohol esters, lecithins, natural and 
synthetic gums, and pectins are all 
effective as emulsifiers, under certain 
conditions. Except for the soaps, all 
of the groups mentioned contain at 
least some edible representatives. 

In the formation of complex food 
emulsions, ‘using one of more of the 
emulsifiers listed in the foregoing 


by Robert A. Foresman, Jr, 
Aerosol Consultant 
Philadelphia, Pa. 


paragraph, it has been found that the 
emulsifier will accumulate as a layer 
or actual membrane surrounding the 
dispersed globules. The degree to 
which this membrane can be main- 
tained intact and unaltered for the 
most part determines the stability of 
the emulsion. Damage to the emulsi- 
fier layer can occur due to freezing, 
change in temperature, change in 
ph, incorporation of air or other gas, 
agitation, loss of ingredients by evap- 
oration, effect of chemical reactions, 
time fatigue, ete. 

No rules can be given for develop- 
ment of actual formulations of food 
concentrates, since the possible com- 
binations are ultimately beyond cal- 
culation; but a very important aspect 
of the development and commercial- 
ization of such formulas is absolute 
precision of ingredient quantities 
and uniformity of ingredient quality. 
A shift of one or two per cent between 
any two ingredients in a complex 
emulsion system can completely ruin 
the emulsion and make the product 
a failure! 

Cream is an emulsion, as is whipped 
cream. A little reflection on this fact 
and the preceding outline may pro- 
vide a clue for successful modifica- 
tion of a troublesome product. By 
making sure that all the factors of a 
classic emulsion are present in the 
product and by choosing the emulsi- 
fiers carefully it is possible that a de- 
sirable end product can be achieved. 

A case in point could be the matter 
of ice cream toppings. Generally the 
products on the market are something 
less than ideal. I know as an absolute 
fact that turning the concentrate into 
a properly balanced true emulsion and 

(Continued on Page 72) 
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insecticides 


Insect Resistance Survey Proves 
Pyrenone Controls Where Others Fail! 


ESISTANCE of insects to standard 

commercial formulations is a problem of 
national scope! Leading entomologists . . . re- 
porting in a recent insect resistance survey . .. 
found flies, roaches and other common insects 
immune to many once-effective insecticides. 
Pyrenone controls both resistant and non-re- 
sistant insects. By fortifying standard commer- 
cial formulations with Pyrenone, new effective- 
ness and control is assured. Added to standard 
sprays and powders, Pyrenone provides faster 
‘flushing’, higher knockdown and kill. 


Pyrenone, a combination of technical piperonyl 
butoxide and pyrethrins is virtually non-toxic 
to humans, pet and warm blood animals. In 
sensitive food areas where safety is essential, 
Pyrenone presents no toxicity hazards. 

For positive, effective control of flies, roaches 
.. . including resistant insects . . . be sure the 
insecticide sprays you use contain Pyrenone. 
Consult or write your nearest Fairfield repre- 
sentative for a formulation to meet your need. 
Branches in principal cities. In Canada: Natural 
Products Corporation, Montreal and Toronto. 


* Reg. U.S. Pat. Off., FMC 


Pyrenone 


Putting Il!deas to Work 


FOOD MACHINERY AND CHEMICAL CORPORATION 
Fairfield Chemicals 


FOOD MACHINERY 
AND CHEMICAL 
CORPORATION ® 


Sales Headquarters 
441 LEXINGTON AVENUE, NEW YORK 17, N. Y. 
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Aerosol Technology Now A Part 
of Michigan State Curriculum 


EROSOL technology, incorpo- 

rated into the curricula of 
schools of pharmacy in several col- 
leges (St. John’s, Columbia, Phila- 
delphia College of Pharmacy and 
Science, and the University of 
California), has been made a part of 
the four-year course of study leading 
to a bachelor of science degree at the 
School of Packaging of Michigan 
State University, East Lansing, Mich. 


The chemistry and physical principles 
behind aerosol packaging are part one 
of the school’s major packaging 
courses entitled “Consumer Packag- 
ing.” 

According to Hugh E. Lockhart, 
one of the instructors: “In lecture 
and reading assignments, the operat- 
ing principles of the aerosol package 
are discussed and several types of 
propellant-product combinations are 


explained and differentiated. Standard 
and unique current applications are 
presented, as are sprays produced 
with several different valve types and 
actuators.” Mr. Lockhard emphasizes 
that this course is part of the regular 
undergraduate curriculum and that 
there are no short courses or night 
classes offered by the school. Seven 
packaging courses make up the major 
part of each student’s curriculum, and 
supporting and supplementary courses 
are taken in many departments and 
colleges of the University. 

In the section on Consumer Pack. 
aging, Mr. Lockhart explains, “the 
laboratory work treats three types of 

(Continued on Page 75) 


Curriculum 


MICHIGAN STATE UNIVERSITY SCHOOL OF PACKAGING 


Fall Quarter 


Winter Quarter 


Spring Quarter 


FRESHMAN YEAR 

Communication Skills, Basic 

Natural Science, Basic 

Introductory Chemistry 

College Algebra 

Health, Physical Education and 
Recreation 

Military Science 


SOPHOMORE YEAR 

Social Science, Basic 

Calculus I 

Principles of Packaging 

Introductory Physics 

Health, Physical Education and 
Recreation 

Military Science 


JUNIOR YEAR 
Humanities, Basic 
Packaging Materials I 
Principles of Management I 
Mechanical Drawing 
Physical Chemistry 


SENIOR YEAR 
Consumer Packaging 
Seminar 

Survey of Business Law 
* Electives 


Communication Skills, Basic 

Natural Science, Basic 

Introductory Chemistry 

Trigonometry 

Health, Physical Education and 
Recreation 

Military Science 


Social Science, Basic 

Calculus Il 

Introduction to Economics 

Introductory Physics 

Health, Physical Education and 
Recreation 

Military Science 


Humanities, Basic 
Packaging Materials II 
Manufacturing Processes I 
Studio Art 

* Electives 


Communication Skills, Basic 

Natural Science, Basic 

Introductory Chemistry 

Analytic Geometry 

Health, Physical Education and 
Recreation 

Military Science 


Social Science, Basic 

Calculus III 

Quantitative Analysis 

Introductory Physics 

Health, Physical Education and 
Recreation 

Military Science 


Humanities, Basic 

Industrial Packaging 

Industrial Engineering 

Business & Technical Reports or 
Expository Writing 


* Electives 


Packaging Cost Analysis 

Business Letter Writing 
Statistical Methods in Engineering 
* Electives 


Business Speaking 
Survey of Accounting Concepts 
* Electives 


*A student must complete a total of 35 or 36 credit hours of elective course work to fulfill the 200 credit hours 
for graduation. This elective work is to be selected in consultation with his advisor and is typically taken in one of 


the following areas. 


Industrial Packaging 


Consumer Packaging 


Packaging Design 


Differential Equations 
Statics 

Dynamics 

Strength of Materials 
Marketing 


Practical Experience Requirements 


Bacteriology Marketing 
Food Technology Advertising 
Organic Chemistry Studio Art 


Polymer Chemistry 


Life Drawing 


Industrial Design 


Twelve weeks of practical experience within industry is required before a student in the School of Packaging is recommended 
for graduation. A detailed report and a favorable statement on the quality of the student’s work from the employer must 
be submitted as a part of the Senior Seminar Course. 
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A neat, clean, 
pretty girl is 
supervising the 
performance 
of this 


KARL KIEFER 


VARI-VISCO 


FILLER 


Photograph, courtesy American Can Co. 


It is accurately measuring BARBASOL SHAVING CREAM into AEROSOL CANS. Yes, and 
the young lady will look the same at the end of every day. Why? Because there is neither 
splash nor drip, nor stringing from this fine, dependable Kiefer equipment. 


KARL KIEFER 


Gag ot” AEROSOL CHARGERS 
| deliver propellent gas with deftness and 
precision. An installation is available in a size 


to meet your contemplated needs. 


The Karl Keefer Machine Ca. 


A treatise — 
AEROSOL PROCEDURE 934 MARTIN STREET CINCINNATI 2, OHIO 
. ; NEW YORK + BOSTON - CHICAGO - SAN FRANCISCO - PHILADELPHIA - TORONTO 
is yours for the asking. HOUSTON + VANCOUVER + SAVANNAH + LOS ANGELES - LONDON, ENGLAND 
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de The RIGHT FRAGRANCE will help your 


product make the right impression . . . and that means sales acceptance. 
A quality fragrance developed through the modern research, 
technical and creative abilities of van Ameringen-Haebler will suit 
your product perfectly, will impress your customers and 

will cultivate brand loyalty. 


Send us a sample of your product and let us suggest 


a fragrance that will make the right impression. 


van Ameringen-Haebler division of 
INTERNATIONAL FLAVORS & FRAGRANCES INC.  . 
g21 West 57th Street © New York 19, New York 
Leading creators and manufacturers in the world of fragrance 


ARGENTINA AUSTRIA BELGIUM BRAZIL CANADA ENGLAND FRANCE GERMANY 
HOLLAND INDONESIA ITALY NORWAY SOUTH AFRICA SWEDEN SWITZERLAND 
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A new line of five aerosol products has been introduced by Durazone (Sales) Ltd., London N. 3, England. All in six- 
ounce containers, they wil] reportedly retail at 25 to 35% lower than corresponding products of the same type. The 
Choice fly killer, air purifier, and moth proofer, for instance, will retai] at 2s.11d. each (about 40 cents U. S.) The cold 
relief product contains triethylene glycol, eucalyptus, camphor oil, menthol, and thymol. Kill Cold will retail at 63 


cents and Sprayclean at 46 cents. 


One of the best-selling new products in 
Great Britain is Pledge, a product of S. C. 
Johnson & Son, Ltd., Westdrayton, Middle- 
sex, England. Metal Box container is equip- 
ped with a mechanical break-up actuator 
on a Micro-Mist valve made by The Risdon 
Manufacturing Co., Naugatuck, Conn. 
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Spring Fancy is a new line of aerosol prod. 
ucts introduced last month by Prince Match. 
abelli, Inc., New York. Line includes col- 
ogne spray mist, skin perfume and spray 
pulf tale (not shown). 


————— 


vor 1 


Four new aerosol cosmetic products introduced in Great Britain include: Seoth 

Tan (Cupal Pharmaceuticals, Ltd., Blackburn, Yorkshire), Hi Styler, a hair spray e e - 
(Steiner, London); Coty Mist (Coty, London); and Yardley Spray Mist (Yardley 

of London). All four use mechanical breakup valve made by Bespak Industries, 

Ltd., British licens2e of Risdon Manufacturing Co., Naugatuck, Conn. 


Spray ‘n Soothe is an aerosol foot powder 
marketed by Podiatry Laboratories, New 
York. It will retail at 98 cents for the six- 
ounce container. Cools, dries, and deodor 
izes. 


Perk Up is another aerosol starch product introduced by T. M. 
Products Co., a subsidiary of Textile Mills Co., Chicago. Described 
as a permanent starch, it comes in a 15-ounce container retailing 
at 79 cents. 


Original Multakolor is an all-purpose tex- 
tured-enamel developed by United Lacquer 
Mfg. Corp., Linden, N. J. It may be applied 
to any surface, including sheetrock, plastic, 
metal, or composition, as well as wood. 
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ANNOUNCING | 


A NEW SOURCE FOR 


ANHYDROUS 


ETHYL ALCOHOL 


NOW AVAILABLE IN 


SPECIALLY DENATURED FORMULAS 


AND 


JAYSOL’ PROPRIETARY SOLVENTS 


TENTATIVE SPECIFICATIONS FOR THE UNDENATURED PRODUCT 


Purity, Vol. o/o 99.9 Min. 
Color, Pt-Co 15 Max. 


Sp. Gr. 60/60° F. 0.794 Max. 
Acidity, as Acetic, Wt. 0/o 0.002 Max. 
NVM, Wt. o/o 0.003 Max. 
Appearance Clear and Free 


of Suspended Matter 


For more information on Enjay Anhydrous Ethyl! Alcohol, contact the 
Enjay Office nearest you. 


EXCITING NEW PRODUCTS THROUGH PETRO-CHEMISTRY 


ENJAY COMPANY, INC. 
15 West 51st Street, New York 19, N.Y. 
Akron « Boston « Charlotte « Chicago « Detroit « Los Angeles « New Orleans « Tulsa 
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Aerosols Seen Becoming Increasingly Important for Paints 


EROSOLS will eventually capture 

nearly all sales of one-half or 
one-quarter-pint standard paint cans 
and 50% of the pint sales, “a major 
propellant producer” is quoted as 
predicting in the Feb. 13 issue of 
Chemical Week. In a comprehensive 
article on how much of a factor 
pressurized paints have become in 
relationship to the entire paint in- 
dustry, Chemweek points out first that 
spray paints are the fastest growing 
segment of the entire aerosol field. 
The article reports that some 85 mil- 
lion aerosol cans will be sold this 
year, at a total retail value of close 
to $111 million. 


Acknowledging that aerosol sales 
account for about four million gal- 
of the total paint 
industry output of 160 million gal- 
lons of brush-on paint, the article 
predicts that 103 million or more 
cans of pressurized paints (worth 
over $133 million) “will likely be 
sold by 1963.” 


As to numbers of the top paint- 


lons, or only 3% 


makers now in the aerosol business. 
Chemweek suggests that about one- 
third are already selling some type 
of aerosol paint product. Seymour of 
Sycamore, Sycamore. Ill. is sug- 
gested as the earliest marketer of 
pigmented paints in aerosol form 
(1949). 

“With the exception of Krylon. 
Sprayon, Sargent-Gerke, and a few 
others, paintmakers and marketers do 
not have facilities for filling their own 
aerosols. Most big custom-fillers have 


been slow to enter this phase of the 
business, fearing that the process of 
filling paint would be too messy. But 
rising sales of spray paints are 
changing this attitude. 

“Most spray-paint technical bugs 
have been eliminated, leaving only a 
few problems no more bothersome 
than those encountered with use of 
conventional enamel paints. Valves 
are constantly under test and, al- 
though major clogging problems have 
been licked, all companies are opti- 
mistic about development of a better 
valve. 

“Most remaining problems are 
caused by improper application of 
the aerosol by users, but they're being 
solved by  paintmakers’ consumer 
education programs. In fact. most 
companies report that their main 
problem is misuse of the can itself.” 


of . ii vy ed 


f 
1960 


~~ SNA 


In this column important aerosol 
subjects appearing in other periodi- 
cals (both domestic and foreign) 
will be reviewed and summarized, 
It is felt that this service will 
enable the reader to keep abreast 
of most of the significant con. 
temporary articles on the industry, 
even though they may appear in 
other periodicals. Since there is a 
chance that some pertinent articles 
may be overlooked, it will be 
helpful if readers will call our 
attention to any they judge im- 
portant enough to review.—The 
Editor. 
i ei ii tii il i i i i 


tn 


As to future trends with aerosol 
paints, the Chemweek article predicts 
more colors, easier application, and 
more specialty products of the multi- 
colored and textured paint variety, 
Water-based aerosol paints will ap 
pear soon, possibly this year, and 
prices will remain about the same. 


ONSUMER agitation over high 

drug prices, phony advertising, 
rigged television advertising, ete., 
may herald a determined and long: 
lived consumer uprising. suggests 
Stephens Rippey, Washington corres- 
pondent of Drug Trade News, in the 
Jan. 25 issue of that periodical. Mr. 
Rippey points out that the food, drug, 
and cosmetic industries may “be in 
for more trouble than they ever 
dreamed of because it means the 
customers are in a no nonsense mood 
in a big way.” 

Acknowledging that no specific 
survey data exists about this con- 
sumer revolt, Mr. Ripley declares: 
“The evidence lies in the reaction — 
which still hasn't ceased — to a series 
of recent governmental activities 
which have struck home to thousands 
of Americans. These activities may 
have touched off a sort of consumer 
revolution which has been smoulder- 
ing for years, but has lacked cohesive 
force and central direction. It still 
doesn't have central direction in a 
strict sense, but Washington seems 
to be providing a kind of cohesion 
and the sparks needed to start the 
fire.” 

What he describes as general pub- 
lic approval of Health, Education and 
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Want to pack 

hard-to-hold 

high-pressure 
products ? 


or fragile 


but corrosive ones ? 


Count on 
Crown Spra-Tainers 


Hard-to-hold high-pressure products like propane gas are 
safely packed in seamless 12-ounce Spra-Tainers. Fragile 


pharmaceuticals and fragrant cosmetics, containing corrosive a 
ingredients, require the perfect corrosion-resistant internal g 
coating of the Crown Spra-Tainer. Your aerosol product— 4 
whatever it may be—deserves a Crown container. Crown— SP RA-TAINE® 
pioneer and largest producer of aerosol cans, will be glad to . 


help you. May we discuss aerosol packing with you? 


for cans + crowns - closures - machinery 
EY CROWN CORK & SEAL COMPANY, INC., 9300 Ashton Road, Philadelphia 36, Pa. 
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[Icon brand 


propellants 
put action 
in products 


Why don’t you discover 
Ucon Propellant service, too? 


UNION CARBIDE CHEMICALS COMPANY 
Division of Union Carbide Corporation e 30 East 42nd Street, New York 17, N.Y. 


UCON and UNION CARBIDE ore registered trade marks of Union Carbide Corporation 
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welfare Secretary Flemming’s action 
on cranberries, plus similar ap- 
proval of Senator Kefauver’s probe 
on drug prices and the FTC action 
on phony advertising claims, Mr. 
Rippey contends are all indicators of 
this trend in consumer thinking. 
“If the movement is real and deep- 
seated, as some very well posted 


people here believe, it means that 
federal agencies charged with con- 
sumer protection are going to flap 
their wings and do their best to keep 
it moving. With an increasing aware- 
ness by the daily press, magazines, 
radio, and television that good stories 
are to be had for the asking at 
agencies which they have largely 


ignored in the past (FDA, FTC, pri- 
marily), consumers are learning for 
the first time on a large scale that 
agencies exist in Washington with 
the primary duty of protecting them. 

“These agencies are getting more 
money and more publicity. They are 
being goaded by members of Con- 

(Continued on Page 72) 
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STops rust 


A mechanical locking device which prevents 
cap-switching, and other possible pre-sale 


consumer tampering in self-service retail 


outlets has been developed by Spra-Lok Corp.. 


wholly-owned subsidiary of Dupli-Color 
Products Co., Chicago. 


A silver foil label covers an opening on 


each cap, and any key may be inserted to unlock 


the device and release the cap. The unbroken seal 


assures the customer that he is receiving a factory- 
sealed product. If the seal is broken, it indicates 
to the retailer that the cap has been 

removed and the valve possibly damaged or at 


least “tried out.” After the customer breaks the 


seal and removes the cap it may be relocked in 
position to prevent use by children in the home. 
Each time the can is used for spraying, the cap may 


be released by insertion of a key. 


According to S. E. Edelstone, president of 


Dupli-Color, the device received considerable 


attention at recent automotive and paint shows.% 


AEROSOL AGE, March, 1960 


Another Way 

to Prevent 
Cap-Switching _ 
or Tampering 


51 


ae 
ay 
eerie 
a 
Bs 
as 
a ,- . 7: ee a a | 
— °° a = —— lt et pee a alle | aoe 
2: * Se My 5 ‘ > ae, ao Pa Fs. 
4 . ae I i ae 
FSi ~~’ Sit Be — “0 Acai iu 
Po t . —— i Malus ce i ‘ 
ss a ad €Ot09 9, Comp ~ io j 
28 \¥ * _ ag 
BOY pzr-coLer. 2 Rp Wit-coyy | > a a 
os , ~ Bt. 
7 York 
7 a. 
‘ : fl 5 ') ’ r " "7 Bee 
SS S t)a Y : lisa! ’ l/ , : - 
=v : U S, Be: 
osP . ope | wc BF . 2 
: ra A = 
r : ®usy * vee * . Rene * 
b 4 oh es 
" ° ae eae = 
Mequer - enAN ~~. __ 7 - 
ee i ee ye ; ess 
Fast — " a we 
Py — = = —: = wk ba * ares a a a): 
‘ ie” = : Be / i pe . ee as & Fn, pS Te 
a i —t +. ie a a 
tS. Safed sae aS. 
7 - ay. 
e 
; <) 
ee a 
ra, 
wage ae 
Sl 
is 
rae: 
ede 
= 
re , 
Bs 
py 
ie 
ee 
ee om 
eee: 
ae 
ee oe 
ee ee 
Be 
a 
ae a 
es 
ee P| a. 
PS 
pie 
a a Se a ct i i kee ae eect : goes ee: 


- 


Risdon Names Two in Sales 


Russell R. Ayres, Jr., has been named 
general sales coordinator of The Risdon 
Manufacturing Co., Naugatuck, Conn. and 


R. R. Ayres 
John K. Quinn has been appointed assist- 


ant sales manager of the firm’s Cosmetic 
and Aerosol Division. 

Mr. Ayres, who has been with Risdon 
since his graduation from Harvard College 
in 1940, will coordinate sales activities of 
the company’s Aerosol, Cosmetic and Metal 
Goods Divisions. He had been sales man- 
ager of the Metal Goods Division since 
1952. Born in Montclair, N. J., he served 
with the U.S. Army Engineers in the 
European and Pacific Theaters in World 
War II. 

Mr. Quinn joined Risdon in 1956 as a 
sales engineer. A graduate of Yale Uni- 
versity, he was an ensign, USNR, during 
World War II. 

Risdon Manufactures aerosol valves and 
containers; cosmetic containers such as lip- 
stick cases, and metal components used in 
industrial and consumer products. 

© 


CSMA Plans Golf Outing 

The Chemical Specialties Manufac- 
turers Association has announced that 
its first annual golf outing will be held 
on Thursday June 16 at the Knoll- 
wood Country Club, White Plains, 
N. Y. The announcement said a sec- 
ond outing would be held in the 
Midwest area later in the year. 

° 

Aerosols in College Course 

A lecture on “Aerosol Packaging’ 
by W. Earl Graham, of the Clayton 
Corp., St. Louis, will be part of an 
evening course titled “Fundamentals 
of Food Technology” given at The 
City College of New York. The 
course, which began Feb. 8, is one 
of a number of engineering evening 
courses, without degree credit, given 


J. K. Quinn 


> 
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in review and preparation for the 
N. Y. State professional engineer's 
license examination. 

° 


PI Sets Aerosol Symposium 


A seminar on aerosol packaging 
will be one of four topical profes- 
sional member seminars to be con- 
ducted by the Packaging Institute 
during 1960. Scheduled for June 1 
in New York City, the seminar will 
have Fred T. Pickerell, of Schering 
Corp., as moderator. He heads the 
recently formed Aerosol Committee 
of the Packaging Institute. 

Adhering to the format of two 
similar meetings held in 1959, the 
aerosol session will feature panels of 
experts (representing user, supplier, 
and other interests) taking part in 
roundtable discussions of questions 
submitted in advance. No questions 
from the floor will be accepted, and 
there will be no prepared papers. No 
recording of these informal discus- 
sions will be made; therefore no 
printed proceedings will be made 
available afterward. All Packaging 
Institute members have been urged 
to submit questions for consideration 
by the aerosol panel. 

The other three seminars include 
one on glass containers, scheduled 
for April 12 in New York; one on 
folding cartons, Sept. 14 in Chicago; 
and one on resins and their packag- 
ing applications to be held Sept. 28 
in New York City. 

Registration fee for each seminar 
will be $25, which will include lunch. 
The Packaging Institute’s professional 
membership now numbers 425. 


* 
Renuzit Elects Walpert 


Howard Walpert has been elected 
vice-president, marketing, a newly 
created position, at Renuzit, Inc., 
Philadelphia. The company markets 
aerosol spot removers and other prod- 
ucts. 


NEWS of Pressure Packaging 


Schrader Appoints Ferry 


A. Schrader’s Son, a Division of Scoyil] 
Manufacturing Co, 
Inc., Brooklyn, N_Y,, 
last month announc- 
ed the appointment 
of Royal T. Ferry, 
Jr. as chief engineer 
of aerosol products, 
in charge of Schra- 
der’s accelerated en- 
gineering activities 
in this field. Mr. Ferry has had long ex- 
perience in all phases of aerosol valve 
research, development, and production. He 
joined the Bridgeport Brass Co.’s Aerosol 
Division in 1949 and recently was chief 
engineer with the Valve Corp. of Amer- 
ica. Immediately prior to joining Schrader 
he was with the Kartridg Pak Co., aerosol 
filling equipment manufacturer. 

Mr. Ferry attended the University of 
Connecticut and the University of Michigan 
and received his B.S. in mechanical engi- 
neering at University of Bridgeport. As an 
active member of the Chemical Specialties 
Manufacturers Association, he has served 
on that group’s Scientific and Publicity 
Committees. During World War II, he was 
an Air Force officer in the Far Eeast. Born 
in Connecticut, Mr. Ferry lives in South- 
port with his wife and three children. 

A. Schrader’s Son, founded in 184, is 
the largest manufacturer of tire valves and 
air control equipment in the world and is 
located at 470 Vanderbilt Ave., Brooklyn. 


o 
Gould Heads Boyle-Midway 


Bernard Gould has been elected 
president of Boyle-Midway, Inc., a 
subsidiary of American Home Prod- 
ucts Corp., New York, and a leading 
marketer of aerosol products. For- 
merly assistant to the president, Mr. 
Gould had been acting president since 
the recent retirement of Streider 


Schraffenberger. 


7 
Breck Appoints John Hughes 


John H. Breck, Inc., Springfield, 
Mass., marketer of aerosol hair 
sprays, has appointed John P. Hughes 
to the post of advertising manager. 
He will be responsible for coordinat- 
ing the company’s advertising and 
publicity functions with overall plans 
and policies. He joined Breck in 
1949 and became assistant advertis- 
ing manager in 1953. 
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FOR THAT 


AFROSOL 


IN YOUR FUTURE... 


Thoroughly tested perfume compounds, developed in the 
D&O Perfume Department and checked through all stages to 
finished product in the Aerosol Laboratory. Shelf tested for stability, 
corrosion and clogging difficulties. Solubility and discoloration 
problems eliminated. Complete data, including formulations, available. 
Let the D&O Perfume and Aerosol technicians put that 
sales-clinching (problem-free) fragrance into the “Aerosol in Your Future.” 


INSECTICIDES | 
T PRODUCT 


DODGE & OLCOTT, INC. 


180 VARICK STREET * NEW YORK 14, N.Y. 
ESTABLISHED 1798 


. ya SALES OFFICES IN PRINCIPAL CITIES 


ESSENTIAL OILS + AROMATIC CHEMICALS + PERFUME BASES + FLAVOR BASES + DRY SOLUBLE SEASONINGS 
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ATI Lists Four Staff Changes 

Aerosol Techniques, Inc., Bridge- 
port custom filler, has announced 
four major staff changes. 

Philip H. Kleppe Jr. has been 
named manager of quality control. 
Dr. Peter Sgaramella is new assistant 
plant manager in charge of chemical 


Sgaramella 


Wisniewski 


manufacturing. Charles L. Biancheri 
is assistant plant manager in charge 
of production and packaging. Ben C. 
Wisniewski is supervisor of mainte- 
nance. 

The staff realignment at the main 
plant of ATI has been effected to im- 
plement the company’s expanded op- 
erational program, H. R. Shepherd 


Biancheri 


Kleppe 
ATI president said, and entails added 
responsibilities for the new appoin- 
tees, all of whom are veterans of the 
company. 

Mr. Kleppe, who will be responsi- 
ble to Fred Present, director of re- 
search and development, has been 
research and development chemist at 
ATI. Prior to joining the company 
he was a control chemist with Ray- 
bestos-Manhattan. 

Dr. Sgaramella, a key man since 
the inception of ATI, worked with 
Propel Chemicals before joining Aero- 
sol Techniques. 

Mr. Biancheri, with ATI four 
years, was formerly with Revlon and 
Cutex. 


Du Pont Reassigns Three in “Freon” Division Sales 


SERIES of changes in the assign- 

ments of its technical sales repre- 
sentatives has been announced by the 
“Freon” Products Division of E. I. 
du Pont de Nemours & Co., Wilming- 
ton 98, Del. Robert A. Geuting has 
been assigned to the division’s Chi- 
cago office, William B. Gest to Cleve- 
land, Lawrence R. Sullivan to New 
York, and Patrick B. O'Donnell to a 
new sales territory in the Houston 
area. 

Mr. Geuting has been the division’s 
Cleveland area sales representative 
for the last four and a half years. 
He served as a naval officer before 
joining DuPont’s “Freon” Products 
Division as a salesman in 1954. 

Mr. Gest, a graduate of Ohio State 
University, has been associated with 
DuPont since 1941. He joined the 
Petroleum Chemicals Division as a 
salesman in 1947, was assistant dis- 
trict manager in its West Coast re- 
gion from 1953 to 1956, and sales 
supervisor in its Central Region until 
mid-1959, when he was transferred 
to the “Freon” Products Division. 

Mr. Sullivan, a graduate of Worces- 
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ter Polytechnic Institute, joined Du- 
Pont’s Petroleum Chemicals Division 
as a sales representative in 1951. He 
was an account manager in that di- 
vision’s Boston, San Francisco, and 
New York areas until his transfer to 
the “Freon” Products Division early 
this year. 

Mr. O'Donnell attended St. Colum- 
bus College in Londonderry, Ireland, 
and the College of Technology in 
Belfast before coming to the United 
States in 1949. He joined DuPont 
in 1951, and held various accounting 
positions until 1959 when he was 
transferred to the “Freon” Products 
Division. Since last October he had 
been assigned to the Central district 
office in Chicago as sales correspond- 
ent. 


* 
Perfumers Plan April Meeting 
The sixth annual open symposium 
of the American Society of Perfumers 
will be held on Thursday, April 28 
at the Essex House in New York City. 
Formal presentation of papers, begin- 
ning at 2 p.m., will be followed by 
a buffet supper. 


New Corporate Unit Formed 

Wheaton Plasti-cote Corporation, a 
new corporation which will be pri- 
marily concerned with the plastic 
coating of bottles for pressurized 
products, has been formed by the 
Wheaton companies, major producer 
of coated glass aerosol containers, 
According to Frank H. Wheaton, Jr., 
president of the Wheaton Companies, 
the move was made because of the 
rapid growth of the Wheaton Plastics 
Co. over the past ten years, especially 
in the aerosol container field. 

Robert N. Allen, formerly of 
Wheaton Plastics and _ Bridgeport 
Brass Co., was named vice president 
and general manager of the new 
company. Richard Taylor will con- 
tinue as vice president and general 
manager of Wheaton Plastics, which 
will continue its operations as a sup- 
plier of injection and blow-molded 
plastic parts and containers. 

The prime function of Wheaton 
Plasti-cote will be the manufacture 
and sale of plastic-coated aerosol con- 
tainers. Basic development work will 
also be carried on to expand the func- 
tion of plastic-coated glass for use in 
the laboratory, and application of 
various materials for the production, 
decoration, or insulation of other 
materials and devices. 

Wheaton Plastics was the first de- 
veloper of the plastic-coated glass 
aerosol container, which today is used 
for a wide range of pharmaceuticals, 
perfumes and colognes, and specialty 
aerosol products. 


Brickner To Calif. Cos. Post 

John Brickner, sales representative 
and Los Angeles branch office man- 
ager of Dodge & Olcott, Inc., has been 
elected associate chairman of the 
California Cosmetic Association, and 
to the association’s board of directors. 
This group is composed of the major 
cosmetic firms in California—Avon, 
Max Factor, and Merle Norman being 
among the members. 

Mr. Brickner will preside at all 
meetings of associate members (the 
suppliers) and will act as their spokes- 
man to the regular members (the 
manufacturers) and to the board of 
directors. 
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N aerosol permanent wave, termed 

by its marketer “the most signi- 
fcant development in permanent wav- 
ing in the past ten years,” has been 
introduced by Caryl Richards, Inc., 
New York. Called “Aero Wave,” it 
will retail at $2 for a 3.75-ounce con- 
tainer, with distribution aimed pri- 
marily at beauty salon operators and 
scondarily at the general consumer. 
“Aero Wave” is marketed with a 
companion product, a new aerosol 
neutralizer developed by Rayette Co. 
Both products are in epon-coated 
lightweight, lithographed aluminum 
containers made by Peerless Tube 
Co., Bloomfield, N. J., and are equip- 


Aerosol Permanent Wave is Placed on Market 


ped with Precision valves with alu- 
minum mounting cups. Special adap- 
ter, designed to relieve operator 
fatigue and also to produce a stream 
rather than a spray, was perfected in 
Caryl Richards’ own laboratory. 
The product is the result of two 
years of intensive research work by 
Caryl Richards and its custom filler, 
Aerosol Techniques, Inc., of Bridge- 
port. Chief problem was stability of 
container and modification of formu- 
la to provide for compatibility with 


Interpack, FEA Meeting to Coincide 


Interpack, the International Pack- 
aging Exhibition, last month issued 
a list of exhibitors at its show to be 
held in Dusseldorf, Germany, April 
20-27. Though aimed primarily at 
the confectionery industry, the show 
wil! feature a number of aerosol ex- 
hibits. It is to be held in conjunction 
with the second meeting of the Euro- 
pean Federation of Aerosol Associa- 
tions and also the European Pack- 
aging Federation. 

The show will be housed in six 
large halls at the Dusseldorf exhibi- 
tion grounds, giving it a total area 
of over 51,000 square yards of ex- 
hibits. Exhibitors include the follow- 
ing aerosol firms: 

Aeratom Ltd. 

Rapperswil, Switzerland 
Aluminiumwerke Gottingen GmbH 
Gottingen, Germany 

Arenco GmbH 

Stuttgart, Germany 

Beiersdorf & Co. 


Hamburg, Germany 

Druk-Pak AG 

Zurich, Switzerland 

Glaswerke Ruhr 

Essen-Karnap, Germany 

Prazisionventil GmbH 
(Precision Valve) 

Frankfurt/M, Germany 

J. A. Schmalbach 

Braunschweig, Germany 

Seaquist Valve Co. 

Cary, Ill, U.S.A. 

Smith & Nephews 

Herts, England 

Solfrene S.p.A. 

Corsico, Italy 

Union Carbide International Corp. 

New York, N. Y. 


Johann Waldherr 
Mannheim, Germany 
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The meeting of the Federation of 
European Aerosol Associations will 
take place on Wednesday, April 27 at 
the Park Hotel, Dusseldorf. The In- 
teressen-Gemeinschaft Aerosole (Ger- 
man Aerosol Assn.) will play host to 
the meeting. 

Included on the program will be 
papers on Aerosol Regulations, The 
Aerosol Glass Bottle, and Aerosols in 
Cosmetics and Pharmaceuticals. 
Speakers thus far announced include 
A. Herzka, British aerosol consultant, 
and Dr. K. Otto Jacobi, of the Colmar 
Research Center. 

. 


Fechheimer Heads Kiefer 

The Karl Kiefer Machine Co., Cin- 
cinnati, aerosol equipment manufac- 
turer, last month announced the elec- 
tion of Paul R. Fechheimer as presi- 
dent and chief executive officer. He 
succeeds James A. Rheinstrom, presi- 
dent for 29 years, who moved up to 
chairman of the board. Harry C. 
Goeltz was named vice-president and 
Philip V. V. Hurlbut sales manager. 


Jellinek Joins PFW 

Dr. J. Stephan Jel- 
linek has joined the 
perfume staff of Po- 
lak’s Frutal Works, 
Inc., Middletown, 
N. Y. Upon comple- 
tion of his chemical 
studies at Cornell 


, 
and Wisconsin Uni- 
versities, he was in 
tw, the perfume depart- 


ment at PFW in 
Amersfoort, Holland. 


the fluorinated hydrocarbon propel- 
lants. As with most cold wave per- 
manents, formula consists mainly of 
ammonium thioglycolate, with a base 
other than ammonia to reduce objec- 
tionable odors. Product comes in 
three separate formulations—for nor- 
mal, dyed or bleached hair, and for 
difficult-to-wave hair. Each $2 pack- 
age is said to be good for a single 
permanent. Aerosol dispensing, with 
its added control, is said to cut 20 
minutes from the usual 90 minutes re- 
quired for a permanent. 

A similar product, this one in a 
coated-glass bottle by Wheaton, is 
already being test marketed by Proc- 
ter & Gamble. This is an aerosol 
version of P&G's “Lilt”. 

Caryl Richards has applied for a 


patent for its formulation. 


N. Y. Firm Buys Plasti-Kote 

The New England Industries, Inc., 
New York, a private company, last 
month acquired all outstanding stock, 
for an undisclosed sum, of Plasti- 
Kote, Inc., Cleveland, a leading man- 
ufacturer of aerosol paints. The an- 
nouncement was made by Carl J. 
Schumer, secretary and general coun- 
sel for The New England Industries. 

Mr. Schumer said that Herbert Fine 
will remain as president of the Plasti- 
Kote operation. Elias Shapiro be- 
comes executive vice president, while 
Paul Shulman continues as treasurer. 
New officers of the company include 
L. Kenneth Mayer, vice president; 
Mr. Schumer, secretary, and Alfred 
A. Odrian as controller. 

Mr. Shapiro reported that Plasti- 
Kote’s sales showed a significant in- 
crease in 1959, and predicted that 
1960 would also be a year of sub- 
stantial growth. The company manu- 
factures a wide variety of aerosol 
spray paints, enamels, lacquers and 
stains, as well as a number of non- 
paint specialty products. Plasti-Kote 
has been a pioneer in the aerosol 
paint field, and its products have 
gained wide acceptance by both in- 
dustry and home consumers. 
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St. John’s University Announces Aerosol Seminar Program 
NUMBER of leading industry authorities have been listed as speakers for 


the seminar on aerosol technology to be held at St. John’s University 
College of Pharmacy, Jamaica, L. I. Beginning March 24 and continuing 
until May 5, the six two-hour sessions will be held from 7 to 9 pm. on con- 
secutive Thursday evenings. There will be no session on Thursday, April 14. 
The fee for the series is $30. 

Intended mainly for those who want something more than just a basic 
knowledge of the subject, the program is under the direction of Dr. John J. 
Sciarra, associate professor of pharmaceutical chemistry at the college. 
Additional details may be obtained by writing directly to Dr. Sciarra at the 
College of Pharmacy, St. John’s University, Jamaica 32, N. Y. 


The program will consist of the following papers: 
MARCH 24— 
Introduction, by John J. Sciarra, Ph.D. (St. John’s University) 
Aerosol Principles, by Francis A. Mina, Ph.D. ( Lodes Aerosol Consultants, Inc.) 
Nomenclature and Manufacture of Liquefied Gas Propellants, by Lloyd T. 
Flanner, (General Chemical Division) 


MARCH 31— 
Physical and Chemical Properties of Liquefied Gas Propellants, Samuel Liv- 
ingood, Ph.D. (Union Carbide Corp.) 
Toxicity of Liquefied Gas Propellants, Fred T. Reed, Ph.D. (DuPont) 
Compressed Gas Propellants—(Speaker Not Yet Announced) 
Panel on Propellants—David S. Tillotson, Panel Moderator; Lloyd T. Flanner; 
Samuel Livingood, Ph.D.; Fred 'T. Reed, Ph.D. 


APRIL 7 — 
Aerosol Containers—Larry Garton (American Can Co.) 
Aerosol Valves—Walter Beard (Risdon Mfg. Co.) 
Panel on Aerosol Components—Edward Budzelik, (Wheaton Plastics Co.) 
Panel Moderator; Walter Beard; Larry Garton; C. Hollopeter (Owens- 
Illinois Glass Co.) ; Joseph Pizzuro (Precision Valve Co.) 


APRIL 21 — 
Food Aerosols—Earl Graham (Clayton Corp.) 
Medicinal and Pharmaceutical Aerosols—John J. Sciarra, Ph.D. (St. John’s 
University) 
Cosmetic Aerosols—Victor Di Giacomo (Givaudan-Delawanna Co.) 
APRIL 28 — 
Aerosol Packaging Equipment—John Hart (John C. Stalfort Co.) 
Plant Operation—Anthony Iannacone (Fluid Chemical Co.) 
Laboratory Equipment (Demonstration) John J. Sciarra, Ph.D. and Staff 


MAY 5— 
New Drug Applications for Aerosols—(Speaker Not Yet Announced) 
Awarding of Attendance Certificates and Reception 


Outlaws Insecticide Vaporizers & Co., secretary; and George G. 
The State of Kansas recently issued Kolar, Kolar Laboratories, Inc., 

a regulation which prohibits the sale _ treasurer. 

of continuous or nearly continuous 

vaporizers intended for use with 

household insecticides. The regulation Hazleton Expands Plant 

does not apply to automatic aerosol Hazleton Laboratories, Falls 

devices, since it specifically refers to Church, Va., recently completed an 

devices intended to “vaporize by heat  ©XPansion of 10,000 square feet of 

any chlorinated hydrocarbon insec- research facilities for studies of the 


ticide.” effects of chemicals on _ biological 
systems. The company is an inde- 

° pendent research laboratory which 

Keepper Heads Chicago Assn. does studies on cosmetics, drugs, food 


L. H. Keepper, of Abbott Labora- _ additives and pesticides to determine 
tories, has been elected president of _— short- and long-term effects on body 
the Chicago Perfumery, Soap & Ex- organs and functions. 
tract Association. Also elected for the Hazleton Laboratories will com- 
1960 term were John P. Helfrich, of plete another 12,000 square foot ex- 
Helfrich Laboratories, first vice-presi- pansion this spring. Designed as a 
dent; Harold W. Jelly, Walter Jelly research laboratory, it will serve as 
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an administration building  ypj 
further expansion programs are com. 
pleted. 


TV Station Honors Gattone 


Daniel H. Gattone (right), co 
holder of the Birch-Gattone aerosol 
patent and developer of the “Lif-0. 
Gen” oxygen unit, last month was 
presented the Public Service Award 
of WRCV-TV, Philadelphia affiliate 
of NBC in recognition of his work in 
developing the low pressure emer- 
gency oxygen inhalant. The award, 
give as part of the television station's 
recognition of National Heart Month, 
was presented by NBC vice president 
Raymond Welpott, who termed the 
oxygen unit “a great contribution to 
the millions of heart disease victims 
throughout the world.” The presenta- 
tion was carried by the television ste- 
tion in a special colorcast shown Feb. 
3 at 6:27 p.m. 

. 
E. Howard Kester Dies 

E. Howard Kester, for the past five 
years regional sales manager in Penp- 
sylvania and lower New Jersey for the 
John C. Stalfort & Sons Co. contract 
packagers of Baltimore, Md., died 
suddenly at his home in Glenside, Pa 
January 20. 

Well known in the chemical special 
ties and aerosol packaging trade 
fields, he was a co-founder and viee 
president of Krylon, Inc., before 
joining Stalfort’s sales staff. Surviving 
are his wife, two sons, two daughters, 
his mother and a sister. 

. 


Form New Co. in Kenya 
Aeropacks, Ltd., a new company 
formulate and package aerosol sprays 
has been formed in Kisumu, a city it 
West Kenya. Principals of the fim 
are A. H. Myatt and S. H. Chapman 
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N.Y. SCC Installs Slate of Officers for 1960 


This photograph, 
just released by the 
New York chapter 
of the 7 of 

tic Chemists, 
te 1960 offi- 
cers of the chapter. 
From left to right: 
Martin Katz (Rev- 
lon), treasurer; Miss 

Korte (Givau- 
dan-Delawanna), 
geretary; Dr. John 
M. Longfellow (Col- 
gatePalmolive), 
chairman; and Saul 
Bell (Chesebrough- 
Pond’s), chairman- 


mw 4 


dect. Dr. Longfellow has been an active member and officer of the New York chapter 


since 1955. 


Reddi-Wip Names Agency 

Reddi-Wip, Inc., Los Angeles, 
major marketer of aerosol food top- 
pings, has named Kenyon & Eckhardt 
to be its advertising agency as of 
May 1. Top-Wip, Inc., an affiliate of 
Reddi-Wip, has been using Kenyon 
& Eckhardt since last July, while 
Reddi-Wip has used D’Arcy Advertis- 
ing and North Advertising. Reddi- 
Wip has a current advertising ex- 
penditure of $1 million, Top-Wip 
about $500,000. 


Fair Trade Bill Doomed 

Washington observers last month 
said the Kefauver Anti-Monopoly 
Subcommittee’s charges, coupled with 
the fact that 1960 is an election year, 
have apparently killed off any slim 
chances for passage of the fair trade 
bill at this session of Congress. In 
fact, it is the opinion of some that 
the bill may not even be passed in 
future sessions, despite intense lobby- 
ing by major marketers and strong 
backing by Senators Humphrey and 
Proxmire and Representative Harris, 
sponsors of the bill. 

A new body of opposition to the 
bill apparently resulted from disclo- 
sures by the Kefauver subcommittee 
that drug prices, always of crucial 
interest to older people, had been 
marked up excessively. Congressional 
mail from the so-called “health states” 
—Florida, Arizona, and California— 
indicated an increasingly hostile 
attitude toward the bill by older 
people. 

Even the bill’s sponsors, including 
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Senator Humphrey (himself a pres- 
idential candidate), a former pharma- 
cist, apparently have lost interest in 
pushing it through this year. The bill 
has cleared one hurdle, having been 
reported favorably by the House In- 
terstate and Foreign Commerce Com- 
mittee by a three-to-one vote. But the 
House Rules Committee has put the 
measure far back on its list of bills for 
consideration, and only three Repre- 
sentatives are reported ready to vote 
favorably on the measure. 

South Carolina’s powerful Sena- 
tor J. Strom Thurmond, chairman of 


the Senate Interstate and Foreign 
Commerce Committee, was the latest 
Congressional leader to express strong 
opposition to fair trade. He declared: 
“I am convinced that fair trade is 
not in the interest of the people of 
the United States. Moreover, there 
are grave constitutional questions 
concerning the validity of any law 
passed. I will continue to oppose any 
so-called fair trade legislation.” 
e 

Shulton Expands Canada Plant 

Shulton of Canada, Ltd., recently 
announced plans to add 15,000 square 
feet of space to its Toronto plant. 
The plant, which already produces 
aerosol shaving cream, room de- 
odorizers, and insecticides, was first 
acquired in 1956. Facilities will also 
be added to begin production of the 
hair coloring and tinting agents 
acquired by Shulton through the pur- 
chase of Tecnique, Minneapolis hair 
coloring product manufacturer. 

> 

Stone to Lanolin Plus 

Lanolin Plus, Inc., Chicago, has 
appointed Sherry D. Stone public 
relations director and fashion coor- 
dinator. 


G. Barr and Co., Chicago custom filler, has expanded manufacturing 
and warehousing space by 15%. The newly leased space is a 15,000 square 
foot, one-story building adjoining the company’s 100,000 square foot 


building at 3601 South Racine Street. 


The company has leased an additional 20,000 square feet of outdoor 
space to enlarge railroad siding and car parking facilities. With the 
expansion, G. Barr’s plant now extends the full block between South 


Racine and South May Streets. 
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Head of U. S. Steel Hints of New, Lighter: Tinplate 


A “lighter, thinner, and stronger” 
tinplate, which could be of con- 
siderable importance to the manufac- 
ture of aerosol containers, is in the 
advanced stages of development by 
his company, Roger M. Blough, board 
chairman of United States Steel Corp.. 
told a convention of the National 
Canners Association in Miami Beach 
recently. He revealed that the prom- 
ising new tinplate is being studied 
at U.S. Steel's 
Monroeville, Pa. 

In the same address Mr. Blough 
said that U.S. Steel’s announcement 


research center at 


that it did not contemplate any in- 
crease in the general level of its steel 
prices for the present was based on 
competitive and other factors, and 
that the company had made no com- 
mitment to Government officials re- 
garding future price action. Since the 
price of tinplate aerosol containers is 
usually closely pegged to increases in 
prices of steel, Mr. Blough’s state- 
ment has been carefully studied by 
aerosol marketers and fillers. 

He declared that there have been 
“critical statements having political 
overtones to the effect that Govern- 
ment officials, in recommending the 
terms of the steel settlement, had been 
given some sort of commitment that 
the steel companies would not raise 
their prices until after the election. 
I would like to make it clear that no 
such commitment was asked and none 
was given.” 

Mr. Blough pointed out that the 
settlement would increase the employ- 
ment costs to the steel companies by 
about 314 to 334% annually on the 
average. “It seems clear that the 
rippling effect of the new settlement 
—that is, its effect on other wage 
settlements in other industries—will 
be less inflationary than the earlier 
agreements.” 

The steel executive said he had no 
way of knowing what the cost will be 
in connection with the agreements 
which the Steelworkers made with 
Kaiser and with companies in the 
aluminum, copper and can-making 
industries, but to apply the same 
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terms to the steel industry would re- 
sult in a much heavier cost. “The cost 
of those benefits, if applied to the 
steel industry, would have ranged 
from 414. to 5%—or from 10 to 15 
cents an hour more over the period 
of the agreement. So in comparison 
with these costs our 31. to 334% 
looks considerably less inflationary.” 
+ 


Cusack Heads Comp. Gas Group 


George C. Cusack, executive vice- 
president of Pure Carbonic Co.. a 
division of Air Reduction Co.. was 
elected president of the Compressed 
Gas Association, at the association's 
t7th annual meeting held Jan. 18-20 
in New York. Other officers elected 
included D. M. Horner, president. 


Harrisburg Steel Co., a division of 
Harsco Corp., first vice-president, and 
Richard S. Passmore, manager, Am. 
monia Division, Armour Industrial 
Chemicals Co., second vice-president, 
Franklin R. Fetherston, who has beep 
secretary-treasurer of the association 
since 1927, was reelected to that 
office. (In the photograph, left tp 
right, are Messrs. Cusack, Horner, 
Passmore, and Fetherston.) 


Fowle to Colgate Post 


The appointment of Wilson F, 
Fowle, Jr. as Wildroot Product Man. 
ager has been announced by the 
Toilet Articles Division of the Col. 
gate-Palmolive Co., New York. He 
will be responsible for the entire line 
of Wildroot products, one of the 
leading men’s hair grooming lines, 
reporting directly to K. B. Arring. 
ton, general product manager of the 
Toilet Articles Division. 

Prior to joining Colgate-Palmolive, 
Mr. Fowle served for more than five 
years with the Benton & Bowles ad- 
vertising agency, most recently as a 
senior account executive on package 
goods products. He is a graduate of 
the University of Virginia. 


Risdon Names Exec. VP, 3 New Officers 


WO of Risdon’s aerosol execu- 

tives were named vice-presidents 
late last month as a number of im- 
portant executive appointments were 
announced from the company’s head- 
quarters in Naugatuck, Conn. The 
list of appointments was headed by 
that of Lewis A. Dibble, Jr. to the 


post of executive vice-president. 


At the same time, Lawrence F. 
Heileman, Edward Noyack and Don- 
ald S. Tuttle, Jr., were elected vice- 
presidents, and Malcolm Baldridge 
and Mr. Tuttle were elected directors 
by this manufacturer of aerosol 
valves and containers, cosmetic con- 
tainers, and metal components used 
in industrial and consumer products. 
The company’s four plants are in 
Naugatuck, Danbury, and Waterbury. 

Mr. Heileman is managing director 
of Risdon’s Cosmetic and Aerosol 


Divisions, Mr. Noyack is managing 
director of the firm’s Naugatuck and 
Waterbury plants, and Mr. Tuttle is 
sales manager of the Cosmetic and 
Aerosol Divisions. Mr. Baldridge is 
(Continued on Page 68) 


L. F. Heileman 
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American Home, Carter, Cited in Anti-Trust Action 


ARTER Products, Inc., and 
American Home Products Corp.., 
both of New York, have been charged 
by the Justice Department with violat- 
ing the anti-trust laws by conspiring 
io set prices and monopolize trade 
in mild tranquilizers. Carter is the 
developer of “Rise” shaving cream. 
probably the largest selling aerosol 
shave cream on the market, and 
American Home Products, through 
its Boyle-Midway Division, is also 
a major aerosol marketer, mainly 
insecticides and household products. 
The civil antitrust action, filed in 
the New York Federal District Court, 
came just after Senator Estes 
Kefauver, chairman of the Senate 
Antitrust Subcommittee investigating 
drug prices, had accused both firms 
of submitting identical bids on tran- 
quilizers to the Government. Officials 
of both Carter Products and Ameri- 


Packaging Awards Open 

Entries are now open for the 1960 
Annual Awards of the Packaging In- 
stitute for outstanding contributions 
to packaging technology. Complete 
details and entry forms may be ob- 
tained from the office of the Packag- 
ing Institute, 342 Madison Ave., New 
York 17, N. Y. 

The Corporate Award of the Pack- 
aging Institute is given annually “in 
recognition of an outstanding ad- 
vance in applied packaging tech- 
nology to the company which has 
commercially integrated packaging 
materials, equipment and methods in 
the packaging of their product.” 
Ethicon, Inc., a subsidiary of John- 
son & Johnson, was recipient of the 
1959 Corporate Award for a surgical 
suture package developed over al- 
most a decade of research for use with 
electron beam sterilization. 

The Professional Award is pre- 
sented annually to the individual 
who, “because of his preeminence in, 
and contribution to, the field of tech- 
nology is deemed worthy of special 
recognition.” The 1959 Award winner 
was Dr. Frank C. Campins, president 
of Polymer Industries, a subsidiary 
of Philip Morris, Inc., who was given 
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can Home Products denied the 


charges. 

Specifically, the complaint charges 
Carter and American Home Products 
with agreeing to exclude others from 
making tranquilizers with meproba- 
mate as the sole active ingredient; 
agreeing to fix prices for the tran- 
quilizers: and restricting the use of 
meprobamate in the manufacture of 
other drugs. These factors, the Justice 
Department claimed, have forced the 
public to pay artificially high prices 
for the drugs, have curtailed develop- 
ment of new drugs in which meproba- 
mate might be an ingredient, and 
have generally eliminated competi- 
tion in the sale of mild tranquilizers. 
Carter holds the patent on meproba- 
mate, and sells about one-third of the 
entire mild tranquilizer market. 
American Home Products has the 
remaining two-thirds of the market. 


this recognition for his many years 
of valued guidance while participating 
in the work of the Institute’s tech- 
nical committee and various other ac- 
tivities. 

Deadline for submission of nomi- 
nations is May 15. The selections are 
made by a jury chosen from the pack- 
aging and allied fields. Their names 
are not made public and they are un- 
known to each other, since the jury’s 
balloting is conducted by mail. The 
annual awards are presented each 
vear at the National Packaging Forum 
of the Packaging Institute. They will 
take place this year at the annual 
awards dinner, Nov. 1, at the Statler- 
Hilton Hotel, New York. 

Any corporation in the United 
States which performs a packaging 
operation, and any professional pack- 
aging man, are eligible for the 
awards, whether or not they are mem- 
bers of the Packaging Institute. 


National Labs Appoints Two 

National Laboratories, Inc., ‘To- 
ledo, a subsidiary of Lehn & Fink 
Corp., last month named Norman W. 
Jennings vice president marketing 
and William A. Thompson general 
sales manager. 
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French Aerosol Assn. Meets 

The Comite Francais des Aerosols 
(The French Aerosol Association) 
held its annual meeting at the Maison 
de la Chimie, Paris on Jan. 14. Chief 
speaker was Professor Quevauviller, 
professor of hygiene at the School 
of Pharmacy of the University of 
Paris, who spoke on “The Use of 
Chlor-fluoro-methanes as Cosmetic 
Propellants.” 

He reported on a two-month labo- 
ratory study, conducted with rats, to 
determine the relative skin toxicity 
of this type propellant. 

Two other aerosol authorities, M. 
Daragan and M. Sfiras, also spoke. 
M. Daragan outlined a number of 
quality control procedures to insure 
quality production of aerosol prod- 
ucts. M. Sfiras outlined some of the 
perfumery problems associated with 
aerosol formulation. 

One part of the program was de- 
voted to the viewing of three docu- 
mentary films. The first of these was 
a consumer-directed film from Du- 


pont illustrating the advantages of 
aerosol dispensing. The second was 
from Saint Gobain and showed auto- 
mation in the glass container plant. 
The third, from Farbwerke Hoechst, 
explained the function of the aerosol 
and how the various propellants work. 


FDA, FTC to Step Up Work 

If Congress approves unprecedented 
appropriation increases asked in 
President Eisenhower’s 1961 budget 
message, the law enforcement activi- 
ties of both the Food and Drug Ad- 
ministration and the Federal Trade 
Commission will be stepped up. In- 
cluded in the 1961 Federal budget is 
a record FDA appropriation of $18,- 
241,000, plus an additional fund of 
$23,840,000 for the General Services 
Administration to construct a new 
Washington building for the FDA. 
The FTC appropriation is expected to 
be raised to $7.6 million, an increase 
of $760,000 over the 1960 appropria- 


tion. 


| > PACKAGERS 


MANUFACTURING CHEMISTS 


One of the oldest and 
largest spray product 


fillers in the country. 


e Cosmetics 
e Chemicals 


e Pharmaceuticals 
Insecticides 


* Paints 


e Foam products 


Warehousing, shipping, 
cold and pressure filling. 


Complete Research & 
Development Laboratory 


PAR INDUSTRIES INC. 


2193 EAST 14th ST., LOS ANGELES 21, CALIF. 


Skin Subject at N. Y. SCC 

The New York Chapter of the 
ciety of Cosmetic Chemists last mu, 
heard two speakers Present, current 
work on histology and ‘in vitro” 
maintenance of skin. The talks were 
given at the February 3 meeting of 
the Chapter. 

Dr. Moire Bradshaw, of the Isaac 
Albert Institute — Jewish Chronj 
Diseases Hospital, Brooklyn, dis. 
cussed a technique for determining 
the extent of percutaneous absorption 
of lipids through normal skin, as 
demonstrated by a fat soluble dye— 
Sudan Black B. Biopsies of skin to 
which the dye in lipids was applied 
were prepared for histologic studies 
and the presence of the black dye 
taken as the measure of lipid pene. 
tration. Dr. Bradshaw’s color slides 
demonstrated the superiority of cryo- 
static sections over gelatin sections 
for this type of work. She further ! 
pointed out that animal studies are | 
not applicable to human skin due to 
the difference in enzymes and skin 
structure. 

The second paper, by Angelica 
Findley and Ronald Gillette, de- 


aie 


scribed work on homotransplantation 
of human and animal tissue at The | 
New York Hospital—Cornell Medical 
Center. Two salient limiting factors in 
maintaining organic cultures of skin 
are: (1) supplying adequate nourish- 
ment and (2) preventing dedifferen- 
tiation to embryonic form. Thin sec- 
tions of skin were “floated” on a 
complex nutrient medium for opti- 
mum diffusion. 


Sonneborn Changes Co. Name 

L. Sonneborn Sons, Inc., New 
York, petroleum refiner and manu- 
facturer of chemical specialties, last 
month changed its name to Sonne- 
born Chemical and Refining Corp. 

In petroleum refining, Sonneborn 
specializes in medicinal, cosmetic and 
technical white oils, medicinal and 
technical petrolatums, petroleum sul 
fonates, petroleum waxes, and Penn- 
sylvania motor oils and lubricants. 
These are produced in the company’s 
refineries at Petrolia and Franklin, 
Pa. Sonneborn also operates a plant 
in Belleville, N. J. 
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The Ertel Engineering Corp., Kings- 
ton, N. Y., has announced the addi- 
tion of a new duplex filter to its 
line of liquid handling equipment. 
This new filter, designated as the 
“EFS Duplex Model,” will permit 
single filtration or double filtration in 
one operation. It is expected to find 
use for liquids which require both 
primary and polishing filtration as 
well as those requiring a single pass. 
It is available with either standard or 


sludge type inlet frames. 


A special feature is the absence 
of rubber washers or gaskets. The 
filter medium forms a seal around 
the edges of the filter frames and pre- 
vents loss of liquid. The unit can be 
furnished with or without pump, 
motor and pressure control, and also 


| can be equipped with an Ertel stone 
fibre eliminator for pyrogen work 


The model is available in a number 
of sizes holding from 10 to 100 12” 
x 12” filtering surfaces. Liquid con- 
tact parts can be either stainless steel, 
or nickle plated bronze. 

. 
New Ketone Booklet 

A new 48-page booklet describing 
ketones as solvents and chemical in- 
termediates has been published by 
Union Carbide Chemicals Co., di- 
vision of Union Carbide Corp., New 
York. 

The booklet has up-dated data on 
15 ketones and diketones that are 
available in commercial quantities 
from Carbide. It includes information 
on applications, coatings, formula- 
tions, physical properties, solvent 
properties, constant-boiling mixtures, 
shipping, storage, handling, physio- 
logical properties, specification limits, 
and test methods. A comprehensive 
bibliography on ketones and their 
uses is one feature of the booklet. 
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Equipment— 
Processes— 
Bulletins— 


Kartridge Pak Introduces New Rotary Aerosol Fillers 


Two new rotary aerosol units will 
be unveiled at the National Packag- 
ing Exposition on April 4 in Atlantic 
City, N. J., it was reported last month 
by The Kartridg Pak Co., Franklin 
Park, Ill. The new rotary units are 
a combination pressure filler and 
vacuum crimper, and a combination 
pressure filler and tip applicator. 
Both are said to be capable of pro- 
duction speeds in excess of 100 per 


Offers Sanitizer Formulations 

A descriptive booklet on use of its 
“Vancide BN,” bactericide-fungicide 
as a sanitizing agent has been issued 
by the Specialties Department of R. T. 
Vanderbilt Co., 230 Park Ave., New 
York 17. Principal reason for possible 
widespread use of sterilizing and dis- 
infecting materials, the booklet con- 
tends, is to provide additional 
protection against growing resident 
populations of antibiotic strains of 
bacteria. 

Included are aerosol formulations 
and packaging procedures for aerosol 
rug and upholstery cleaner, liquid tile 
cleaner, and porcelain cleaner and 
polish. Also in the booklet is detailed 
data on bacteriological tests conducted 
with “Vancide BN” which indicate a 
high percentage of bacteriostatic re- 


minute. 


The vacuum crimper functions so 
that unless a vacuum can be drawn 
on the container, the crimping head 
will not operate. This prevents any 
attempt to close a can on which the 
valve does not seat properly. Pressure 
filling is accomplished in the remain- 
ing part of the rotation cycle. 

The tip applicator does an opera- 
tion normally done by hand. 


duction. “Vancide BN” is Vander- 
bilt’s name for disodium 2,2 thiobis 
(4,6 dichlorophenoxide), a water- 
soluble, fine crystalline powder. 
. 

Bottom-Up Filling Unit 

A special filling attachment which 
adapts its “Filamatic” portable fill- 
ing machines to foaming liquids has 
been announced by National Instru- 
ment Co., 2701 Rockwood Ave., Bal- 
timore. With the bottom-up attach- 
ment, filling nozzles are lowered into 
the containers and then raised as the 
liquid level rises in the container. 
This is said to minimize foaming 
action and permit faster fitting speeds. 
Nozzles can be adjusted to either re- 
main under the surface of the liquid 
or just over the surface during fill 
cycle. 
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A new un-coated glass bottle with 
intricate convolutes and available 
with a micro-valve has just been in- 
troduced by Par Industries, Inc., Los 
Angeles custom aerosol filler, and 
Old Empire, Inc., Newark, N. J. Old 
Empire will offer the container in the 
East and Par will make the bottle 
available to the cosmetic industry in 
the 13 western states. 


Sylvan Lefcoe, president of Par 
Industries, said: “This unique un- 
coated glass bottle being offered to 
marketers of cosmetics may be the 
start of a mushrooming market for 
un-coated glass containers in this 
country. We expect to introduce sev- 
eral other designs in 1960.” 

Jointly developed by Par Industries 
and Old Empire, the container holds 
114 ounces of liquid, and is available 
with several overcaps that cover the 
valve and fit flush with the shoulders. 


New PFW Flavor List 

Polak’s Frutal Works, Middletown, 
N. Y., manufacturers of perfumes and 
flavoring materials, has just issued 
a new 32-page flavor list. Included is 
information pertaining to the man- 
ufacture of such food products as 
syrups, liquers and cordials, icings, 
and others presently being considered 
for aerosol packaging. One special 
section discusses some of the prob- 
lems of flavoring a wide range of 
pharmaceuticals, including vitamins 
and cough syrups. 


KIWI® 
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Also... 


AEROSOL CODE DATING EQUIPMENT 
that has earned industry acceptance 


case printers for consecutive numbering 
or printing information on cases 


KIWI® CODERS CORPORATION 


Dept. AA, 4027 N. KEDZIE AVE. 


POWER DRIVEN CODER 
With work table area. 
For automatic code dating of con- 
cave bottoms of aerosol cans. 


Will mark top, bottom, or both at 
the same time. 


CASE CODE DATER 
with Kiwi built-in rubber band type. 
@ No loose type to become lost 
@ Ink just once per shift 
@ Never needs cleaning 
@ Inker never dries out 
@ Prints in the same place on every case 


CHICAGO 18, ILL. 
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High Speed Extrusion Press 

Aluminum beer cans are being pro. 
duced at speeds of up to 120 per 
minute through use of a new high. 
speed extrusion press developed by 
Aluminum International, Inc., Dep. 
ver. This development could haye 
some effect on the aluminum aerosol 
container situation, since it almog 
doubles the production speed for 
standard aluminum cans. 

The press employs a_ continuous 
strip-casting method developed by 
Aluminum International. The new 
machine uses a redesigned press drive 
and an eccentric crank action for 
higher impact feed. The press is cur. 
rently being used by E. W. Bliss Co, 
Canton, Ohio, to turn out aluminum 
beer cans in the 11-ounce size. 


Onyx Issues Surfactant Catalog 

A new 24-page catalog of surface 
active agents has been published by 
the Onyx Oil & Chemical Co., Jersey 
City 2, N. J. Each product is de 
scribed by trade name, active ingre- 
dient, percent activity, physical state, 
general use, specific applications and 
properties. 

The products are divided into three 
general classes: anionic, cationic and 
non-ionic. There is a 2 page section 
explaining the chemistry of each of 
these groups. 

Copies of this catalog are available 
by writing directly to the company. 


e 

Aromatic Prod. Lab Scents 

“Amalia,” a new floral bouquet 
designed especially for cosmetic and 
chemical specialty applications, has 
been developed by Aromatic Prod- 
ucts, Inc., 235 Fourth Ave., New 
York 3. Suggested percentages for 
aerosols are one-quarter to one-half of 
1%. Samples are available on request. 

Also announced by Aromatic Prod: 
ucts was “Diascent,” a new odor 
masking agent for use in Diazinon 
formulations. 


Durazone Introduces New Line 
Durazone (Sales) Ltd., London 
N.3, England, recently introduced a 
new line of aerosol products, mainly 
of the disinfectant-deodorant type. 
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Flavor Restoration Process Developed by Evans Research 


NOVEL flavor enzyme process 

to enhance the natural fresh 
flavor of processed foods, termed a 
“major breakthrough in food flavor 
research,” was disclosed last month 
by Evans Research and Development 
Corp., New York research agency. 
Announcement was made at the same 
time that the company was granted 
U. S. Patent No. 2,924,521 after ex- 
tensive food research carried out by 
Drs. Eric J. Hewitt, Donald A. M. 
Mackay, and Kurt S. Konigsbacher, 
of Evans Research, and Dr. Torsten 
Hasselstrom of the Army Quarter- 
master Research and Engineering 
Command. 

The invention is based on the con- 
cept that fresh flavor is produced by 
the catalytic action of specific en- 
zymes on chemical compounds in 
natural foods called flavor precursors. 
The usual methods of processing in- 
activate substantially all the enzymes 
including those responsible for flavor. 
However, the flavor precursors are 
more stable, and ordinarily survive 
processing. If the specific enzymes 
are restored, the flavor precursors 
regenerate fresh flavor. These flavor 
enzymes are obtained from the fresh 
food or biologically related materials. 
The source may even be waste prod- 
ucts such as bruised or overripe fruit, 
or inedible parts such as stalks, leaves, 
or skin. The flavor produced by the 
action of these enzymes is akin to 
the characteristic taste and odor of 
natural fresh flavor. 

Evans Research points out that the 
specific utilization of the flavor en- 
zymes will vary according to the 
food and type of processing. One 
commercial application suggested 
might be in the actual processing of 
the food, another in packaging, and 
still another as a powder that may be 
sprinkled on the food before serving. 
Although Evans Research did not 
specify how the development might 
be used for pressurized foods, it was 
suggested that it works especially well 
in bananas, horseradish, and dairy- 
type products (all of which have been 
contemplated for aerosol packages). 
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Evans Research spokesmen said 
that licenses will be made available 
to commercial organizations to en- 
able them to utilize the invention. 
They indicated that Evans Research 
is currently engaged in commercial 
development studies of the process. 


Colton Offers Catalog 

A new eight-page, catalog describ- 
ing Colton, Colton-Hope, and Colton- 
Alpha filling equipment for the aero- 
sol, pharmaceutical, chemical, cos- 
metic, paint, and food industries is 
now available from Arthur Colton 
Co., 3400 E. Lafayette, Detroit. 

Equipment described includes au- 
tomatic metal and plastic tube fillers, 
closers and crimpers for pastes, 
creams and liquids; single, twin and 
multiple liquid fillers; and single- 
operation fillers, closers and crimpers. 

Colton Hope-fillers, illustrated in- 
clude multiple, automatic convey- 
orized, volumetric-fill types; single 
and twin straight-line models; can 


coders; rotary unscramblers; semi- 
automatic fillers and container infeed 
timing screws. 

Colton-Alpha aerosol filling ma- 
chines having single-operation, ro- 
tary and straight-line designs are also 
described and illustrated in the cata- 
log. 
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Givaudan Adds to Magazine 

The ever-increasing utilization of 
the newer methods of analysis of aro- 
matic materials and the continued 
improvement in analytical technology 
has prompted Givaudan-Delawanna, 
Inc., New York, to devote a new 
section in its house magazine. The 
Givaudanian, to this all-important 
subject. The new section, titled “The 
Analyst’s View,” will be introduced 
in the February 1960 issue and appear 
periodically thereafter. Written by 
V. D. Johnson, director of the analyti- 
cal laboratory at Givaudan’s Dela- 
wanna plant, “The Analyst’s View” 
will highlight specific aspects of 
analysis of interest to those concerned 
with the chemical analysis of per- 
fumery materials. 


~ DIVIDEND 


| RELIABLE PERFORM- 
ANCE is the dividend 

you get every time you 
specify Action Plastic 


Dip Tubing. We take great care to assure you of this guarantee: 
close tolerances, unique spooling and cutting, stress-crack resist- 
ance and low-cost automated production . . 
manufacturing features. A laboratory and inspection report is 
furnished with each shipment. We use only virgin materials for 
our more than 150 different tube types . . . available in varying 
diameters, wall thicknesses or formulations. 


. just a few of our 


Write for free samples and recommendations. 


AEROSOLS 


DIP TUBING FOR Sees ss 


LOTION PUMPS 
GARDEN SPRAYS 


50 CALIFORNIA AVE. 


“ACTION PLASTICS, ING. piréeson's: ns 


Subsidiary of Colorite Plastics of New Jersey, Tne. 
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Offer New Propellant Charger 


» 


A new model propellant charger 
which is said to offer increased pro- 
duction and lower operating costs 
has been introduced by Druk-Pak AG, 
36 Merkurstrasse, Zurich, Switzer- 
land. Called the “WM-DP-340/A,” 
the unit will operate at between 25 
and 30 cans per minute charging 100 
grams. Operation is fully pneumatic 
and there are no foot pedals, finger 
buttons, or electrical connections. 
Filling head is easily removable and 
a built-in cut-off valve closes propel- 
lant line when head is removed. The 
filling head position is readily ad- 
justable. For automatic line opera- 
tion, charger can be synchronized 
with ingredient filler and valve 
clincher. Compressed air impulse 
valves control all operations. 


° 
PI to Revise Glossary 


Planning has begun for revision 
and updating of the Packaging Insti- 
tute’s “Glossary of Packaging Terms” 
and publication of the third edition 
of this basic reference for the pack- 
aging industry. The enlarged edition 
will contain more than 125 new defi- 
nitions submitted by the U. S. Gov- 
ernment services plus a large number 
which have been collected since pub- 
lication of the second edition in 1955, 
and many more expected to be ac- 
cumulated by the Glossary Revision 
Committee. 

Members of the group include 
Gerry O. Manypenny, editor-in-chief 
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of Food & Drug Packaging, who 
edited and compiled the first edition; 
and N. W. Postweiler, Riegel Paper 
Corp. Charles A. Lewis, director, and 
Charles Felton, of the Containers and 
Packaging Division of the U. S. Com- 
merce Department, have been provid- 
ing assistance in co-ordinating the 
revision work with the Federal Gov- 
ernment agencies. 


6 
Hoechst Issues Aerosol Film 


Farbwerke Hoechst of Frankfort- 
M.-Hoechst, Germany, one of Eu- 
rope’s largest producers of fluorin- 
ated hydrocarbon aerosol propellants, 
has released a new color slide film 
with sound track, designed to assist 
retail outlets in their sales of aerosol 
packaged products. The film takes 
up questions most commonly asked 
by prospective customers about use, 
application, and effectiveness of vari- 
ous kinds of aerosols and supplies the 
answers for druggists and sales per- 
sonnel in a 15 minute concentrated 
review. Essentially a sales training 
film, it nevertheless can be effectively 
used for schools, meetings and con- 
ferences. The sound track is avail- 
able in a number of languages which 
should permit its wide use throughout 
European countries, including Eng- 
land. 

The company’s propellants, mar- 
keted under the trade name “Frigen,” 
are widely used throughout Europe. 
Farbwerke Hoechst was one of the 
pioneers in European aerosol devel- 
opment. At Hoechst, near Frankfort, 
where its plant is located, it main- 
tains one of the most complete aero- 
sol laboratories on the Continent. All 
services of the laboratory, as well as 
the new film, are available to anyone 
interested in pressure-packaged prod- 
ucts. Together with the film, the com- 
pany provides an automatic projector 
with loud-speaker and screen. At any 
point the projection can be halted for 
explanation and discussion, making 
its use ideal for salesmen’s training. 
Inquiries about the film and projec- 
tion apparatus should be addressed 
to: Farbwerge Hoechst, Frigen De- 
partment, Frankfort/M.-Hoechst, Ger- 
many. 


Nalbach Unveils Gasser-Shaker 


A new semi-automatic gasser- 
shaker, called the “Model GS,” has 
been developed by John R. Nalbach 
Engineering Co., 6139 W. Ogden 
Ave., Chicago 50. The gassing head 
is raised by positioning the operating 
lever and the cans are simultaneously 
positioned and discharged by manual 
movement of the can transfer slide. 
The gassing head is clamped manu- 
ally and the machine shakes two rows 
of four filled and crimped aerosol 
containers during the time the propel- 
lant is introduced into each container. 

Nalbach reports that the unit will 
operate at 1,800 containers per hour, 
depending on shake time (which is 
adjustable from 0 to 30 seconds). All 
exposed parts are non-corrosive, and 
manifold and valve assemblies are 
removable for cleaning. A _ special 
interlock prevents shaking unless the 
cans are clamped securely. 


French Plan Machinery Show 


The French Packaging Institute last 
month announced that “Autopac,” the 
First International Packaging Ma- 
chinery Show, will be held in Paris 
from Oct. 14 to 23. The machinery 
show will be held in conjunction with 
the 14th French Packaging Show, 
which last year drew 200,000 visi- 
tors during a ten-day period. 

+ 
Oppenheim to Marcy Post 

Charles J. Oppenheim III has been 
named executive vice-president of 
Parfums Marcy, Inc., New York, U.S. 
distributor of “Replique” and “Plai- 
sir” perfumes and other Raphael 
products. He was formerly director 
of information services for CBS Tel- 
evision. 
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Stalfort Installs Liquid Line 

A high-speed, versatile liquid-fill 
line, capable of handling soaps, 
shampoos, hair tonics, cologne, liquid 
solvents and household chemicals, 
waxes, polishes, hydraulic brake fluids 
and insecticides and others has gone 
into operation at the Hammonds 
Ferry Road plant of the John C. 
Stalfort & Sons Inc., Baltimore. 

Used in conjunction with two new 
5,200 gallon stainless steel sanitary 
tanks equipped with lightning-type 
agitators and recirculators, the new 
line is said to provide quick service 
at much reduced cost. The tanks can 
be used for storage, to take a cus- 
tomer’s basic ingredients and mix 
them with locally purchased bulk 
materials (thereby saving initial 
shipping costs) or to process the 
materials according to the customer’s 
own formula in the plant. 

Operating under normal conditions 
and with fast-flowing material the 
line can clean, fill, cap and label 
containers (bottle, jar or can) at the 
rate of 15,000 an hour. Its 32-head 
rotary filler works with gravity, pres- 
sure-gravity and pressure. An impor- 
tant part of the line is the $35,000 
electronic World Super C.M. labeler. 

With its chemical specialties divi- 
sion at the Pratt Street plant and the 
aerosol loader lines and high-speed 
liquid fill line at Hammonds Ferry 
Road, the John C. Stalfort & Sons 
organization believes that its organi- 
zation may be the largest contract 
packager in the U. S. 


Collapsible Tubes Gain 

Two areas of competition between 
aerosols and collapsible tubes, tooth- 
paste and shaving cream, registered 
sharp changes last year, reported 
the Collapsible Tube Manufacturers 
Council in announcing total produc- 
tion figures for 1959. A record-break- 
ing 1.15 billion collapsible metal 
tubes were sold in 1959, an increase 
of 14% over the 1958 sales. 

Of this figure, toothpaste manu- 
facturers accounted for 581 million 
of the units produced in 1959, an 
increase of 13% over ’58 production 
of 513 million. Greatest total gain of 


AEROSOL AGE, March, 1960 


any product type in collapsible metal 
tubes was cosmetics, which accounted 
for 104 million units, an increase of 
33% over the 1958 total. 

The largest reduction among prod- 
uct types was for shaving cream, a 
category that has suffered heavy in- 
roads by pressurized packaging. Shav- 
ing cream tubes dropped to 39 mil- 
lion, a 9% loss from °58 production 
of 43 million. 

° 
New Aerosol Cap Maker 

Standard Cap and Molding Co., 
Baltimore, last month began opera- 
tions at a new plant in Hillside, Ill. 
Aerosol overcaps produced in the 
new plant will be distributed in the 
Midwest by the Walter Frank Or- 
ganization, also in Hillside. 

Operation of the firm’s Midwest 
plant will be under the supervision 
of Chester Kotecki, former plant 
manager for the Plastic Molded Prod- 
ucts Co., Chicago. Initial installation 
consists of four completely automatic 
Lester-Phoenix presses. 


Oral Dosage Panel Subject 

“Oral Sustained Action Medica- 
tion” will be the subject of a panel 
discussion at the Congress for Phar- 
macists, a one-day technical session 
presented at St. John’s University’s 
College of Pharmacy, Jamaica, L. I., 
on March 17. Oral medication is a 
pharmaceutical area in which con- 
siderable work has been done with 
aerosols. 

Speakers include authorities from 
Smith, Kline and French Labora- 
tories, Philadelphia, and the Cana- 
dian and U.S. Governments: 


Design and Study of Oral Sus- 
tained Action Dosage Forms, by Dr. 
Joseph V. Swintosky, (Smith, Kline 
& French). . 

Methods of Obtaining a Sustained 
Action in Oral Dosage Forms, by 
Manford J. Robinson (Smith, Kline 
& French). 

In vitro and in vivo Evaluation of 
Release Rates of Sustained Action 
Dosage Forms, by Dr. J. A. Camp- 
bell, chief of the Vitamins and 
Nutrition Section, Dept. of National 
Health and Welfare, Ottawa. 

Testing Methods for Determining 
Release Rates of Sustained Action 
Dosage Forms, by Dr. Earl L. 
Meyers, chief chemist, New Drug 
Branch, Bureau of Medicine, FDA. 


— 


SPRAYS ... FOAMS... 


e PACKAGE CREATION 
e QUALITY CONTROL 


Old.&n 


METERED PURSE-SIZE AEROSOLS 
e PRODUCT FORMULATION 


PLASTIC TUBES & CONTAINERS FILLED 


865 Mt. Prospect Avenue, Newark 4, New Jersey 


FORMULATE 
MANUFACTURE 
PACKAGE 


aerosol packaging 


AND NITROGEN FILLING 
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3 PROPELLANT PRESSURE 
es VESSELS 
of all sizes 


Engineered to fit 
your requirements 


Master Tank & Welding, one of the oldest 
fabricators of ASME pressure vessels for 
the petroleum and the butane-propane 
industries, is now producing propellant 
pressure vessels for the aerosol industry. 
Both Master plants at Dallas, Texas, and 
Quincy, Illinois, are equipped with the 
most modern steel fabricating equipment 
to assure you of the utmost in safety and 
quality. This modern equipment also 
means competitive prices. Send us your 
specifications for quotation and delivery. 
No obligation, of course. 


™4 


P.O. Box 5146 — Dallas, Texas — Riverside 7-2441 2000 S. Front St. — Quincy, Illinois — BAldwin 3.5014 jf 


New High-speed, Conveyor-line 
AEROSOL CODE IMPRINTER New at the aerosol game? 


Booth 629 
Packaging Show 


e Quickly adjustable for different 
. sizes without use of change parts 
+ = not require cutting of line . . . no dead plates needed 
e Automatic NO-JAM watchman included with machine 


@ Fits in minimum space—needs only 30” ‘ee P 
e Imprints up to 600 cans per minute a subscription to Aerosol Age, the magazine of 


e Gives excellent results on flat or recessed concave surfaces pressurized packaging, will keep you informed 
e Simplified 2-roll fast-dry flexographic inking system about technical developments, general news, 
holds enough ink for round-the-clock operation . 

new patents and trademarks, and other items 


@ Install it yourself in a few hours 
YB AEROSOL CODER™ of interest about this most exciting facet of 


nat foremost in Y ,; GOTTSCHO Dept. x the packaging field. 
mp HILLSIDE 5, N.J. 


in Canada: Richardson Agencies, Ltd. - Toronto & Montreal 
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, CALDWELL, N. J. 


BOX 31 


P. O. 


YES I'd like to receive AEROSOL AGE regularly! 
Please enter my subscription NOW 


Please Check Classification 
(CD Custom filler 


Other Countries 
00 


C$7 
Cj $12.00 


U.S. Only 
Year: (_] $3.00 
.00 


! 
2 Year: |] $5 


Rates 


CD Private packager 
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Paris Rebuffs Outer Seven 


The European Free Trade Associ- 
ation, called the “Outer Seven,” last 
month was refused permission to 
establish its permanent secretariat in 
Paris. In a move interpreted as a 
political rebuff aimed mainly at 
Britain, the French Government told 
the Outer Seven it did not consider 
jts proposal to set up headquarters 
in Paris as “opportune.” 

The proposal to establish Paris 
headquarters was regarded as a step 
toward breaking down the rivalry 
between the European Common Mar- 
ket, of which France is a leading 
member, and the European Free 
Trade Association, of which Britain 
is regarded as the strongest member. 
The sharpness of the French rebuff 
is said to have caused concern among 
the other Common Market members 
(West Germany, Italy, Belgium, the 
Netherlands, and Luxemburg), most 
of whom have traditional trading ties 
with Britain. France has_ steadily 
resisted any weakening of the barrier 
between the two “free” trading blocs 
in the fear that Britain’s eventual 
goal is to retard development of The 
Common Market. 

These developments were being 
watched closely by major U.S. aero- 
sol marketers, by valve manufac- 
turers, and by machinery manu- 
facturers, many of whom _ have 
become increasingly interested in 
selling products or components to 
the European aerosol market. 


At month’s end, senior officials of 
the European Trade Association 
turned their attention to Geneva as 
prospective headquarters. In a com- 
munique issued Feb. 15, officials of 
the seven nations in the association 
agreed to recommend the Swiss city 
to their governments, a recommenda- 
tion interpreted as tantamount to se- 
lection of Geneva as headquarters 
city. Switzerland, incidentally, is a 
member of the association. 

On July 1, the “Outer Seven” mem- 
bers will cut tariffs for each other’s 
industrial goods by 20%. Britain, 
Sweden, Norway, Denmark, Portugal, 
Austria, and Switzerland are the mem- 


bers of the “Outer Seven.” 
The Common Market countries— 
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France, West Germany, Italy, Bel- 
gium, The Netherlands, and Luxem- 
bourg — have already cut tariffs 
against each other by 1% and will 
reduce them another 10% on July 1. 
e 

Givaudan Moves LA Office 

The Los Angeles office of Givaudan- 
Delawanna, Inc., and its associate 
companies, Givaudan Flavors, Inc., 
and Sindar Corp. moved to new 
quarters on February 8. The new of- 
fice is located at Suite #3, 6022 West 
Pico Boulevard, Los Angeles 35. The 
phone number at the new office will 
be WEbster 9-3101. 

e 

Chicago SCC to Hear Dressler 

The March 8 meeting of the Chi- 
cago Chapter of the Society of Cos- 
metic Chemists will hear an address 
on “What Can be Patened” by Max 
Dressler, a patent attorney with many 
years of experience in the chemical 
and cosmetic fields. The meeting will 
be held at Henrici’s Restaurant in the 
Merchandise Mart. 


Aerosols at Glycerine Show 


A group of aerosol products were 
among those displayed at New York’s 
Waldorf-Astoria Hotel on Jan. 20, at 
Soap & Glycerine Producers’ Assn. 
meeting. 


e 
Millot Moves Headquarters 
Parfums Millot, aerosol toilet goods 
marketer, last month moved to larger 
quarters in the Squibb Building, 745 


BUILDERS 


manufacturer of 


e Alpha Air Crimper 
Capper 


e Pressure Filler 
r =e Nitrogen Filler 
| © Dry Ice Cooler 


mination Apparatus 
e Screw on Tops 
e Gauge Attachments 
4 e Can Piercers 


— 


AEROSOL LABORATORY and PRODUCTION EQUIPMENT 


e Complete Aerosol Laboratory 
e Hand Operated Can Crimper 


e Combination Can & Bottle 
e Small Production Cold Filler 


e Can Piercing Pressure Deter- 


BUILDERS PRODUCTS 


Vy PRODUCTS 


e Hand Pressure Testers 

e Oven for Shelf Life Ttests ‘ 

e Hot Water Bath 

e Laboratory Cold Filler & 
Deep Freeze 

e Sampling Cylinder for Com- 
pressed Liquids 

e@ Snow Man Dry Ice Maker 

e@ Tank Racks 

e Cabinets 

e Storage Cabinets 

e Stainless Sinks, Tanks, Pails, 
Funnels and other stainless 
items 


| owision t- BUILDERS SHEET METAL WORKS, Inc. 
108-110 WOOSTER ST., NEW YORK 12,N.Y. © 
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New Risdon Officers 
(From Page 58) 


vice-president of the Eastern Malle- 
able Iron Co., of Naugatuck. 

Risdon’s new executive vice presi- 
dent has been with the company for 
14 years, serving as a management 
trainee, an inter-plant engineer and 
assistant factory manager before be- 
coming administrative vice-president 
in 1956 and vice-president last year. 
He is a graduate of Yale’s Sheffield 
Scientific School. 

Mr. Heileman, who has been with 
Risdon for 24 years, joined the com- 
pany in 1935, two years after his 
graduation from the U. S. Naval 
Academy at Annapolis. Before be- 
coming factory manager of the Dan- 
bury plants, Mr. Heileman also had 
been factory superintendent there, 
ordnance engineer, assistant sales 
manager and member of the sales de- 
partment. He was named managing 
director of the Cosmetic and Aerosol 
Divisions last July. 


Donald S. Tuttle, Jr. 


Mr. Noyack, who also is a member 
of Risdon’s board of directors, has 
been with the company since 1920 in 
various capacities, including factory 
manager, factory superintendent and 
assistant factory superintendent. En- 
gaged actively in engineering as well 
as in manufacturing, he has received 
more than ten patents covering ori- 
ginal developments in the metal fab- 
rication field. He was appointed man- 
aging director of the Naugatuck and 


Waterbury plants in July, 1959. 


Mr. Tuttle joined Risdon in 194% 
after World War II service as , 
Marine dive bomber pilot. He was ap 
pointed assistant to the sales manage 
of the firm’s Wire Specialties Divisig, 
in 1948. When the Valve Division 
predecessor of Risdon’s Aerosol Diy. 
sion was formed in 1952, he becam 
its sales manager. The Cosmetic Diy. 
sion was added to his responsibility 
in July, 1959. 


Revlon Purchases Pinex Co. 


Revlon, Inc., New York, last month 
announced the purchase of Pinex Co, 
Fort Wayne, Ind., and Pinex (, 
Canada, which has its headquartey 
in Toronto. Both companies manufe. 
ture and distribute Pinex cough 
syrup, Dexyl Anti-Tussive cough tab 
lets, Pabasone arthritis-rheumatim 
tablets and Piso cough syrup. 

The two newly-acquired corpom 
tions will be integrated into the op 
erations of Revlon’s wholly-owned 
Thayer Laboratories, which was 
tablished for the development and 
manufacture of proprietary drugs. 


Foresman Liquified 


Gas Manipulator 


DEVELOPED FOR THE CONSULTING LABORATORY, THIS APPARATUS 
IS THE ULTIMATE IN FUNCTIONAL DESIGN AND PERFORMANCE 


Our apparatus division has been set up to make all items avail- 
able to the industry. Prices and descriptive literature on request. 


APPARATUS AVAILABLE 


Cont. Filling Corp. Clinch Torque Meter 


Liquified Gas Manipulator w/ Universal Head 
Propellant Manifold for Manipulator 

Hand Operated Vial Capper 

Change Parts for Vial Capper 

One inch opening Can Closing Press 
Hydrostatic Test Units 

Karl Fischer Pressure Titration Cells 

Dead Stop Indicator for Karl Fischer Titrameter 
Density Units 

High Pressure Test Bombs 


Can Sampling Units—Piercing or Valve Actuating 


Pressure Gauging Unit—Pressure Balance or 
Water Filled 

Test Ovens—Standard or Custom Built 

Instantaneous Chiller Units—Mechanically 
Refrigerated 

Electric Hot Water Test Bath 

Hot Water Bath Transfer Baskets Safety Top 

Tank Racks 

Table Tank Rack Combinations 

Safety Screen Tubes for Glass Pressure Tubes 

Plastic Protective Screens 

Gloves and Masks 


Apparatus Division 
ROBERT A. FORESMAN, JR. 
(Aerosol Consultant) 
1690 Margaret Street 
Philadelphia 24, Pa. 


Foresman Hand Operated 
Vial Capper 
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Wood Addresses L. A. SCC 
The relative danger of hitherto 


as 4 

asap — harmless cosmetics is increased by 
nage; use of new and efficient wetting agents 
isi which make for more rapid absorp- 


tion through the skin barrier. This 
warning was voiced by Gordon R. 
Wood, chief of the Food and Drug 
Administration’s Los Angeles Dis- 
trict, in an address to the Los An- 
geles Chapter of the Society of Cos- 
metic Chemists. 

Mr. Wood was chief speaker at the 
chapter's first meeting of 1960, at 
which Pete Clapp, vice president of 


Pete Clapp, Gordon Wood and Oscar Scherr. 


Western Filling Corp., was installed 
as 1960 chairman. Other officers 
named for this year were Oscar 
Scherr, chairman elect; Harry Mace, 
secretary; and Ben Kapp, treasurer. 

The major portion of Mr. Wood's 
address was devoted to outlining the 
functions and jurisdiction of the 
FDA, which he explained is concerned 
with the misbranding and adultera- 
tion of foods, drugs, and cosmetics 
shipped in interstate commerce. It 
has, he said, no control over advertis- 
ing or the practice of medicine, Any 
cosmetic which is dangerous, dirty, 
or contains an uncertified dye is con- 
sidered adulterated. Failure to in- 
clude the manufacturer’s name, quan- 
tity of material, or the use of fantas- 
tic claims or misleading containers, 
he said, constitute misbranding. 


° 

Polak Heads Perfumers Group 
Bernard Polak, of Polak’s Frutal 
Works, has been elected president of 
the American Society of Perfumers 
at the society’s annual business meet- 
ing in January. The other officers 
elected were William H. Barlow, 
Orbis Products, Inc., first vice presi- 
dent; Herbert Sommer, Prince Match- 
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abelli, second vice president; Mrs. 
Dorothy A. Douglass, Shulton, Inc., 
secretary; and Edwin D. Morgan, Jr., 
Lever Brothers Co., treasurer. 


Guterma Given Four Years 

Alexander L. Guterma, a former 
top executive of the Bon Ami Co. and 
the Scranton Corp., last month was 
sentenced to four years and eleven 
months in prison and fined $160,000. 
He and another defendant, Robert J. 
Eveleigh, had been found guilty on 
Jan. 27 of conspiring to defraud the 
Government by wilfully failing to file 
necessary reports with the Securities 
and Exchange Commission and the 
New York Stock Exchange. The vio- 
lations occurred between 1956 and 
1958, when Mr. Guterma controlled 
the F. L. Jacobs Co., a holding cor- 
poration, and Mr. Eveleigh was vice 
president. 

It was during Mr. Guterma’s admin- 
istration of the Scranton Corp. in 
1958 that that company formed an 
Aerosol Packaging Division and pur- 
chased the filling equipment of the 
Bridgeport Brass Co. However in less 
than a year the company was forced 
to file for bankruptcy, and ceased all 
of its aerosol activities. 

Mr. Guterma was born in Eastern 
Siberia in 1915, and prior to coming 
to the U. S. in 1950 was involved in 
a variety of financial dealings in 
Shanghai, Tientsin, Tsingtao, Harbin, 
and Manila. According to Jerome G. 
Londin, executive assistant United 
States attorney, in 1935 Mr. Guterma 
served a six months’ term for mis- 
appropriation of funds in Tientsin 
and did business with the Japanese in 
the Philippines during their occupa- 
tion of that country. 

In the U, S. he built a shaky finan- 
cial empire that included controlling 
interests in Bon Ami, United Dye & 
Chemical, Mutual Broadcasting Sys- 
tem, United Hotels Corp., F. L. 
Jacobs Co., and Hal Roach Studios. 
He was arrested in February of last 
year when the S.E.C. accused him of 
failing to file proper financial re- 
ports. The Government contends that 
at least $919,000 of funds from the 
F. L. Jacobs Co. found their way into 
his pocket. 
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AEROFLEX’’P” 
DIP TUBES 


@ QUALITY CONTROLLED— Every ship- 
ment laboratory tested for crack 
resistance. 

@ ideal for aerosols, atomizers, squeeze 
bottles and lotion pumps. 

@ Odorless, non-toxic, resistant to most 
filler and propellant chemicals, crack 
resistant through ANCHOR’s exclusive 
formulation of polyethylene. 

@ Close tolerances maintained. Preci- 
sion cut and stack packed tubes avail- 
able. 

@ Nylon dip tubes extruded for special 
applications. 

@ ANCHOR also extrudes in all of the 
newest materials—polycarbonate, 

, and chio- 
ride . . . offering reliable service and 
on-time deliveries. 

WRITE TODAY for “Extruded Plastics” 
brochure. 


ANCHOR 


PLASTICS CO., INC. 
36-36 36th Street 
Long Island City 6, N. Y. 
RAvenswood 9-1494 
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CSMA Adopts Specifications for Aerosol Cans 


The Chemical Specialties Manufacturers Association, New York, last month 
announced details of its specifications for aerosol cans, which were approved 
in a resolution at the association’s 45th annual meeting in Washington. All 
three of the major can producers have notified that they are in compliance 


with the standard. 


Dimensions — 


202 Diameter 211 Diameter 


A. Inside Sens ter of 1” cup opening 202 x 214 211 x 407.5 

B. Outside diameter of 1” cup opening 202 x 314 211 x 413 

C. Height of curl opening above double seam 202 x 406 211x510 

D. Height over double seam 202 x 509 211 x 604 

F. Height between double seams 

Dimensions 202 Diameter 211 Diameter Tolerance 

1.000 1.000 plus/minus .004 
1.226 1.226 plus/minus .010 
396 798 plus/minus .016 
Sales Code Height 010 plus/minus .031 


Item C plus Item D 
Sales Code Height 


mr Opp 


(Example: 314 or 3.875” —.010 —3.865) 


plus/minus .047 
300 Minimum 


MacDonald to PR Post 

Robert J. MacDonald has joined 
Norman Odell Associates, New York 
public relations firm, as an account 
executive. Mr. MacDonald was for- 
merly an account executive with 
Gaynor & Ducas, Inc., and before 
that was Publicity Manager with 
American Machine & Foundry Co. 

Odell Associates recently moved 
its offices to 122 East 42nd Street 
(Chanin Building), New York City. 
The agency handles the publicity for 
the Aerosol Division of the CSMA. 


Television Advertising 
(From Page 22) 


and advertising as both have suffered 
so far. The advertisement was re- 
garded by those close to the Commis- 
sion as a commentary on ‘the real 
values of Madison Avenue.’ ” 
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The Bates advertisement contended 
that real sandpaper could have been 
shaved, but that substitution of plexi- 
glass and sand was necessary because 
“shaved and unshaved sandpaper do 
not register properly through a tele- 
Maintaining that use 
of such props is no more deceptive 
than use of make-up for televi- 
sion performers, the advertisement 
charged that “Stripped of legalistic 
verbiage, these crippling indictments 
rest on flimsy ground indeed—mere 
subjective opinion that minor props 


vision lens.” 


and artifices have resulted in hor- 
rendous deceits.” 

Reaction to the advertisement was 
mixed on Madison Avenue—some 
contending that Bates had made a 
bad tactical blunder and others that 
it had displayed rare courage to speak 
out in the way it did to a powerful 
government agency. Advertising exec- 


utives generally seemed to be keeping 
an apprehensive eye on Washingtoy 
for further reaction from the Gover, 
ment.*® 


——— 


Aerosol Movie Device 
(From Page 29) 


a, 


ensuing arguments, the picture doesp' 
always come first. For instance, ther 
is a sensational scene of a tiger aboy 
to kill and consume a poor tethered 
goat. The odor of tiger does not pr. 
mind this zoo-ridden observer of an; 
tiger he ever approached, or of any 
cat at all. There was smoke, and creo. 
sote again. When a river was bom. 
harded to break up the ice, the sme 
of gunpowder was far from the re 
membered Fourth-of-July odor, or 
that of dynamiting in the subway, 
both of which can never be forgotten, 
When we got to nomads in the desert, 
an odoriferous group according to 
world travellers and connoisseurs of 
smell, there wasn’t even a good strong 
impression of working horses. 

“The great green outdoors upon 
one occasion came through as celery 
tonic. There were half a dozen other 
smells I never caught at all, though 
I was sniffing so incessantly I almost 
got oxygen poisoning. 

“This much must be conceded: it 
makes a wonderful test of the nose, 
which is followed by great contention 
for one’s individual sensory faculties. 
One person is suggestible; another is 
not. One sticks up for his own finer 
senses; another is stuck with his own 
deficiencies. 

. Viewed as an extension of art, 
AromaRama continues and expands 


50 E. 41st St. 


A “Must” for Every Aerosol Plant 
AGENCIES AND REGULATIONS 


THE AEROSOL INDUSTRY 


A complete listing of Federal, State, and local govern- 
mental agencies and their regulations governing aero- 
sol shipment, packaging, and sale. 


Chemical Specialties Mfrs. Assn. 


of Interest to 


119 pages, $10. 


New York 17, N. Y. 


AEROSOL AGE, March, 1960 


rein may a tO we a cs os : ig . Pa: | va on 
oe ‘ 
rg 
) ; 
ee 
, (Ee 
: ne 
.. . 
—_—_—_ — —— ——$$_—__— 
vt 
ae 
cn 
4 
- ‘ 
5 
; 
4 & 
a 
f 
ae he, ON ate ee ee 
| en 
¢ 
§ i 
+) & 
: 
"a tg 
ith - 
; IVHM : NIMIdSV if 
: td, ( 
a , ( W ; 
. ma \ ms 
¥ ~= ~ 
a : : : sy. a 
5 ’ _ ? > Lo - 
: 4 ‘ = i i Cases: = lela. i a ae a. Tee === ae ae ceo dl Ul U6 « 


PACKERS 


— un, if 


The leading custom and contract 
fillers operating in your area 
are listed on the following pages. 


<} Gnitoe ~\ Walaa | PETERSON 
eesti: EVE READY Leos AND Aza 


for Aerosol “Know-How” Call 


CONTINENTAL FILLING CORPORATION 
123 N. Hazel * Danville, Illinois 


e " FOR FOOD, DRUGS, PAINTS 
Cold or AND CHEMICAL SPECIALTIES 
| GARD now offers the most 
complete, most modern filling 
facilities in the industry for 

* all aerosols from food to paint. 
Minimum production runs— 
Warehousing = as low as 1,000 cans to 1,000,000 
J and up! Air-conditioned, hu- 


re | midity controlled throughout. 
Merchandising GARD INDUSTRIES. INC. 


FEAT OPEN 8G Tm TPT “ 


3 Northfield, ! 


CONTRACT AEROSOL, L.P.G., 


& ENGINE STARTER FILLING 


@ QUALITY 
@ SERVICE 


Small quantities accepted. 
Prompt service with ALL 
orders. 
/ MANUFACTURING 
COMPANY, INC. 


Phone 144 


rvaessuaitea PRODUCTS. INC. 


LINE S' © CLEVELAND © UNIO 


PETERSON FILLING and 
PACKAGING COMPANY 


DANVILLE, ILLINOIS 
Phone: HIckory 2-1400 


SPRAY PERFUMES 
and COLOGNES 


We specialize in the fragrance 
field — Colognes and Perfume 
novelties of all kinds — Let us 
help you with your perfume 
ideas. 

Metered perfume spray contain- 
ers of all kinds. 


MARCY LABORATORIES, 
INC. 


2161 No. California Ave. 
Chicago 47, Illinois 
Telephone SPaulding 2-3900 


AEROSOL _—o 


® No minimum run 
required ond no moaxi- 
mum limit! Rigid quol- 
ity control is maintained on all 
production, contract filling or cus- 
tom pockaging. 

FRICHASE PRODUCT $ co. 
SJ Moywood, Illinois 


EDGERTON, WISCONSIN 


AEROSOL AGE, March, 1960 


Aerosol Packaging 
Specializing in 
AEROSOL PAINTS 


Enamels - Lacquers 
Wrinkle and Hammertone Finish 
Custom Filling 
or 
Private Label 
Complete Aerosol and Paint 
Laboratory Facilities 
Cleveland Aerosol Packaging Corp. 
9801 HARVARD AVE, CLEVELAND 5, 0. 


Complete Facilities For Packing 
All Types Of Aerosols 


AEROSOL CONTRACT 


& 
FILLING CUSTOM 


* Paints And Inks * Window Cleaner 
* Foam Products * Insecticides 

* Sanitary Supplies * Cosmetics 

Over 100 Tested Private Label Products 
Available + Warehousing And Drop 
Shipping Available If Desired * No 
Minimum Run, No Maximum Run. 


—] ae 


8005 ALABAMA ST. LOUIS 11, MO. 
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MIDWEST 


ACRES OF 

AEROSOL ». >< 
PACKAGING 

FACILITIES 


G. BARR & COMPANY 


Highest standards of quality 
in the industry. Know-how 
Sy in production of hun- 
reds of millions of perfect 
ackages. Creative research. 
eticulous quality control. 
Full cooperation in formula 
and product development. 
General 
Offices: 


G. BARR & COMPANY 
Private Label Aerosols 
3601 S. Racine Avenue 
Chicago 9, Illinois 


EAST 


IMAGINATION @ CREATION @ REALIZATION 


a 


To All Buyers of 
AEROSOL PRODUCTS: 


Here ore the See of a modern 

monufactu plant built upon a founde- 

tion of over 30 years experience: 

1. Controct fillers of b th bottles and cans. 

. Pressure and “Cold Fill” facilities. 

" — up-to-date, ompounding facili- 
ties. 


. let h and contro! tabore- 
tory. 


. Free product development and sampling. 

. Free Products Liability Insurance. 

. Centrally located pliant. 

. Our modern materials handling and ship- 
ping rooms can also handle your drop- 
shipments. 


ASSOCIATED BRANDS, INC. 
50 WALLABOUT ST., BROOKLYN 11, N.Y. 
Tel. Ulster 5-2900 


Aerosol Packaging 


Here you will find the answer to 
your aerosol packaging problems . . . 
whether you need cold or pressure 
filling of foams, liquids or gels. You 
name the product and the container and 


(| > e are equipped fo fill it for you. 
IA 


aerate 
POWR-PAK, ... 


the assault of modern times upon the 
senses. Ideally you have the impres- 
sion of being surrounded, over- 
whelmed when the scent strikes you 
as right. When it’s wrong, half- 
wrong or unimpressive, it can be a 
distraction. Besides, how many of 
your senses can you pay attention to 
at once? There is such a thing as 
counter-irritation, or not being able 
to see the forest for the trees. The 
blessing is partly there, but at best 
it’s going to be a mixed one. Pres- 
ently a good novelty, the future of 
which is doubtful in terms of reality. 
As air conditioning though, of the 
less literal sort, it might suggest some 
subtler uses.” 


This skepticism, also suggested in 
the New York Times, Time magazine, 
and by Rose Pelswick in the New 
York Journal-American, seemed to 
predominate among the erudite film 
critics of New York. Despite this, 
early audience reaction seemed to be 
good and at last report the company 
is going ahead with plans to convert 
theaters in other major cities to in- 
troduce the “AromaRama” process. 


In the meantime, late in February 
a similar principle, called “Smell-O- 
Vision,” was introduced by Mike 
Todd, Jr. for his picture “Scent of 
Mystery.” This device works with 
pure scents dispensed with com- 
pressed air, rather than with fluori- 
nated hydrocarbons. Also, each seat 
is equipped with a separate vent to 
better control the introduction of 
odors into the air.* 


Consultant's Corner 
(From Page 40) 


gassing with a soluble gas would im- 
prove most of them beyond measure. 


Although emulsion technology is 
recognized by all food chemists as the 
key to many end products, success is 
not nearly so simple as I may make it 
sound, However, it is still possible 
that rigorous application of the line 
of reasoning outlined here can bring 
a number of products now flounder- 
ing in the laboratories out onto the 
market where they belong.* 


Sivy to Shulton Post 

The appointment of George R. 
Sivy as sales promotion manager has 
been announced by Shulton, Inc., 
New York. He replaces Edmund 
Jackson who recently was named 
brand advertising manager. 

Prior to joining Shulton, Mr. Sivy 
was assistant retail trade promotion 
manager at McKesson & Robbins. 
Before that he was with Snow Crop 
Marketers. 


Aerosols in Review 
(From Page 51) 


gress to use their spurs, as Congres- 
sional mail swells. Every series of 
stories dealing with their activities 
begets others and all get more cor- 
respondence from the folks back 
home, so the thing snowballs. The 
end is not in sight, and those who 
tend to regard it as a flash in the pan 
may be in for a sad surprise.” 


DISCUSSION of aerosol house- 
hold specialties, by Samuel 
Prussin, vice president of Aerosol 
Techniques, is included in the “First 
Documentary Edition of American 
Perfumer & Aromatics” issued last 
month. The publication includes five 
previously published documentaries 
—including one on aerosols—but only 
the section on household specialties 
is devoted to new articles. 

Five product types—room deodor- 
ants, window cleaners, furniture 
polishes, oven cleaners, and rug and 
upholstery cleaners—are discussed in 
detail as to suggested formulations, 
manufacturing instructions, and gen- 
eral philosophy behind the formula- 
tion of each product type. 

In the section devoted to room 
deodorants, Mr. Prussin points out 
that the large majority of such prod- 
ucts of commercial import “contrib- 
ute their desirable properties by means 
of covering the unwanted fragrance 
with a more desirable one. The more 
modern concept combines the frag- 
rance aspect with a chemical deodor- 
ant. A true chemical deodorant which 
contributes no fragrance of its own is 
currently being evaluated. This ma- 
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terial is a complex, N-Soya N-ethyl 
morpholieneum ethosulphate, Chem- 
icals such as formaldehyde and para- 
formaldehyde which anaesthetize the 
nerve extremities within the olfactory 
tract have fallen into disrepute.” 

He suggests the following formula 
and manufacturing instructions: 


To Weight 

Component by Weight 
Triethylene Glycol 4.0 
Propylene Glycol 4.0 
Ethyl Alcohol Anhydrous 5.0 

Hyamine 2389 50% Solution 

(Rohm & Haas) 1.0 
Perfume 1.0 
Prop 12/11 50/50 85.0 


Manufacturing Instructions: 

“Add and dissolve the Hyamine and per- 
fume in the alcohol and then add and mix 
the glycols. This product is cold filled. 
The pressure at 70°F. is 35 psig. Glycols 
are generally used in room deodorant formu- 
lations since their existence as aerosol 
particles, presenting a tremendous surface 
area, dissolve the malodors before coal- 
escing and dropping out. Triethylene glycol 
specifically in aerosol form is purported to 
be a spatial germicide. This action is usual- 
ly potentiated by the incorporation of 
quaternary ammonium compounds. The 
alcohol is a necessary coupling agent ef- 
fecting solution of the glycol, quaternary 
and perfume in the propellants. The use 
of ethyl alcohol is recommended over iso- 
propyl alcohol because of the typical odor 
pungency which the latter contributes to 
the product. It should be pointed out that 
many essential oil houses specialize in 
suitable fragrances which are completely 
propellant-soluble. Generally a propellant 
mixture is used which will yield a true 
aerosol or air borne particle of the order 
of magnitude of 40 microns or less. Other 
deodorant materials, such as Metazene 
(Motomco, Inc.) and Meelium (Prentiss 
Drug & Chemical Co.) are also available 
and are currently used in aerosol products.” 


SE of a water aerosol to alleviate 

some of the effects of chronic 
bronchitis is reported in the Jan. 9 
issue of The Lancet, British medical 
journal. The method was developed 
by Dr. K. N. V. Palmer, senior lec- 
turer in medicine at the University 
of Aberdeen. 

Specifically, the water aerosol was 
used to reduce the viscosity of the 
mucoid sputum in chronic bronchitis. 
The water was propelled by means of 
an oxygen nebulizer, and was admin- 
istered as a fine “dry” mist with a 
particle size of 0.5 to 3.0 microns. 

Of 20 patients tested, Dr. Palmer 
reports, there was a reduction in 


AEROSOL AGE, March, 1960 


sputum viscosity in all 20 after in- 
halation of the water mist for one 
hour. “All the patients felt that 
the coughing was easier afterwards, 
and notable reduction in rhonchi was 
observed in many.” 

“. . . Reduction in viscosity was 
greatest in those with the most viscid 
sputum, probably because the muco- 
protein gel takes up water most avidly 
in this type of secretion. The treat- 
ment is non-irritant, is devoid of toxic 
effects, and is physiological in action.” 


HE scale upon which custom 

filling operations are conducted 
has a very material bearing upon 
production costs, points out an article 
on Aerosol Packaging Co., Bracknell, 
Berkshire, England, in the January 
issue of Packaging, leading British 
magazine in the field. “A large or- 
ganization obviously is capable of 
planning for continuity of employ- 
ment and full utilization of produc- 
tion capacity. This is important in 
view of the seasonal character of the 
demand for certain lines and the 
highly varied nature of the products 
handled.” 

The illustrated article reports that 
Aerosol Packaging’s plant currently 
has five filling lines in “continuous 
use.” Aerosol Packaging (formerly 
Safca Aerosol Manufacturing Co.) is 
said to have built the lines and filling 
equipment with its own engineering 
staff. Apart from supervision and 
quality control, the lines are said to 
be “almost entirely automatic.” The 
article wisely points out: “Ultimately, 
the aim is full automation, but the 
flexibility which must be obtained on 
contract packaging militates against 
the high degree of specialization 
which full automation generally im- 
plies.” 

In one area, the article perhaps 
slightly exaggerates the role of the 
aerosol in the U. S.: “Although we 
in Britain have not reached the stage 
which has already been attained in 
the United States, where the customer 
complains if the product is offered in 
any other form than a push-button 
pack, expecting that any sprayable 
preparation will be so offered, at 
least as an alternative, we can reason- 
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SHAVE CREAM = 
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PRIVATE LABEL and CONTRACT 
AEROSOL PACKAGING 


Production Runs - Sample Runs 
Product Formulations 
(over 100 use-tested formulas on band) 
PACE INCORPORATED 
P.O. BOX 206 + Wilmington 99, Del. 
EAst 8-4151 


ee 


SUN-LAC INC. 


“Successful through Service” 
274 LAFAYETTE ST., NEWARK 5,N.J. 


Aerosol Packaging 
Small Runs Solicited 


Cosmetics, C , Foams, Perfumes, 
Powders, Household Items, Insecticides, 
industrial Products, & Plastic Sprays. 
We formulate and develop new products. 
Quality controlled productions; bulk stor- 
oge facilities; pressure & “Cold Fill” facili- 

Special plan for companies requiring 
— a distribution. We supply samples 
and do experimental work at n L cease 
one MA 3-7727 for "full inte. 


Pennies ~Ahesite~Deuatiens 


Private Label and Contract 
Aerosol Packaging 


* Complete research and lob facilities 
* Packaging and marketing help 

© Pressure and “Cold Fill” 

* Metal, Glass, or Plastic Containers 

. 


Excellent warehousing and shipping 
facilities 


160 WASHINGTON ST. NORTH 
_ BOSTON 14, MASS. RL 23318 
| Chemicals, Cosmetics, Pharmaceuticals 
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q QUALITY 
: & SERVICE 
IN AEROSOL 
CUSTOM 

FILLING... 


STALFORT 
PRESSURE-PAK CORP. 


321 W. PRATT ST.. BALTO. 1, MD. 


Tomas 


OF PA., INC. 
AEROSOL FILLING 


for Contract and Private Label 
Marketers 


Also Liquid Filling 
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Complete Research and 
laboratory Facilities 
Constant Quality Control 


Norristown, Pa. 
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METERED SPRAY 
AEROSOL SPECIALISTS 


Exclusive, specially designed equipment for 
fast production of all metered dispensers. 


| «RESEARCH | to develop the right prod- 
uct. 
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quality AEROSOL PACKAGING service. 


AERO-CHEM fillers, inc. 


1983-A State St. Ext., Phone: EDison 3-4181 
BRIDGEPORT 5, CONN. 


CANADA 
IN CANADA 


‘4 For All Types of Aerosol: 
ie Packages, Cold or Pressure 
4 filled, Cans or Bottles, Man- 
wlactured to U.S. Specifica- 
tions and Delivered to Your 
Canadian Distributors. 


John Struthers 
and Co. Ltd. 


Riverside 8-9623 
5581 Pare Street, 
Montreal 16, 
Quebec, Canada 
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ably expect the market to develop along 
the same general lines. It is a fact that 
the effectiveness of most products 
which are pressure-packaged is in- 
creased, or that the pack offers some 
definite advantage to the user.” 


Industry Safety Record 


(From Page 36) 


mersed, thus heating the contents of 
the can to 130°F. to permit check- 
ing for leakage, distortion, or other 
signs of danger. All defective units 
are removed from the line and 
scrapped. 

At Western Filling the water bath 
is actually run at 145 to 150°F., to 
make sure the contents easily reach 
130°. It has been determined that 
the actual pressure developed in the 
container is almost equal to the vapor 
pressure of the formula at our water 
bath temperature. This is due to a lag 
in contents temperature because of 
the thermal conductivity of the pack- 
aged liquid; thus the vapor phase and 
ingredients near the container wall 
are very close to the water bath tem- 
perature. It should perhaps be pointed 
out that there are a few products 
which cannot be heated to 130°, be- 
cause this temperature would del- 
eteriously affect the formula or active 
ingredients. Special exceptions are 
made in such cases and testing re- 
quirements may change to heating 
one unit out of each 500 produced, 
for example. 

Every can is individually coded on 
the bottom with indelible ink, thus 
permitting us to trace any can to its 
exact origin. Samples are held by 
quality control for a period of one 
year, after which they are removed, 
retested and returned to stock. At our 
company the normal life expectancy 
of most non-food items is somewhere 
beyond five years. However, the bulk 
of the material is consumed within 
one year. 

Because of procedures such as those 
outlined above, the aerosol industry, 
since its inception 11 years ago, has 
compiled a truly remarkable safety 
record and an even more phenomenal 
growth. Ten years ago there were 


about five million low pressure aero- 
sols produced. The estimated produc. 
tion for 1959 is something in excess 
of one half billion. The total number 
of packages consumed so far is some. 
where over two billion! 


Early in the business the CSMA 
formed a special committee to com- 
pile and study all accidents which 
might befall the customer. But there 
were so few accidents to report that 
this committee, headed by John 
Brandenburg, of Standard Oil Co, 
of Indiana, was deactivated in 1953. 
Actually, there were 11 accidents that 
year, out of 135 million cans _pro- 
duced. CSMA made another compila- 
tion in 1957 and the figures were as 
follows: Statistics showed that there 
had been 733 million aerosols packed 
by the end of 1955 and it was esti- 
mated that one billion aerosols had 
been sold by the time this survey was 
made in 1957. Returns from industry 
represented a minimum of 461 mil- 
lion units, since several manufacturers 
did not report their totals as an exact 
number. In all, 65 accidents had ac- 
cumulated over the nearly ten years 
and only 20 of these resulted in per- 
sonal injury. The other 45 were lim- 
ited to property damage. Not one 
accident was caused by flammability 
of the aerosol, nor did they result in 
fire! Comparison with other types of 
retail merchandise will show this to 
be a remarkable record. 

The 20 personal injury accidents 
range all the way from minor frost 
bite to a claimed permanent facial 
disfigurement. The 45 property dam- 
age cases have gone all the way from 
the ridiculous to the serious. In one 
case, an avid housewife, in her zeal 
to kill a fly, held the insecticide so 
close to a painted wall that the paint 
lifted off the wall because of the sol- 
vent action of the aerosol ingredients. 
Another time, a young boy took a 
paint aerosol from his father’s shelf 
and sprayed the grand piano a shock- 
ing pink. 

Cases of this type are usually set- 
tled for the cost of a can of paint for 
repairing damage, or even less: for 
after all, there is strong evidence to 
indicate flagrant misuse of the can’s 
contents. From the standpoint of cost 
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perhaps the most serious are the sev- 
eral aerosols which have burst on 
the rear decks of overheated parked 
cars. With all the glass in this vicin- 
ity, this raises quite a bit of havoc 
with the car’s appearance. Because 
of lack of compliance with label in- 
structions. cases like these are usually 
settled for minor damages. 

As is now well known by fire fight- 
ing experts. quite high temperatures 
are reached inside parked cars when 
windows are closed. I have heard of 
one instance where a hole was burned 
through a car's lining by a reflection 
of the sun’s rays through the rear 
window. One company made some 
temperature recordings in closed autos 
and it was determined that local 
temperatures of hundreds of degrees 
can develop. Other instances of over- 
heating aerosols come from placing 
them on stoves, radiators, or in dis- 
play windows. though claims of this 
sort total insignificant amounts. One 
manufacturer reported that he had 
filled over 50 million aerosols and had 
a total claim settlement of only $200 
for the entire production. 


Several more serious claims have 
been made against aerosols, some of 
which have reached the headlines. 
In one instance, it was even alleged 
that death directly resulted from an 
aerosol. In this, as well as all other 
serious accusations, it was invariably 
shown conclusively that aerosols 
either had nothing at all to do with 
the accident or else they were inci- 
dental to the accident and received 
summary conviction due to circum- 
stantial evidence. In every instance, 
the record has been set straight. 


The record of the aerosol industry 
is good and we can be justly proud 
of it. Our insurers recognize this and 
there are only two industry members 
who do not consider their relations 
with their insurers as good or excel- 
lent. Only three industry members 
have a rating on their insurance other 
than the lowest applicable. All these 
insurance considerations apparently 
relate to public liability as well as 
fire and extended coverage. We feel 
that this insurance situation reflects 
the safety of the aerosol industry and 
confirms the industry’s own surveys. 
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This brings to mind something that 
has always been a major concern to 
our industry. There is always the 
threat that some influential individual 
or group, motivated by non-aerosol 
interests, may take a cursory look at 
aerosols and decide to draft legisla- 
tion which can be termed basically 
“unfair” to the aerosol industry. This 
course of action has been attempted 
in certain sections of the country; and 
had aerosol companies not taken ac- 
tion to show legislators some of the 
facts outlined above, and made sug- 
gestions to keep uniform labeling and 
other requirements for aerosols, we 
would be faced with a veritable jun- 
gle of conflicting requirements. One 
can imagine how incredibly compli- 
cated it would be if manufacturers 
had to face different laws in different 
states or even in different municipali- 
ties within a single state. This type 
of chaos could require 100 different 
labels and requirements for the same 
product, which would seem to be a 
contradiction of the long American 
heritage of mass production under 
favorable economic conditions in a 
free market. 

Do not believe that our safety con- 
siderations end with the tests outlined 
here. New tests are continually being 
devised and the old ones improved 
by the constant effort of the Scientific 
Committee of CSMA’s Aerosol Di- 
vision. The work of this committee, 
made up of technical men from all 
phases of the aerosol industry, is 
directed solely toward making aero- 
sols better and safer. 


SOUTH 


We invite you to cheek our 


®@ QUALITY 
® SERVICE 
®@ PRICES 


Custom loaders of Aer- 

sols... specializing in the 
cosmetic & sanitary supply 
products. Private label stock 
available. Strict quality controls. 


erocos 


AEROSOL CORPORATION OF THE SOUTH 
P.O. Box 148 © Arlington, Tenn. 


The fire record of the industry is 
important in considering the over- 
all safety record. For the aerosol, 
there actually isn’t a consumer fire 
record, since there hasn’t been a re- 
ported incident. As the aerosol indus- 
try continues to grow, we will continue 
to focus attention on fire and safety 
considerations.*® 


Michigan State 
(From Page 42) 


filling: inert gas, and pressure and 
cold filling of the fluorinated hydro- 
carbons. The laboratory exercises are 
designated to demonstrate the charac- 
teristics of each filling method. In 
addition we are demonstrating the 
efficiency of products dispensed by 
various propellant combinations while 
providing a practical demonstration 
of the effect of using proper and 
improper spray heads, for a given 
product-repellant mixture. 

“This work is all done on a labora- 
tory basis for the purpose of demon- 
strating the essential features of the 
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CUSTOM PACKERS 
Manufacturing Chemists 


The test's oldest and most 
experienced aerosol fillers 


WAREHOUSING — SHIPPING 
COLD & PRESSURE FILLING 


PAR INDUSTRIES, INC. 
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AEROSOL FILLER 
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Fitts ALL PRODUCTS 


WESTERN FILLING CORPORATION 
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aerosol package. At the present time 
we do not have available any kind of 
production equipment. This course is 
required of every student in the pack- 
aging curriculum. Those graduate 
students who come from other under- 
graduate programs are required to 
take it. Supplementing this work di- 
rectly is a one-term course in physical 
chemistry which presents the gas laws. 
Course content changes continuously 
to keep pace with developments in the 
field. For example, when the course 
is offered in the fall Freon C318, 
the new food propellant, will be 
investigated.” 

Mr. Lockhart reported that propel- 
lants are also discussed, as a “pack- 
aging material,” as part of a pre- 
ceding course called “Packaging 
Materials II.” He said this course 
offers data on the characteristics, 
nomenclature, and structure of the 
propellants. 

Since its founding in 1952 (when 
a separate curriculum on packaging 
was instituted as a major in Michigan 
State’s Department of Forest Prod- 
ucts) the Packaging course has grad- 
uated 156 men. In 1958 it was 
formally elevated, from an option in 
the Forest Products Department, to 
a full-fledged “School of Packaging.” 
Dr. James M. Goff, now associate 
professor in charge of the school, has 
had the responsibility for developing 
the packaging curriculum. 

Candidates for bachelor of science 
degrees are required to take a well- 
balanced schedule of courses. Courses 
in general mathematics, engineering, 
business, and chemistry are required, 
and each student is required to com- 


<a Be 


_S. WHITE DENTAL MFG. co. 


211 So 12th St. Philadelphia 5. Pa 
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pile a total of 16 weeks of summer 
employment in the packaging field. 

A tribute to the success of the 
course is the fact that a total of 100 
students enrolled in the school last 
fall, and of the 156 already graduated 
only two have gone into jobs other 
than packaging! * 


Bourjois Buys Helene Pessl 

Helene Pessl, Inc., New York mar- 
keter of the “Little Lady” and “Fif- 
teen” lines of toiletries, has been 
purchased by Bourjois, Inc., New 
York cosmetic marketer. The com- 
pany will be operated as a wholly- 
owned subsidiary of Bourjois, with 
Arnold Perlman, founder of Helene 
Pessl, continuing in an advisory 
capacity. 


Notes from Europe 
(From Page 25) 


and container size from their mem- 
bers. As the entire European produc- 
tion scene is now (in “Sixes and 
“Sevens,” so to speak) such figures, 
accurately reported, would furnish 
valuable reference guides for all par- 
ticipants in the European aerosol in- 


dustry.* 


New Cartridge Device 
(From Page 23) 


Paris office and will hit the French 
market soon, possibly by this sum- 
mer. In fact, one of the purposes of 


M. Franck’s January visit was to sur. 
vey the potential market for both 
metal and plastic devices in New 
York, which is acknowledged as the 
perfume capital of this Continent. 

Another reason for his visit was 
to explore the possibility of having 
the propellant cartridges made and 
filled in the U. S., which would con- 
siderably cut down shipping charges, 
handling costs, and even material 
costs. Since his company already has 
patents in France, Germany, and the 
U. S., the setting up of a source for 
cartridges here would considerably 
simplify supplying U. S. perfume 
marketers. By summer, M. Franck 
believes his firm will have reached a 
point where it is shipping only the 
valve and housing to the U. S. 

When the plastic version is ready, 
M. Franck is of the opinion the inno- 
vation will find extensive use outside 
the perfume field. In smaller, or larger 
containers than the one shown in the 
photograph, he expects cologne and 
toilet water, face lotion, brilliantine, 
and a wide range of other cosmetic 
preparations will be commercially 
practicable. 

“In France,” M. Franck point out, 
“there is still some resistance to the 
use of an aerosol by those women 
who have long experience with the 
use of a particular favorite perfume. 
Use of this cartridge device, however, 
does not alter the perfume in the 
slightest.” He suggested that the added 
convenience, coupled with the fact 
that there is no evaporation as is 
possible with atomizers, are counted 
on as major sales appeal factors.* 


Wnteping Cream 
Mayonnaise — # 


Salad Dressing 
Vegetable Oil Tomiie 
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Listed below is a brief review of 
recent patents pertinent to the aerosol 
and related industries. 

Complete copies of these patents 
may be obtained by writing to the 
Commissioner of Patents, U. S. Patent 
Office, Washington 25, D. C., and re- 
mitting 25 cents for each copy desired. 


2,920,798. DISPENSERS. Issued Jan. 12 
to Arthur J. Samuel, Pittsburgh, assignor 
to Gulf Research & Development Co., 
Pittsburgh. 


In a dispensing receptacle for liquids or 
powdered materials which are maintained 
under pressure of a confined gas, an articu- 
lated eduction tube connected to a dis- 
charge nozzle mounted on the receptacle 
and adapted to dip into the contained 
material when the receptacle is in upright 
position, said eduction tube comprising 
two universally jointed sections loosely 
connected end to end for limited telescop- 
ing movement, the adjoining ends of said 
connected sections having, respectively, out- 
wardly and inwardly extending annular 
surfaces which are adapted to limit the 
separation of the sections by their over- 
lapping interengagement and to provide a 
fluid-tight seal there-between at the limit 
of their separation, one of said sections 
being telescopically slidable with respect 
to the other to disengage the sealing sur- 
faces when the receptacle is inverted, 
whereby in such inverted position a sec- 
ondary inlet is opened into the eduction 
tube at a level below that of the material 
to be dispensed from the inverted re- 
ceptacle. 


2,922,445. DEVICE FOR REMOVING 
IMPROPERLY FILLED CONTAINERS 
FROM A FILLING LINE. Issued Jan. 26 
to Charles W. Osmond, Anderson Town- 
ship, O., and Paul R. Fecheimer, Cincin- 
nati, assignors to The Karl Kiefer Machine 
Co., Cincinnati. 

In a device for selectively removing con- 
tainers from a conveyor, a rotatable turret, 
a plurality of axially extensible arms radi- 
ally disposed on said turret, said arms 
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2,922,548. CAP SORTING APPARATUS. 
Issued Jan. 26 to Ralph F. Anderson, 
Rockford, Tl. 


An apparatus for sorting cup shaped 
articles comprising a circular carrier hav- 
ing the front face thereof inclined to the 
vertical and mounted for rotation about an 
axis perpendicular thereto, said carrier 
having a plurality of annularly spaced 
pockets disposed at the front face thereof 
for receiving cup-shaped articles, means for 
retaining a plurality of unsorted articles 
at the front side of the carrier, a plunger 
individual to each of said pockets and 
mounted on said carrier for reciprocation 
in a direction transverse to the front face 
thereof, means yieldably urging said plung- 
ers to a retracted position, stop means 
limiting extension of said plungers whereby 
the plungers are movable into engagement 
with a cup-shaped article in the associated 
pocket only when the article faces in one 
direction, a hammer located at an article 
inverting station adjacent the upper edge 
of said carrier and mounted for movement 
in a direction transverse to said front face 
of said carrier into and out of engagement 
with the plungers, means on said carrier 
for operating said hammer each time one 
of the plungers on the carrier is advanced 
to said inverting station to thereby strike 
a blow to the article in the respective 
pocket if the article faces in said one 
direction and discharge the article from 
the pocket, and means located adjacent 
said article inverting station and overlying 


being movable outwardly from an inopera- 
tive to an operative position, spring means 
biasing said arms outwardly to their opera- 
tive position, means for moving said arms 
inwardly to inoperative position, latch 
means to thereby release said arms for 
movement to operative position, and means 
mounted on the end of said arms for 
engaging and removing containers from 
the conveyor when said arms are in opera- 
tive position. 


bd BD; 


the face of said pockets adjacent the radi- 

ally inner edge thereof for engaging the 

articles adjacent their radially inner edge 

as they are discharged by said hammer 

from said pockets to invert the articles. 
. 

2,921,722. DISPENSING CAP FOR 
PRESSURE PACKED MATERIALS. Is- 
sued Jan. 19 to John Richard Focht, 
Yonkers, N. Y., assignor to Precision Valve 
Corp., Yonkers. 


Dispenser comprising: a container having 
a closure cup carrying a dispensing valve 
having an upstanding tubular valve stem, 
and a valve operating cap provided with 
a base portion engaging the cup and 
integral with a superimposed cylindrical 
portion having in its periphery a cut-out 
extending downwardly from the upper edge 
of the cylindrical portion, a valve operat- 
ing tab below the upper edge of the cap 
and integral with and resiliently secured 
to the inner surface of said cylindrical 
portion at a point opposite to the cut-out 
in said cylindrical portion and extending 
across the interior of said cylindrical por- 
tion and through said cut-out, said tab 
being provided on its under side with a 
socket fitting over the valve stem, and a 
discharge spout connected with said socket 
and extending to the exterior of the cap. 

e 

2,920,795. CONTAINER AND _ DIS- 
PENSER. Issued Jan. 12 to Herbert M. 
Piker, Wyoming, O., assignor to Hamilton- 
Skotch Corp. 


In a device of the class described the 
combination of a container, a closure cap 
for the container, and a squeeze bulb dis- 
pensing pump carried by the closure cap 
and including a housing having an inlet, 
a one-way check valve controlling the inlet 
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to the housing, a horizontally disposed dis- 
charge spout from the housing having a 
passageway therethrough with a discharge 
outlet at its outer end beyond the container, 
an anti-drip dam in said nozzle passageway 
adjacent the discharge opening and located 
between the said one-way check valve and 
said nozzle discharge opening, and a suc- 
tion hose from said housing inlet to the 
bottom of the container. 
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2,920,623. POCKET OXYGEN _ DIS. 
PENSER. Issued Jan. 12 to Jerome James 
Holt, Los Angeles. 


prising a needle valve and a differential 
screw rotatably mounted coaxially there. 
with for fine adjustment of the needle valve, 
and a = mouthpiece 


assembly rotatably 
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In a portable gas dispenser, a connector 
for attachment to a portable gas container, 
a valve assembly in said connector com- 


Trade Mark Applications 


Applications for registration of the 
following trademarks were published 
in recent issues of the Official Gazette 
of the U. S. Patent Office. In not all 
cases are there strictly aerosol trade- 
marks, however, many of the products 
listed below come within the category 
of those for which a possible future 
use in aerosols is foreseen. 


SPRAY SWEET, for sugar product in 
liquid form and packaged in the form of 
an aerosol. Filed Aug. 3 by Pam Indus- 
tries, Inc., Chicago, claiming first use 
June 20. 


PERFUMAGIC, for perfume packaged 
in a dispenser, Filed Jan. 8, 1959 by 
Helene Curtis Industries, Inc., d.b.a. Len- 
theric, Chicago, listing first use as Dec. 
10 of previous year. 


CABANA, for toilet water. Filed July 7, 
1958 by Helene Curtis Industries, Inc., 
Chicago, with first use claimed as April 
25, 1958. 


SEA-SPRAY, SEA-FOAM, and SEA- 
MIST, all for aerosol valves. Filed May 19 
by Seaquist Manufacturing Corp., Cary, 
Ill., claiming first use July 1, 1957. 


HANDI-MIST, for aerosol dispensing 
containers. Filed May 8 by The Risdon 
Manufacturing Co., Naugatuck, Conn., with 
first use reported in or about January, 1959. 


BLACK FLAG (white letters on a black 
flag emblem) for insecticides, miticides, 
fungicides, rodenticides, disinfectants, and 
insect repellent. Filed June 26 by American 
Home Products Corp., d.b.a Boyle-Midway, 
New York, reporting first use Jan. 2, 1925. 


DOUBLE GUARD, for personal de- 
odorants. Filed Dec. 11, 1958 by Chese- 
brough-Pond’s, Inc., New York, claiming 
first use Sept. 29 of same year. 


KURL MATE, for hair spray. Filed 
March 19 by Regal Chemical Corp., Brook- 
lyn, with first use said to have been Oct 
14, 1958. 


COME ALIVE, for hair tating and 
coloring preparations. Filed June 27, 1958 
by Clairol Inc., New York, giving first use 
as March 28, 1958. 


mounted on said connector having means 
engaging said differential screw for rota- 
tion thereof to em the valve. 


PET GROOM, for emia for pom and 
cats. Filed Dec. 8, 1958 by Aceline Products 
Corp., Rochester. N. Y., listing first use 
as Nov. 14, 1958. 


ANOSPRAY, for spray for the protec- 
tion of aluminum surfaces and imparting 
thereto a simulated chrome-like _ finish. 
Filed June 22, by Titaine, Inc., Brooklyn, 
N. Y., giving first use as March 9. 


KILL-PEST, for paints having insecti- 
cidal qualities. Filed Dec. 8, 1958 by Cen- 
tral Paint & Varnish Works, Inc., Brooklyn, 
with first use reported as Sept. 11, 1958. 


MINI-MIST, for aerosol dispensing con- 
tainers. Filed April 20 by The Risdon 
Manufacturing Co., Naugatuck, Conn. 
listing first use as on or about June 15, 
1958. 


MULTISOL, for cleaner for carbon and 
gum deposits. Filed June 15 by Brulin & 
Co., Indianapolis, claiming first use July 
15, 1954. 


VI-CO, for chocolate syrups convertible 
into food beverages and also used as food 
flavorings. Filed Aug. 10 by Chocolate 
Products Co., Chicago, reporting first use 
Dec. 6. 1932. 


THE JOLLY RANCHER, for flavor con- 
centrates for making soft drinks. Filed 
June 24 by The Jolly Rancher Enterprise, 
Wheat Ridge, Colo., with first use listed 
as June 1, 1953. 


BREETH-O-LATOR, for nebulization 
device, consisting of an air pump, a 
nebulizer, face mask, and the connections, 
for administering aerosol medication. Filed 
March 10, 1958 by Richard John Puls, 
M.D., Dallas, Tex., giving first use as 
Dec. 15, 1957. 


WIF, for paint sprays. Filed Sept. 1 by 
Midland Industries, Inc., White Plains, 
N. Y., listing first use as Aug. 19. 


POLY-CIDE, for chemical bactericide 
and odor control agent for use in agricul- 
tural and industrial processes. Filed Sept. 
15, 1958 by Brooks Chemicals Inc., Cleve- 
land, with first use given as June 19, 1950. 


ZEP, for insecticides, disinfectants, de- 
odorants, and room air fresheners. Filed 
Jan. 2, 1959 by Zep Manufacturing Corp., 
Atlanta, with first use date listed as Jan. 
1, 1957. 


(Continued on Page 80) 
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CLASSIFIED 
ADVERTISING 


Address all classified replies to Box Number c/o Aerosol Age, PO Box 31, Caldwell, 
N. J. Rates for “Help Wanted” advertisements are 20¢ per word; minimum charge $3.00. 
Rate for individuals seeking employment is 5¢ per word, $1.00 minimum. Advertise- 
ments of new machinery, products and services accepted at the rate of $10.00 per column 
inch. Minimum space, one inch. Copy closing date, 10th of preceding month. Checks 


must accompany all orders. 


HELP WANTED 


GROWTH OPPORTUNITY for experi- 
enced development and production chemist. 
Just going into aerosols—you help pick out 
the equipment and organize the operation. 
Financially sound growing company lo- 
cated in Southwest. Unlimited future. Ad- 
dress Box 209, c/o Aerosol Age. 


FOR SALE 


EQUIPMENT FOR SALE 


1 model L-1000 Oil Equipment Pres-O 
Filler, 400 grams maximum capacity, 
complete with electrical controls. Unit 
is in excellent condition. Very good for 
lab or short run packs. 


Write Box 210—Aerosol Age 


Helene Curtis Names Lipson 

Helene Curtis Industries, Inc., Chi- 
cago, aerosol marketer, last month 
named Jack P. Lipson to the post of 
director of advertising. 


Lehn & Fink Names Kirk 

Roger M. Kirk, Jr., former vice- 
president for sales and advertising 
of Cook Chemical Co., has been 
appointed sales manager of the Lehn 
& Fink Division of Lehn & Fink 
Products Corp., New York. He suc- 
ceeded Robert W. Naething, who re- 
signed. 


Begin a subscription with 


a free copy of the 


1959-1960 
AEROSOL BUYER’S GUIDE 


write for details to: 
Aerosol Age 
Circulation Dept. 
Box 31 
Caldwell, N. J. 
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SITUATIONS WANTED: 


PLANT SUPERINTENDENT presently 
employed by Aerosol Manufacturer, wishes 
new position with aggressive aerosol filler. 
Will relocate for opportunity, 12 years 
background as plant superintendent, 3 years 
in aerosol covering plant maintenance, 
quality control, and production scheduling. 
40 years old. Married. Resume upon re- 
quest. Address Box 207, c/o Aerosol Age. 


CHEMIST—Presently employed in aerosol 
research, wishes career position with pro- 
gressive aerosol firm. Prefers Eastern states, 
but will relocate. Extensive experience in 
aerosol product development, formulation, 
evaluation, and packaging. Thoroughly 
familiar with all factors relative to pres- 
surized products. Product experience in- 
cludes shaving creams, food products, cos- 
metic specialties, insecticides, etc. 29 years 
old, married. Please reply to Box 208, c/o 
Aerosol Age. 


At the same time Lehn & Fink’s 
Professional Division promoted 
Charles F. Manz, field sales manager, 
to the new position of general sales 
manager of the division. 


Huffman to Boake, Roberts Post 

R. E. Huffman has been appointed 
vice-chairman of A. Boake, Roberts 
& Co. (Holding) Ltd., and a director 
and vice-chairman of A. Boake, Rob- 
erts and Co., the firm’s main subsid- 
iary. He joined the board of the 
company in April 1959 after 45 years 
with the Unilever Group. 


Rexall Creates New Division 

The Rexall Drug and Chemical 
Co., Los Angeles, last month created 
a new chemical division and named 
two executives to direct its activities. 
Elected president of the chemical di- 
vision was Ralph M. Knight, formerly 
vice president and polyethylene man- 
ager of the National Distillers and 
Chemical Corp. 

Mr. Knight, employed by E. I. du 
Pont de Nemours from 1939 to 1952, 
was involved in the process design 
of du Pont’s first polyethylene plant 
at Belle, West Virginia, and later was 
in charge of its operation. 

Assisting Mr. Knight as vice-presi- 
dent in charge of production of the 
chemical division will be John R. 
Provo, formerly division superin- 
tendent of polyethylene manufacture 
for du Pont. 


Canners Elect Milan Smith 

Milan D. Smith, president of the 
Smith Canning and Freezing Co., 
Pendleton, Ore., was elected president 
of the National Canners Association 
at its 53rd annual meeting in Miami 
Beach, Fla. recently. John C. Heming- 
way, president of the H. C. Heming- 
way & Co., Clyde, N. Y., was elected 
vice-president and Carlos Campbell 
was continued in office as executive 
secretary-treasurer. 


German Aerosol Sales Up 
Aerosol sales in West Germany 
reached 20 million units in 1958, and 
are expected to reach 40 million units 
by 1961, reported the December issue 
of Parfumerie, Cosmetique, Savons, 
leading French trade periodical. 


A avect line to ptolite with 
AEROSOL PACKAGING! 


Get on the bandwagon and look into 
the profit possibilities offered b 
Consolidated. Our modern piant wit 
complete laboratory 
facilities can provide you with un- 
realized profits in aerosol packag- 
ing. We offer: you free sampling, 
product development, warehousing 
and drop shipments. At Consolidated 
there is no minimum run and no 
maximum limit. For the Facts, call 
HUnter 8-2330. 


CONSOLIDATED AEROSOL CORP. 


1325 Second Ave., New Hyde Park, L. I., N. Y. HUnter 8-2330 


and production 
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Revlon Consolidates Advertising Accounts 


EVLON, Inc., a leading aerosol 

product marketer, last month 
announced a consolidation of all its 
cosmetic and toiletry brand adver- 
tising at two New York agencies, 
Grey Advertising Agency, Inc. and 
Warwick & Legler, Inc. C. J. LaRoche 
& Co. had earlier resigned the Revlon 
account because of basic differences 
in the method of “pursuing excel- 
lence” in the company’s advertising 
campaigns. Another agency, Mogul, 
Williams & Saylor, Inc., will lose ail 
its Revlon toiletries accounts, but 
continues as the agency for Knomark, 
Inc.. a Revlon subsidiary and mar- 
keter of the “Esquire” brand of 
aerosol and_ conventional shoe 
polishes. 

Grey will handle Love Pat, Moon 
Drops, Ultima Cream and Make Up 
and Sun Bath (all previously han- 
dled by LaRoche) and Top Brass and 
Hi and Dri (formerly at Mogul). 
Most of the large volume aerosol 
products, Intimate Fragrance, Aqua- 
marine Fragrance, and Satin Set, plus 
Baby Silicaire, went to Warwick & 
Legler. Grey’s accounts total more 
than $4.5 million in billings. War- 
wick & Legler will handle a total of 
$6 million in billings. Mogul will re- 
tain another $2 million, thus implying 
that Revlon spends more than $12.5 
million in advertising for its toiletries 
and shoe product advertising. 

The advertising industry speculated 
widely about what caused the shake- 
up which is one of the most sizeable 
in the toilet goods industry in years. 
In addition to the four agencies in- 
volved in the February changes, 
Revlon has had two other major 
agencies in the last four years. Until 
1956, Norman, Craig & Kummel han- 
dled the bulk of Revlon’s advertising. 
In 1956 Batten, Barton, Durstine & 
Osborne took over, but bowed out a 
year later. 

In advertising circles the theory 
was advanced that the shift had some- 
thing to do with the resignation early 
this year of F. Kenneth Beirn as vice- 
president for advertising of Revlon. 
Mr. Beirn went to Revlon from the 
position of president of LaRoche. * 


LaRoche was Revlon’s agency dur- 
ing the period late last year when 
the television quiz scandal broke. In 
testimony before the House Commit- 
tee relative to the quiz shows, there 
was contradicting testimony by two 
Revlon vice-presidents about the ex- 
tent of control the company had over 
tenure of the contestants on “The 
$64,000 Question” and “The $64,000 
Challenge.” These television shows 
are credited with having multiplied 
Revlon’s profits seven times and its 
sales three times from 1955 to 1958. 

Chester J. LaRoche, chairman of 
the LaRoche agency, in referring to 
the agency’s decision to abandon the 
Revlon account, said: 


“We have taken the step pri- 
marily because there is a basic 
difference between client and 
agency in the method of ‘pur- 
suing excellence.’ We believe the 
best result is realized when 
there is an agreed upon plan to 
achieve specific needs through 
a specified series of actions. 
Revlon, on the other hand, finds 
that best results are achieved 
when action is determined by 
reaction to situations and com- 
petitive moves. Certainly there 
is merit in both philosophies, 
and many advertisers and agen- 
cies are partisans of each. 

“We found that the account 
took more of our time and 
effort than we thought prudent, 
both in relation to our clients 
and to our own plans for con- 
tinued growth.” 


Johnson Appoints Grant 
Edward J. Grant has been ap- 


pointed general manager and acting 


head of the Service Products Division 
of S. C. Johnson & Son, Inc., Racine, 


Wis. Formerly service products sales 
manager, he joined the company in 


1936 as a salesman. He held field 


positions as Pittsburgh sales super- 
visor and New York district mainte- 


nance manager before coming to 


Racine headquarters in 1954. 


As general manager and aetj 
division head, Mr. Grant will hay 
over-all responsibility for the expand. 
ing operations of the division, ani 
will serve on the company’s manag. 
ment committee. The division my. 
kets the Johnson’s Wax line of com. 
mercial maintenance products, indys. 
trial coatings and metalworking prod. 
ucts, agricultural emulsions and waxe, 
and commercial insecticides. It als 
has entered the specialty chemicg 
field with diphenolic acid, a vers. 
tile chemical intermediate, and Por. 
lon, a microporous plastic. 

Samuel C. Johnson, who had been 
Service Products Division vice-presi. 
dent, has been named to a new post 
as vice president and regional director 
of Johnson’s Wax activities in Europe, 


Africa and the Near East. 


New Trademarks 
(From Page 78) 


MY HEART, for Cologne. Filed Nov. 17 
by Allen B. Wrisley Co., Chicago, reporting 
first use Oct. 1, 1951. 


GOLDEN EARINGS, for toilet water, 
perfume, cologne, and other cosmetics. 
Filed Feb. 9, 1959 by Flam-Haft Labora 
tories, Inc.. New York, giving first use as 
Jan. 2, 1952. 


AIR DOCTOR, for nonpersonal spray 
deodorant for use in deodorizing household, 
industrial, and other enclosures and the 
contents thereof. Filed April 28, 1958 by 
Tibor-Terry Corp., Chicago, claiming first 
use as March 21, 1958. 


DEOTEX, for deodorant for clothing. 
Filed Dec. 26, 1957 by The Upjohn Co, 
Kalamazo, Mich., with first use reported 
as Sept. 20 of previous year. 


VETIPUF, for veterinary antiseptic 
powder for the treatment of wounds. Filed 
July 21 by H. W. Naylor Co., Morris, N. Y., 
giving first use date as May 25. 


ACHROSURGIC, for antibiotic surgical 
powder. Filed July 15 by American Cyan- 
amid Co., New York, with first use date 
May 22. 


FLAVORED-AIRE, for medicated room 
deodorant aerosol spray. Filed Feb. 10, 
1959 by Fuld Brothers Inc., Baltimore, 
giving first use as Jan. 21, 1959. 


PRATTS, for disinfectants, sanitizers, 
insecticides, rodenticides, and cattle and 
barn sprays. Filed Oct. 13, 1958 by Pratt 
Laboratories, Inc., Junction City, Ky., first 
use June 20, 1931. 
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ter Veer Marks 40th Year 


John ter Veer, secretary of Polak’s 
Frutal Works, Inc., Middletown, N. 
Y., was honored by his company re- 
cently upon the completion of his 
40th anniversary with PFW. A dinner 
in his honor was given at The Mark 


Restaurant, Mahwah, N. J., at which 
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he was presented with a number of 
gifts from the company officers and 
his business associates. 

Mr. ter Veer joined the company’s 
accounting department at Amersfoort, 
Holland, on Feb. 1, 1920. In 1923 
he was transferred to the U.S. and 
in 1928 was elected secretary. 


d’Escayrac to Perfume Post 

Bernard d’Escayrac, president of 
Guerlain, Inc., New York, has been 
elected president of the Perfumery 
Importers Association. He succeeds 
the late Maurice Levy. He has been 
head of the Guerlain interests in the 
United States since 1927. 
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SIDE from the hassle over advertising, 


(reported on at length on page 22), 
the tumult in Washington over food addi- 
tives and pharmaceutical prices, and the 


general concern over the morality of U. S. 


business are all competing for attention in 


the press. Senator Estes Kefauver, who has 


had the lion’s share of headlines during the 


past few months—with his investigation of 
drug prices—has come up with the appar- 
ently serious proposal that a cabinet-level 
“Department of Consumers” be established 


to watch over the interests of the consumer 


against marketers, packagers, and retailers. 
In an address to a PTA meeting in his 
home state, he declared: “Millions upon 


millions of Americans are now aware of 


the dangerous trend toward monopoly in 
key industries and the effect it has on the 
prices they pay for drugs, food, and hard- 
ware, I might point out that a ‘tin’ can is 
99% steel. The cost of a tin can is some- 
times greater than the cost of the food it 
contains. And you are now aware, I am 
sure, that some two-cent pills are marked up 


to 18 cents or more by drug manufacturers. 
This works a hardship on the local mer- 
chant and the consumer. Nobody gains but 
a selected few.” 

* + * 

Varch 6 is the deadline for clearance of 
food additives with the FDA, just in case 
you missed this important date in all the 
Washington headlines. Some 600 petitions 
for clearance or extension of time have been 
filed, and word from FDA Commissioner 
Larrick is that his department won’t move 
against any product for which such a peti- 
tion has been entered. The chief danger of 
the bill for the aerosol industry, we fear, is 
that some component supplier may have 
overlooked the bill altogether and may be 
banged severly on the knuckles after it 
goes into effect. 

. * + 


The Castro government of Cuba last 
month approved a law that could have im- 


When it comes right down to it, this is the only sure way to “decide!” 
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OVER THE TRANSOM 


mediate repercussions for the aerosol jp. 
dustry. For instance, within 180 days lj 
pharmaceutical products sold in Cuba mug 
be packaged or repackaged in Cuba. Com. 
panies with subsidiaries in Cuba are rela. 
tively safe, but those shipping in finished 
products will now have to fight government 
regulations on imports. 


* * * 


From the “Critical Shopper” column in 
The London Sunday Dispatch (Jan. 17) 
comes this criticism of an aerosol oven 
cleaner: “It goes on in blobs and. takes 
ages to spread. Not a patch on the good 
old paste in a tin that you brush on where 
you want it.” 


John Rodda, head of the Fairfield Cheni- 
cal Division of Food Machinery Corp., has 
returned to the carefree life of a student. 
He is enrolled at the Harvard School of 
Business in a course on Advanced Business 
Management. 


. 


The brief mention in our January issue 
that Abe Winer had sold controlling in- 
terest in Puritan Distributing Co., Boston 
custom filler to Harvey White, reported 
that Abe had retained minority interest 
in the company. The fact is Harvey White 
is now in full command. 


* + . 


College students in pharmacy, food tech- 
nology, package engineering, etc. are be 
coming increasingly aware of the aerosol, 
if our mail is any indication. Our edi- 
torial department is receiving more and 
more letters from students requesting tear- 
sheets of articles on specific subjects. 


A woman, in a letter to the Ottawa 
Citizen, Canadian newspaper, (Dec. 3) 
volunteers the information that an aerosol 
can of roach spray “works wonders” for 
removing paint from the hands. The house- 
hold columnist for the paper rightly rejects 
this scheme with these words: “Please 
stop. We value our readers. It is the kero- 
sene in the spray that removes the paint. 
Some insecticides, especially DDT, are very 
dangerous in contact with the skin. A 
gallon of mineral spirits costs but a few 
cents and is both better and safer for the 
wash-up job. It is also good for removing 
oil paint from your paint brushes.” 


AEROSOL AGE, March, 1960 
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W. are fully equipped for high-speed filling of pressurized units 
utilizing hydrocarbons (propane, butane, etc.) as propellants 
with consequent savings in your costs per package-unit. 


These propellants are ideal for a wide range of products such as 
charcoal starters, window cleaners, shaving creams, cosmetics, 
polishes, and so on. 


We also fill pressurized units using halocarbons or nitrogen and 
other inert gases. For all your filling needs...including gravity 
liquid filling... write, wire or phone 


PETERSON 
Ming aud fracdaging Co 


HEGELER LANE + DANVILLE, ILLINOIS 


A prime example of 
filling with 
hydrocarbon propellant 
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“/o Give Your Prduc Yew Sates- Allurt 


COMPLETE AEROSOL 
DISPENSERS sy 


— s 5 RISSOGH 0) 
HANDI-MIST~ | | | 
| Compan. | My For Purse, Table or Travel. 
: : in a Variety of Beautifal 
Finishes ... Equipped witli 
Risdon Quality Valve 
to Insure Customer-Keeping 
Performance . . . Dispensing 
RISDON ~ 2 z 4 ] Perfumes, Pharmaceuticals 
and other products 
MINI-MIST ~ 


RISDON 
VANITI-MIST* 


Refillable 
container with 
metered or 
non-metered spray 
valves in one 
ounce and two 
ounce stock sizes. 


For further information contact 


THE RISDON MANUFACTURING CO. 
AEROSOL DIVISION, 
NAUGATUCK, CONN. 
Branch Office: Chicago, Illinois 
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